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Com  Meets 
ITS  Match  ^ 


The  beam  of  light  hits  its  mark.  Another  set 
of  Sun-Sentinel  color  plates  is  in  perfect  ^  - 
register.  We’re  sure  because  we  double 
check  registration  a  whole  new  Way.' 
Plate  to  plate.  After  they're  bent  to 
go  on  press.  A  simple  test  with  -re¬ 
volutionary  results.  One  measure 
/  of  quality  assurance  at  the  Sun- 

Sentinel’s  new  high-tech  prod-  -r- 
uction  facility  in  Deerfield  Beach. 

'  Florida.  Where  quality  printing  is  o  *  ^ 

scientific  venture.  From  analyzing  '  ^ 
the  qualify  of  raw  materials  to  com-  y 
puterized  press  'setting  of  ink  densities.^-' 

'  From  training  our  advertisers  to  spec"  - 
art  for  best  results  to  training  our  press  ~ 
crews  for  the  computer  age.  We’re  illumin- 
ating  the  course  of  newspaper  reproduction. 


Sun-Sentinel,  in  register  with  quality. 
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As  A  New  State 


Pacific 


^Saitta  Hoaict 


Culver  City 
Westcliester 


Marina  del  Rey^ 
Playa  del  Rey ' 


El  Segundo 


Manhattan  Beach’ 


Hermosa  Beach 


Redondo  Beach, 


Covering  the  entire  coast 
of  L.A.,  Copley  Los 
Angeles  Newspapers 
Market  is  large  enough, 

P  wealthy  enough  and 

strong  enough  to  be  a 
state.  Because  of  this 
fact,  national  news  is 
^  very  important  to  our 

^  '  I  readers.  Very  often  news 

I  of  national  importance  is 
made  right  here  on  the 
Inglewood  beautiful  Los  Angeles 
coast.  In  turn,  business 
snd  lifsstyles  of  our 
Hawthorne  |  market  are  impacted 
j  to  a  larger  degree 
k  by  national 
V_  events  than 
I  many  states. 
Da%Biieeze  J 


Lawndbde 


Harbor  City 


Palos  Verdes  Estates 


Wthaington 


Rolling  Hills 


Population:  1.7  million  \  S 

Defense  Industry:  Hughes,  I 

Northrop,  Douglas,  TRW  N.  ^ 

Military  Bases:  Air  Force  San  Pedro/V 

Navy  Terminal  Island  Rancho  Paios  verdes 

World  Port:  Los  Angeles  Harbor  \ 

International  Airport:  LAX 
Oil  Industry:  Standard  El  Segundo,  Mobil 
Torrance,  Shell  Wilmington 
Fishing  Industry:  StarKist  Terminal  Island 
Film  Industry:  MGM  Culver  City,  20th  Century  Fox 
Tourist:  10,000,000  visitors  annually 
Automotive  Industry:  Honda,  Toyota,  Hyundai  Torrance 
Major  Universities:  UCLA,  Cal  State  Dominguez,  Loyola 
Marymount,  Pepperdine 

Professional  Sports:  World  Champion  Lakers  Basketball,  Kings 
Hockey,  Hollywood  Park  Horse  Racing 

Average  Income:  $47,289 

ANGELES  MetdSpaj2£^$ 


NewsMotl 


Los  Angeles  Harbor 


Daily  Breeze  News-Pilot  The  Outlook 

We  Cover  the  Coast...  The  Best  of  L.A.! 

5215  Torrance  Blvd.,  Torrance  CA  90505  (213)540-5511  Represented  Nationally  by  Sawyer/Ferguson/Walker 


We’re  saving 
$10,000  a 
week  with 
our  NP2299 
inserter.” 

Hunk  Kachdricss 
nistrihution  XUinuficr 
Ashnry  Park  Press,  \'J. 


'^That  translates  into 
over  $1/2  million 
a  year!’’ 

Ever  since  last  summer  iburyPark 

installed  its  NP2299,  the  word  has  been 
savings!  Savings  in  number  of  pre-inserting 
runs.  Savings  in  reduced  downtime.  And  sav¬ 
ings  in  hundreds  of  thousands  of  dollars. 

"Many  of  the  other  inserting  systems  we  con¬ 
sidered  were  less  costly  in  terms  of  purchase 
price,”  explaiirs  Hank  Kachelriess,  "but  we 
recommended  the  Harris  Graphics  NP2299 
because  the  system  would  reduce  Sunday  pre¬ 
inserting  chores  from  five  runs  to  four.  That 
meant  saving  over  $Vi  million  a  year!  So  when 
everything  was  tallied,  the  NP2299  was  the 
real  winner.” 

1  Asbury  Park  purchased  its  NP2299  exclusively 

^  for  pre-inserting.  And,  as  Hank  states,  "We 
use  it  for  2C  into  1  constantly.”  Yet  the 
NP2299  really  saved  the  day  on  their  largest 
job  to  date — 37  inserts  in  a  Sunday  edition. 
"We  inserted  17  into  a  comic  carrier,  then  19 
more,”  Hank  recalls.  "Our  people  were 
simply  amazed!” 

Asbury  Park  also  is  amazed  with  the  NP2299’s 
ICON  (Inserter  CONtrol)  automatic  repair 
system.  Hank  says,  "ICON  has  saved  us 
countless  thousands  of  inserter  stops.  ICON 
really  saves  us  money,  both  at  the  pocket  and 
by  providing  us  with  up-to-the-second  infor¬ 
mation  on  inserter  running  status.”  That’s 
important  to  know  when  you’re  tracking  40 
different  zones! 

Find  out  how  the  NP2299  can  positively 
impact  your  paper — especially  your  savings 
account.  Contact  the  Director  of  Sales — 
Newspaper  Products  at  (513)  278-2651. 


H  HARRIS 

GRAPHICS 

BINDERY  AND  FORMS  PRESS  DIVISION 

4900  Webster  Street  •  Dayton,  Ohio  45414 
(513)278-2651 
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About  Awards 
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AUGUST 

6-9— Southern  Newspaper  Advertising  and  Marketing  Executives,  Sales 
Conference,  Hyatt  Regency  Perimeter. 

13-15— Graphic  Arts  Technical  Foundation,  Conference,  “Integrating  with 
Color  Electronic  Prepress  Systems,  Chicago  Marriott  O’Hare. 
13-15— Mid-Atlantic  Circulation  Managers  Conference,  Marriott  Hotel,  Rich¬ 
mond,  Va. 

16- 20— National  Association  of  Black  Journalists,  Annual  Convention,  New 

York  Hilton  and  Towers,  New  York  City. 

17- 19— West  Virginia  Press  Association,  Annual  Convention,  Huntington. 

27- 30— New  York  Newspaper  Publishers  Association,  Summer  Convention, 

Gideon  Putnam  Hotel,  Saratoga  Springs. 

SEPTEMBER 

7- 10— Maryland-Delaware-D.C.  Press  Association,  Summer  Convention, 

The  Carousel,  Ocean  City,  Md. 

8— National  Newspaper  Literacy  Day. 

8- 10 — Tennessee  Press  Association,  Advertising  Managers  Retreat,  River 

Terrace,  Gatlinburg. 

12- 15— National  Conference  of  Editorial  Writers,  Annual  Convention,  The  St. 

Paul,  St.  Paul,  Minn. 

13- 16— ANPA/Newspaper  Personnel  Relations  Association,  Newspaper 

Training  Conference,  Fairmont  Hotel,  San  Francisco. 

15-19— Southern  Circulation  Managers  Association,  Fall  Meeting,  Hyatt 
Regency  West  Shore,  Tampa. 

20-21— Interstate  Advertising  Managers  Association,  Inn  at  Reading,  Read¬ 
ing,  Pa. 

20-22— Science  Writers  Forum,  “Lung  Disease:  Challenge  in  the  '90s,“ 
sponsored  by  the  American  Lung  Association  and  American  Thor¬ 
acic  Society,  The  Historic  Inns  of  Annapolis,  Md. 

20- 22— Suburban  Newspapers  of  America,  Editoriai  Conference,  Campus 

Hotel,  University  of  Michigan,  Ann  Arbor. 

21- 24 — Newspapier  Operations  Association,  Inc.,  Conference,  The  Chang¬ 

ing  Newspaper  —  A  Quest  for  Success:  Tara  Hyannis  Hotei  & 
Resort. 

23-27 — Canadian  Circulation  Managers  Association,  Hotel  Beausejour, 
Moncton,  N.B.,  Canada. 

SeminarsIWorkshopsIClinics 

AUGUST 

6- 11— Poynter  Institute  for  Media  Studies,  Graphics:  Poynter  Teaching 

Fellowship,  St.  Petersburg. 

7- 11— ANPA,  Desktop  Newspaper  Publishing  Seminar,  The  Newspaper 

Center,  Reston,  Va. 

9- 10— ANPA  Foundation— AEJMC,  Cooperative  Committee  Symposium 

on  Community  Newspapers  and  Journalism  Educators,  American 
Press  Institute,  Reston,  Va. 

13-16— SNPA  Foundation  Seminar,  Layout,  Design  and  Graphics  (under 
50,000  circulation),  Biloxi,  Mass. 

14 — Knight  Center  for  Specialized  Journalism,  Deadline  for  Applications 
for  “Covering  Cancer”  Course,  Oct.  9-20,  University  of  Maryiand, 
College  Park. 

18— Inland  Press  Foundation,  Editorial  Page  Seminar;  Inland  Press  Cen¬ 
ter  (near  Chicago  O'Hare  Airport). 

21-25— ANPA  Newspaper  Quality  Control  Seminar,  The  Newspaper  Center, 
Reston,  Va. 

28- 9/1 — Graphic  Arts  Technical  Foundation,  Sheetfed  Offset  Press  Operat¬ 

ing  Workshop,  Pittsburgh. 

29- 9/1 — Graphic  Arts  Technical  Foundation,  Process  Color  Stripping,  Pitts¬ 

burgh. 

SEPTEMBER 

6-7— ANPA  Multicultural  Management  Workshop,  McLean  (Va.)  Hilton. 

10-12— SNPA  Workshop  for  Smaller  Newspapers,  San  Antonio. 

10- 15 — The  Poynter  Institute  for  Media  Studies,  MACTRAC,  Intermediate, 

St.  Petersburg,  Fla. 

11- 15— ANPA  Web  Offset  Newspaper  Press  Operation  Seminar,  The  News¬ 

paper  Center,  Reston,  Va. 

11-11/17 — The  Poynter  Institute  for  Media  Studies,  Management:  Media  Man¬ 
agement  and  Entrepreneurship  for  Journalism  Graduate  Students, 
St.  Petersburg. 
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ICMA  honors  Warren  Burger.  Retired  Supreme  Court 
Chief  Justice  Warren  Burger  was  inducted  June  26  into  the 
Carrier  Hall  of  Fame  by  the  International  Circulation 
Managers  Association.  Burger  carried  newspapers  for  the 
St. Paul  Pioneer  Press  Dispatch. 

Italian  group  honors  AP  photographer.  Associated 
Press  photographer  Jeff  Widener  won  the  Chia  Sardinia 
photo  of  the  year  award  from  a  jury  of  Italian  editors  and 
photographers  for  his  photo  of  a  lone  man  defying  a 
column  of  tanks  in  Beijing’s  Tiananman  Square. 

The  Chia  Sardinia  prize  usually  rewards  Italian  journal¬ 
ists,  but  the  jury  decided  to  make  an  exception  for  Wide- 
ner’s  photo,  which  it  called  the  “most  significant  docu¬ 
ment  of  the  fight  by  students  and  workers  on  Tiananman 
Square  defending  human  rights.” 

Arthritis  writing  winners.  The  Arthritis  Foundation 
named  its  national  and  regional  winners  of  its  1988  Russell 
L.  Cecil  Writing  Awards  competion. 

The  national  winner  in  the  newspaper  category  was  Jane 
Erickson  of  the  Arizona  Daily  Star,  Tucson. 

Regional  newspaper  winners  were:  Margaret  Farn- 
ham,  Toledo  Blade,  Midwest;  Beth  Bohac,  Columbia 
(Md.)  Flier,  Northeast;  Vicki  Davis,  Huntsville  (Ala.) 
Times',  Pat  Tessier,  Baton  Rouge,  La.,  State-Times, 
Southwest;  and  Erickson  of  the  Arizona  Daily  Star,  West. 

Big  Brothers/Big  Sisters  award.  Jim  Toland,  a  free¬ 
lance  writer,  won  first  place  in  the  Annual  Journalism 
Awards  program  conducted  by  Big  Brothers/Big  Sisters  of 
America.  Toland’s  prize-winning  article  was  published  in 
Newsday. 

The  awards  of  $100  in  cash  and  a  plaque  are  given  for 
articles  dealing  with  the  problems  of  children  from  single¬ 
parent  homes. 

Heroic  carrier.  Shawn  Kahler,  a  motor  route  driver  for 
the  Anchorage  Daily  News,  was  given  a  commendation  by 
the  Anchorage  Fire  Department  for  his  heroic  actions  to 
alert  residents  of  a  fire  in  their  apartment  complex.  Kah¬ 
ler,  who  spotted  the  fire  while  riaking  deliveries,  called 
the  fire  department  and  woke  up  and  assisted  residents  in 
evacuating  the  building. 

McGill  Scholarships.  The  Atlanta  Journal  and  Constitu¬ 
tion  announced  17  winners  of  its  Ralph  McGill  Scholar¬ 
ships,  named  in  honor  of  the  dailies’  former  publisher.  The 
scholarships  offer  grants  of  up  $2,000  for  students  who 
have  completed  at  least  two  years  of  college  and  have 
shown  interest  in  newspaper  careers. 

The  winners,  all  college  journalism  majors  from  the 
South,  are: 

Katherine  Atkins,  Berry  College;  Kimberly  Bartlett, 
Vanderbilt  University;  Dan  le  Batard,  University  of 
Miami;  Michael  Bolden,  University  of  Alabama;  Kenneth 
Harris,  Florida  A&M;  Barry  Jackson,  University  of 
Miami;  John  Larew,  Harvard  University;  Kate  Margolis, 
Mississippi  College. 

Also,  Michael  Montieth,  Brevard  College;  James 
Moody  Jr.,  Berry  College;  Lance  Corporal  Christopher 
Morrow,  Baylor  University;  Phillip  Newsman,  University 
of  Tennessee  at  Knoxville;  Doris  Pfister,  University  of 
Central  Florida;  Paulette  Walker,  Clark  Atlanta  Univer¬ 
sity;  Kenneth  Washington,  Louisiana  Tech  University; 
George  White,  East  Texas  State  University;  Tina  Wilman, 
Baylor  University. 
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ANNUAL 


Amy  Writing  Awards 


An  invitation  for  writers 
to  communicate 

biblical  truth  to  a  secular  audience 


The  Amy  Foundation  Writins  Awards  prosram  is 
designed  to  recognize  creative,  skillful  writing  that 
presents  in  a  sensitive,  thought-provoking  manner  the 
Biblical  position  on  issues  affecting  the  world  today. 

To  be  eligible,  submitted  articles  must  be  pub¬ 
lished  in  a  secular,  non-religious  publication. 

The  opportunity  is  yours  to  present  Biblical 
truth  as  quoted  from  an  accepted 
and  popular  edition  of  the  Bible 
such  as  The  New  International  m  p 

Version,The  Living  Bible,  I  « 

The  King  James,  or  the  # 

First 


Revised  Standard  Version. 

In  addition  to  the  $10,000  first  prize,  there  are  four¬ 
teen  major  cash  awards.  They  include  a  $5,000  2nd 
prize,  a  $4,000  third  prize,  a  $3,000  4th  prize,  a  $2,000 
5th  prize  and  10  prizes  of  $1,000  each.  A  total  of 
$34,000  in  Writing  Awards. 

Articles  and/or  inquiries  may  be  submitted  to: 

The  Amy  Foundation 
Writing  Awards 

I  If  If  1  RO.  Box  16091 

Lansing,  Ml  48901 
^  ^  (517)323-3181 

Prize 


2nd  Prize,  $5,000  3rd  Prize,  $4,000  4th  Prize,  $3,000  5th  Prize,  $2,000  plus  ten  prizes  of  $1,000  each. 

RULES 


EUGiMury 

1 .  To  be  elisible,  the  article  must  have  been  published  in  a  secular 
nonrelisious  publication,  as  determined  by  the  Awards  panel. 

2.  The  article  must  have  been  published  durins  the  year  defined  by 
the  dates  siven  as  the  Amy  Foundation  writing  awards  year:  January 
1, 1989  through  December  31, 1989. 

CONTENT 

1 .  God’s  word  must  be  quoted  directly  from  the  Bible. 

2.  Such  quotations  must  be  acknowledged  as  coming  from  the  Bible. 

3.  Biblical  quotations  must  be  taken  from  an  accepted  and  popular 
edition  of  the  Bible,  such  as  the  New  International  Version,  The 
Living  Bible,  The  King  James,  or  the  Revised  Standard  Version. 

4.  The  article  must  present  God’s  position  on  an  issue  as  relevant, 
timely  and  desenring  of  thoughtful  consideration. 

5.  Examples  of  issues  for  consideration,  but  not  limited  to  these,  are 
family  life,  divorce,  value  trends,  media  and  entertainment  character, 
oomography,  political  morality,  U.S.  National  Interests,  abortion. 


religion  and  addiction  to  drugs  and  alcohol.  The  Biblical  impact  on 
individual  character  and  outlook  are  also  appropriate  issues. 

JUDGING 

1 .  Qualified  articles  will  be  judged  on  the  following  primar/  consider¬ 
ations; 

(1)  Persuasive  power  of  the  article. 

(2)  Author’s  skill  in  relating  God’s  word  to  current  interest  issues. 

(3)  Author’s  sensitivity  in  presenting  a  biblical  response  to  the  in¬ 
tensified  search  for  meaning  in  life. 

2.  Decisions  by  the  Judges  and  Awards  Panel  will  be  final. 

SUBMISSION 

1 .  The  entry  must  be  in  the  form  of  an  actual  full  page(s)  or  tear 
sheet(s)  that  accurately  identify  the  publication  name  and  date. 

2.  There  is  no  limit  to  the  number  of  qualified  entries  that  may  be 
submitted  by  a  single  author. 

3.  All  entries  must  be  postmarked  on  or  before  January  31, 1990. 
Winning  articles  will  be  announced  on  May  1, 1990. 


THE  AMY  FOUNDATION,  A  NON-PROFIT  CORPORATION  PROMOTING  BIBU  EDUCATION 
*lf  You  Continue  In  My  Word...You  Yflll  Know  The  Truth  And  The  Truth  Yflll  Make  You  Free*  jotm  S:3i,m 
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About  Awards 


Starr  honored.  David  Starr,  publisher  of  the  Springfield 
(Mass.)  Newspapers,  was  recently  cited  by  the  city  and 
Springfield  Central  Inc.  for  his  role  in  efforts  to  revitalize 
the  city.  Starr  is  presently  chairman  of  Springfield  Central. 


Pittsburgh  Press  scholarship.  James  A.  Fisher,  Jr.,  a 
graduate  teaching  assistant  at  the  University  of  Missouri’s 
School  of  Journalism,  where  he  is  a  master’s  degree  candi¬ 
date,  has  been  awarded  the  Pittsburgh  Press  Picture  Edit¬ 
ing  Scholarship. 

Markiewicz  honored.  Paula  L.  Markiewicz,  executive 
director  of  the  International  Newspaper  Marketing  Asso¬ 
ciation,  was  named  the  recipient  of  a  second  Silver  Shovel 
Award  at  the  organization’s  recent  conference  in 
Washington,  D.C. 

Dateline  Awards.  The  Washington,  D.C.,  chapter  of  the 
Society  of  Professional  Journalists  recently  named  the 
winners  of  its  Dateline  Awards. 

The  newspaper  winners  were: 

Spot  news  reporting:  Sharon  LaFraniere  and  Tom  Sher¬ 
wood,  the  Washington  Post. 

General  News:  Valerie  Richardson  and  Arlo  Wagner, 
the  Washington  Times,  and  Roger  Malone  and  Robert 
Bell,  the  Fairfax  Journal. 

Features:  Lisa  McCormack,  Washington  Times,  and 
Lynda  V.  Mapes,  Prince  George’s  Journal. 

Sports:  Dan  Daly,  Jonathan  Higuera,  Sean  Piccoli,  John 
Hawkins,  Matt  Neufeld,  Marty  Hurney,  Tom  Knott, 
Washington  Times  Super  Bowl  coverage;  and  Richard 
Regen,  City  Paper. 

Editorials:  Sam  Smith,  City  Paper. 

Business  and  financial:  David  R.  Sands,  Washington 
Times,  and  Jack  Moore,  Springfield  Connection. 

Arts  criticism:  Octavio  Roca,  Washington  Times. 

lAPA  Awards.  The  Inter  American  Press  Association 
announced  the  winners  of  its  1989 journalism  competition: 

The  Associated  Press  won  the  lAPA-Tom  Wallace 
Award  for  overall  coverage  of  Latin  America. 

The  lAPA-La  Nacion  of  Buenos  Aires  Award  for  nar¬ 
cotics  coverage  went  to  Time  magazine. 

Four  journalists  from  the  Miami  Herald  were  cited: 
David  Walters  for  his  photographic  coverage  of  Panama, 
Alfrons  Chardy,  Sam  Dillon  and  Andres  Oppenheimer 
won  for  investigative  reporting. 

Richard  Bordeaux  and  Marjorie  Miller  of  the  Los 
Angeles  Times  were  named  winners  in  the  spot  news 
category. 

Roger  Cohen  of  the  Wall  Street  Journal  was  cited  for 
feature  writing. 

John  Zakarian  of  the  Hartford  Courant  won  for  com¬ 
mentary. 

The  I AP A- Jamaica  Daily  Gleaner  Award  for  editorial 
writing  went  to  Rick  Nichols  of  the  Philadelphia  Inquirer. 

The  lAPA-Pedro  Jacquin  Chamorro  Award  for  Free¬ 
dom  of  the  Press  was  made  collectively  to  all  of  the 
journalists  of  Colombia  for  their  coverage  under  constant 
threat  of  death  of  the  drug  cartels. 

The  lAPA  Pedro  G.  Beltran  Plaque  for  Public  Service 
went  to  La  Nueva  Provincia  of  Bahia  Blanca,  Argentina. 

Other  Chamorro  Award  winners  were  Daniel  Merle  of 
Reuters,  Buenos  Aires;  El  Norte,  Monterry,  Mexico;  La 
Nacion,  San  Jose,  Costa  Rica;  El  Espectador,  Bogota, 
Colombia 

Mariela  Balbi  of  La  Republica,  Lima,  Peru  was  named 
winner  of  the  lAPA-Harmodio  Arias  Award  for  Human 
Rights. 


Russell  honored.  New  York  Times  art  critic  John  Russell 
was  a  recipient  of  the  1989  Connecticut  Arts  Award  from 
the  state’s  Commission  on  the  Arts.  The  award  is  in 
recognition  of  his  contributions  in  the  state  to  the  arts. 

Kwapil  Award.  Homer  Martin,  chief  librarian  at  The 
Record,  Bergen  County,  N.J.,  since  1961  has  won  the 
Joseph  F.  Kwapil  Memorial  Award  presented  annually  to 
the  outstanding  news  librarian  in  the  U.S. 

D.C.  SPJ  scholarships.  The  Washington,  D.C.,  chapter 
of  the  Society  of  Professional  Journalists  awarded  $2,600 
scholarships  to  10  undergraduates  at  area  schools. 

Five  recipients  are  from  American  University:  Jodi 
Lynn  Cleesattle,  Karen  Frances  Elliott,  Joseph  D. 
McGrath,  Joseph  C.  Territo  III  and  Time  C.  Warner,  Jr. 

From  Howard  University:  Andrea  M.  Morehead,  Dar¬ 
rell  Morris  and  Robert  C.  Vickers  Jr. 

From  the  University  of  Maryland,  College  Park:  Curtis 
Lee  Eichelberger  and  Nancy  Ho. 

O’Leary  Award  winner.  Richard  Willing,  a  Washington, 
D.C.,  bureau  reporter  for  the  Detroit  News  is  the  winner 
of  the  1989  Morgan  O’Leary  Award  for  excellence  in  politi¬ 
cal  reporting  for  his  coverage  of  the  presidential  campaign. 
The  contest  is  judged  by  the  University  of  Michigan’s 
Department  of  Communication. 
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REUTBIS  CAPTURES  CHIlUL 


Fcm'  Reuters  piaure  subscribers, 
our  photo  coverage  ctf  the  turmoil  in 
Beijing  was  as  essential  a  part  of  our 
coverage  as  our  daily  news  reports. 

The  Reuter  News  Piaures  Service 
captured  the  drama  of  this  story  in 
ways  words  seldom  can. 

With  staff  photographers  and 


stringers  stationed  in  76  countries, 
and  nearly  1,200  repeaters  wcarldwide, 
Reuters  is  uniquely  positioned  to 
cover  news  events  in  both  words  and 
piaures. 

Besides  providing  you  with  some 
of  the  best  piaures,  we  also  erffer  a  fast 
and  reliable  desk-top  editing  terminal- 


The  Reuter  News  Piaures  Terminal. 

Ftx  more  infixmation,  call 
(212)  603-3576.  And  discover  what 
one  piaure  service  is  werth. 
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No  complacency  here 

After  testing  more  than  10,000  video  display  terminals  for  radia¬ 
tion,  the  American  Newspaper  Publishers  Association  declared  they 
are  safe  (E&P,  June  17,  Page  40).  ANPA  said  there  is  little  reason  for 
concern  about  radiation  levels.  It  also  dismissed  fears  that  VDTs  are 
increasing  the  incidents  of  repetitive  strain  injury  and  carpal  tunnel 
syndrome  among  newspaper  workers.  It  said  there  is  no  credible 
evidence  for  the  belief  that  working  at  a  VDT  may  be  hazardous  for 
pregnant  women. 

With  a  definitive  study  of  this  scope  it  might  be  expected  that 
newspaper  executives  around  the  country  would  dismiss  complaints 
from  their  employees  about  VDT-induced  ailments  as  being 
psychosomatic  or  imaginary,  but  that  hasn’t  happened.  Publishers 
and  other  newspaper  executives  are  taking  their  responsibilities 
seriously  in  these  matters  and  are  pursuing  investigations  vigorously 
into  the  possible  causes  of  the  complaints  real  or  imagined. 

One  area  of  investigation  used  as  the  basis  for  the  ANPA  conclu¬ 
sions  involved  a  “cluster”  of  miscarriages  among  employees  of  USA 
Today  which  was  being  blamed  on  the  use  of  VDTs.  ANPA  tested  50 
VDTs  there  and  found  none  that  showed  any  radiation  hazard. 

USA  Today  did  not  rest  there.  It  has  continued  its  research  —  and 
is  still  continuing  it  —  broadening  it  to  include  an  examination  of  the 
water  being  consumed  in  the  building  and  the  air  being  breathed. 
Government  agencies  have  been  asked  to  help. 

In  Fresno,  Calif.,  the  Newspaper  Guild  has  filed  a  complaint  with 
the  state  Safety  and  Health  Administration  that  a  large  number  of 
the  editorial  staff  suffer  from  recurring  pains  in  their  wrists,  arms  or 
shoulders  from  working  at  computer  terminals.  The  newspaper, 
aware  of  the  problems,  had  already  taken  steps  to  find  solutions 
through  the  state  OSHA  as  well  as  outside  consultants  and  the 
cooperation  of  employees. 

No  one  is  ducking  this  issue.  In  spite  of  the  findings  of  the  large- 
scaled  ANPA  research  that  there  are  very  few  hazards  involved  with 
VDTs,  newspaper  publishers  are  not  accepting  that  as  final.  They  are 
pursuing  their  investigations  for  their  own  as  well  as  their  em¬ 
ployees’  interests. 

Vending  machines 

Suits  over  the  use  of  newspaper  vending  machines  are  proliferat¬ 
ing  and  producing  a  mixed-up  body  of  law.  The  Supreme  Court  in 
City  of  Lakewood  v.  Plain  Dealer  said  that  a  local  ordinance  which 
authorized  the  mayor  to  grant  or  deny  newsracks  on  public  property 
was  unconstitutional.  In  California,  the  court  of  appeals  ruled  a 
supermarket  is  not  public  property  and  therefore  can  control  vending 
machines  outside  of  the  store  even  to  the  point  of  limiting  the  priv¬ 
ilege  to  only  four  papers  when  18  request  it.  In  New  Jersey,  the  U.S. 
District  Court  declared  the  Port  Authority  of  New  York  and  New 
Jersey  could  ban  the  coin  boxes  from  Newark’s  International  Air¬ 
port.  What  could  be  more  public  than  that?  We  have  the  feeling  there 
will  be  a  lot  more  conflicting  decisions  before  this  issue  is  sorted  out. 
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Letters  to  the  Editor 


In  praise  of  independent  route  dealers 


Congratulations  to  Hartford 
(Conn.)  Courant  publisher  and  editor 
Michael  Davies.  He  is  the  first 
publisher  to  wake  up  and  say  what  the 
independent  home-delivery  dealers  of 
New  York-New  Jersey-Connecticut 
have  been  saying  for  years.  “Ser¬ 
vice,”  more  than  any  other  single 
ingredient,  is  the  key  to  satisfying  the 
reader. 

Independent  route  dealers  have 
successfully  competed  with 
publisher-operated  home-delivery 
routes  by  providing  superior  service, 
early,  dependable  delivery.  In  some 
cases  the  independent  is  charging  sig¬ 
nificantly  more  than  the  price  of  the 
publisher-owned  route.  The  higher 
rates  are  a  direct  result  of  the 
increased  costs  associated  with  pro¬ 
viding  this  type  of  quality  service  and, 
obviously,  it  is  what  people  want. 

Route  dealers  continue  to  prosper 
and  grow  in  spite  of  the  competition 
from  the  cheaper  publishing  routes. 
In  almost  every  case  the  owner  of 
these  independent  services  manages 
and/or  makes  the  daily  physical 
deliveries  to  his  customers.  It  is 
impossible  for  a  publisher  route, 
using  young  schoolchildren  or  man¬ 
agement  people  without  an  equity 
position  in  the  route,  to  provide  the 


What’s  your  label? 

Your  June  10  editorial  “What  is  a 
liberal/conservative?”  takes  the 
Media  Research  Center  to  task  for 
attaching  political  labels  to  political 
organizations. 

You  “resent”  our  efforts  to 
“pigeonhole  media  and  media  per¬ 
sonalities”  as  being  “liberal”  or  “left 
wing.”  I  find  it  truly  remarkable  and 
the  height  of  arrogance  that  you  in  the 
media  feel  justified  to  attach  any  label 
to  anyone  as  you  see  fit,  yet  you 
scream  “foul!”  if  anyone  dare  pass  a 
similar  judgment  on  you. 

You  wonder  how  we  would  label 
your  publication.  That  is  easy.  You 
consider  it  humorous  and  ridiculous 
that  organizations  like  the  NAACP, 
Planned  Parenthood,  and  the  ACLU 
should  be  labeled  “liberal.”  Where 
does  that  put  you  on  the  political 
spectrum? 

L.  Brent  Bozell  HI 

(Bozell  is  chairman  of  Media 
Research  Center.) 


same  type  of  personeil  service  as  the 
independent. 

Quoting  from  the  May  6,  ’89  article, 
“Davies  points  out  that  a  recent 
survey  found  that  customers  are  more 
likely  to  switch  vendors  because  of 
service  problems  than  for  any  other 
reason,  including  price.  Experts  have 
estimated  that  every  dollar  spent  in 
dealing  with  customer  complaints 
reaps  two  dollars  in  additional 
revenue.”  If  Mr.  Davies’  findings  are 
correct,  as  we  know  they  are,  it  seems 
as  though  it  would  behoove 
publishers  to  put  their  delivery  in  the 
hands  of  delivery  experts. 

Furthermore,  Mr.  Davies’  commit¬ 
tee  also  suggested  a  bonus  premium 
offer  for  subscribers  with  a  certain 


longevity.  Here  again,  the  indepen¬ 
dent  is  light-years  ahead  of  the 
publisher.  Many  independent  route 
dealers  have  been  offering  discount 
coupons  to  local  retailers,  as  well  as 
premium  offers  for  long-standing  cus¬ 
tomers. 

We  urge  publishers  to  work  with 
the  independent  —  rather  than 
against,  which  has  been  the  relation¬ 
ship  of  late  —  in  an  effort  to  provide 
the  quality  of  service  Mr.  Davies 
speaks  of.  We  can  see  only  greater 
reader  satisfaction  as  well  as  prosper¬ 
ous  times  ahead  for  both  publisher 
and  independent  as  a  result  of  such  a 
relationship. 

Mitchell  Newman 


Enlightened,  but  takes  issue 


I  read  with  interest  your  article 
“Headhunters  —  a  last  resort”  in  the 
June  10  Editor  &  Publisher.  As  an 
individual  with  15  years’  personnel 
experience  and  the  last  five  as  a  head¬ 
hunter,  I  found  the  article  enlighten¬ 
ing.  However,  I  do  take  issue  with 
two  points  —  more  correctly,  two 
points  espoused  by  Jim  Rowley. 

Good  News  [a  search  firm  serving 
the  newspaper  and  communication 
industry]  has  been  in  existence  for 
almost  five  years.  From  the  begin¬ 
ning,  we  have  charged  10%  fees  aim¬ 
ing  toward  the  small  to  medium-sized 


paper.  By  making  the  fee  reasonable, 
we  have  allowed  this  market  an 
avenue  to  approach  professional  per¬ 
sonnel  services  first. 

Secondly,  Mr.  Rowley  never  men¬ 
tioned  what  we  call  psychological  fit 
or  match.  In  the  past,  80%  of  all 
employees  terminated  were  techno¬ 
logically  capable  of  doing  the  job  they 
were  assigned.  Understanding  this 
gives  us  a  better  understanding  that 
“chemistry”  is  of  an  imp)ortance  as 
well  as  a  technological  match. 

Rob’t  Green 


Thank  you . . . 

...  for  reading  our  messages  in  this  space 
throughout  the  year  and  for  giving  us  the 
opportunity  to  provide  your  newspaper 
with  more  top-quality  material. 

■ 

We  are  proud  to  showcase  our  complete  selection 
of  editorial  material  beginning  on  page  65  in  this 
annual  syndicate  directory.  If  you  would  like 
additional  copies  of  our  brochure, 
simply  call  us  at  800-972-3550. 


She  2]ork  SinuB 
SYNDICATION  SALES  CORP. 
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when  Haney  Braun  he|)S  clients  develop  their 
retail  strategies,  he  uses  Impact  Resources. 


Harvey  Braun  is  Chairman 
of  the  Retail  Services  Group 
at  Touche  Ross,  one  of  the 
nation’s  “big  eight”  public 
accounting  firms.  It’s  his  job 
to  develop  operations 
analyses,  repositioning,  and 
merchandising  strategies  for 
his  firm’s  clients,  which 
include  80  of  the  top  100 
retailers  in  the  US. 

Braun  has  found  that  the 


depth  of  information  provided 
by  MA'RT™  Consumer  Intelli¬ 
gence  System  has  helped  him 
in  developing  retail  strategies 
that  can  be  turned  into  dollars 
\Ndien  Touche  Ross’  clients  put 
them  into  aaion. 

Using  sample  sizes  ranging 
from  5,000  to  18,000  per  mar¬ 
ket,  MA*RT  provides  a  wide 
range  of  consumer  information 
including  lifestyles,  buying 


behavior,  and  media  habits. 

“By  using  MA*RT  I  am  able 
to  get  quick,  in-depth  consu¬ 
mer  profiles  on  our  clients’ 
customers,  on  our  clients’ 
competitors’  customers,  as 
well  as  overall  consumer  atti¬ 
tudes,”  Braun  says.  “Having 
used  MA'RT  for  almost  two 
years  now.  I’m  impressed  with 
the  quality  of  the  data,  and  with 
all  the  different  ways  we  can  use 


this  consumer  information  to 
help  our  clients.” 

To  learn  more  about  Impact 
Resources,  call  1-800-733-MART 
today. 


IMPACT 

RESOURCES 
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Carriers  as  employees 

State  and  federal  agencies  are  stepping  up  efforts  to  turn 
newspaper  carriers  from  independent  contractors  into  employees 


By  George  Garneau 

State  and  federal  agencies  have 
stepped  up  efforts  to  turn  newspaper 
carriers  from  independent  contrac¬ 
tors  into  employees,  according  to 
newspaper  labor  attorneys. 

Such  a  change  would  subject  news¬ 
papers  to  huge  new  tax  and  insurance 
liabilities. 

The  effort  to  shift  the  traditional 
legal  status  of  carriers  was  the  most 
significant  of  several  legal  issues  to 
occupy  the  recent  International  Cir¬ 
culation  Managers  convention  in 
Nashville,  Tenn. 

Labor  lawyer  and  ICMA  general 
counsel  Robert  Ballow  of  King  & 
Ballow  in  Nashville  said  state  unem¬ 
ployment  insurance  agencies  have 
been  “aggressive  in  their  attempts  to 
reclassify”  carriers  as  employees. 

“Perhaps  more  troubling  than 
these  state  agency  disputes,  however, 
has  been  the  increasing  evidence  that 
the  Internal  Revenue  Service  is  con¬ 
ducting  its  own  assault  on  the  inde¬ 
pendent  contractor  status  of  newspa¬ 
per  carriers,”  Ballow  said. 

The  culprit  is  a  new  form,  SS-8, 
used  by  IRS  to  determine  workers’ 
status  for  tax  purposes.  Completed  by 
workers  or  companies,  it  asks  how 
work  is  performed  and  compensated. 

The  forms,  which  have  already 
been  sent  to  some  papers,  pose  “a 
real  danger”  for  companies  and  “may 
have  significant  implications  for  the 
newspaper  industry,”  Ballow  stated. 

Observing  that  newspapers  have 
not  been  particularly  alert  about  the 
status  of  carriers  relative  to  IRS,  he 
urged  papers  to  handle  SS-8  forms 
“with  great  care.” 

Under  tax  laws,  employers  avoid 
having  to  withhold  federal  income  tax 
and  having  to  pay  federal  unemploy¬ 
ment  and  Social  Security  contribu¬ 
tions  for  independent  contractors. 
Under  labor  laws,  they  avoid  having 


to  pay  health  insurance.  Carriers  are 
expressly  exempted  from  federal 
minimum  wage  and  overtime. 

The  cost  to  newspapers  of  changing 
the  status  of  carriers  would  be  enor¬ 
mous:  There  are  an  estimated  600,000 
carriers  delivering  papers  in  this 
country. 

If  IRS  determines  one  adult  carrier 
meets  the  definition  of  “employee,”  a 
newspaper  would  be  required  to  with¬ 
hold  f^ederal  income  taxes  and  to  pay 
federal  unemployment  and  Social 
Security  taxes  for  all  adult  carriers, 
present  and  for  some  years  past,  Bal¬ 


low  said.  Employers  who  misclassify 
employees  as  independent  contrac¬ 
tors  can  be  held  liable  for  “substan¬ 
tial”  past  withholding  taxes  and 
employer  contributions,  Ballow 
pointed  out. 

Newspapers  traditionally  have 
accepted  that  carriers  under  18  years 
old  and  adult  independent  contractors 
are  exempt  from  federal  wage  and  tax 
laws. 

“There  are  indications  that  the  IRS 
is  beginning  to  question  and  even 
attack  the  long-standing  custom  of 
treating  adult  newspaper  carriers  as 
exempt  from  the  federal  tax  laws  as 
independent  contractors  or  by  virtue 
of  one  of  the  express  newspaper 
exemptions,”  Ballow  observed. 

Papers  appealing  adverse  rulings 
would  be  subject  to  the  courts. 
Employers  can  claim  “safe  haven”  to 
avoid  past  penalties,  but  that  requires 
proof  they  did  not  treat  workers  as 
employees,  Ballow  commented. 

In  situations  where  carriers  buy 
papers  wholesale  and  resell  them  at 


retail  prices,  it  will  be  difficult  to  sub¬ 
stantiate  exemptions  if  a  per-piece 
pay  system  is  used,  lawyers  warned. 

King  and  Ballow  attorney  Mark  F. 
Hunt  said  in  an  interview  the  IRS  — in 
what  is  believed  to  be  a  $4-billion 
collection  drive  —  is  challenging 
independent  contractors  in  all  indus¬ 
tries  and  seems  to  have  targeted 
newspapers  because  of  their  large 
work  force  of  independent  contrac¬ 
tors. 

At  least  two  West  Coast  newspa¬ 
pers  have  been  investigated.  Hunt 
said,  adding  that  IRS  seems  to  be 


focusing  on  newspapers  that  pay  car¬ 
riers  by  the  piece. 

Jessie  Knight  Jr.,  vice  president 
and  spokesman  for  the  San  Francisco 
Newspaper  Agency,  said  its  attor¬ 
neys  were  meeting  with  IRS  represen¬ 
tatives  to  determine  what  was  being 
requested. 

“This  is  not  an  audit,”  he  said, 
“It’s  a  survey.” 

IRS  spokesman  Wilson  Fadely 
confirmed  “a  nationwide  program 
looking  at  businesses  that  misclassify 
employees  as  independent  contrac¬ 
tors,”  but  denied  newspapers  were 
targeted.  Legal  issues  affecting  news¬ 
paper  circulation  departments 
cropped  up  several  times  at  ICMA. 

At  a  session  on  carrier  safety,  for 
instance,  Akron,  Ohio,  police  Lt. 
James  Buie  discussed  Akron’s  quietly 
successful  program  in  which  carriers 
inform  police  of  unusual  occurences. 

King  &  Ballow  attorney  Patrick 
Thomas  urged  caution  in  implement¬ 
ing  carrier  safety  programs.  If  news- 
(Continued  on  page  10) 


Such  a  change  would  subject  newspapers  to  huge 
new  tax  and  insurance  liabilities. 


Carriers 

(Continued  from  page  9) 

papers  actively  control  carriers  in 
safety  programs,  treating  them  too 
much  like  employees,  their  indepen¬ 
dent  contractor  status  could  be  jeo¬ 
pardized,  Thomas  warned. 

To  maintain  carriers’  independent 
contractor  status,  Thomas  said, 
safety  programs  should  be  “informa¬ 
tional”  rather  than  “instructional.” 
When  possible,  outside  agencies,  not 
newspaper  personnel,  should  supply 
safety  information,  he  said,  and 
meetings  on  safety  should  not  be  man¬ 
datory. 

Saying  lawsuits  could  open  to  pub¬ 
lic  scrutiny  memos  and  bulletins  to 
employees,  Thomas  urged  attorney 


review  of  such  communiques. 

He  suggested  newspapers  defend 
against  claims  by  carriers  for  work¬ 
ers’  compensation,  noting  that  if  you 
do  not,  “insurors  will  make  you 
pay.” 

In  an  example  of  the  growing  gov¬ 
ernment  scrutiny  of  newspaper  car¬ 
riers,  Knoxville  (Tenn.)  News-Sen¬ 
tinel  Co.  human  resources  director 
Bill  Redding  told  E&P  the  U.S. 
Department  of  Labor’s  Wage  and 
Hour  Division,  after  an  audit,  has 
claimed  informally  there  is  no  “news¬ 
boy”  exemption  from  federal  wage 
laws  for  carriers  who  solicit  subscrip¬ 
tions  off  their  routes. 

The  Fair  Labor  Standards  Act 
exempts  from  minimum  wage  and 
overtime  laws  minors  who  deliver 
papers  —  not  those  who  sell  sub¬ 
scriptions  outside  their  route. 


Though  no  formal  action  has  been 
taken.  Redding  said,  “It  looks  like 
Wage  and  Hour  is  going  to  go  after 
these  situations.” 

A  federal  government  challenge 
“could  possibly  dramatically  affect 
the  way  newspapers  conduct  sub¬ 
scription  solicitation  programs,” 
attorney  Thomas  commented. 

Legal  news  for  circulation  manag¬ 
ers  was  not  all  bad.  On  newsracks, 
Ballow  pointed  to  the  Supreme 
Court’s  decision  last  year  giving 
newsracks  First  Amendment  protec¬ 
tion.  He  noted,  however,  that  courts 
have  upheld  local  ordinances  impos¬ 
ing  reasonable  restrictions  on  the 
coin-operated  vending  machines.  A 
federal  appeals  court  this  year  upheld 
a  local  law  requiring  liability  insur¬ 
ance  for  newsracks  on  public  prop¬ 
erty. 


Concentration  on  circulation 

Importance  of  the  role  of  the  circulation  department  Is  stressed 


By  George  Garneau 

The  official  theme  of  the  90th  Inter¬ 
national  Circulation  Managers  Asso¬ 
ciation  convention  was  “Success 
Through  People,”  but  it  could  have 
been  been,  as  outgoing  ICMA  presi¬ 
dent  Gannett  Co.  executive  Carleton 
Rosenburgh  repeated  at  every 
chance,  “Circulation  must  be  a 
philosophy  —  not  a  department.” 

Strong  evidence  was  presented  that 
troubling  long-term  trends  —  flat  cir¬ 
culation  and  declining  penetration  — 
are  having  the  cumulative  effect  of 
rallying  all  newspaper  departments, 
even  the  newsroom,  around  a  unified 
goal  of  improving  circulation. 

The  message  was  clear:  the  age  of 
semi-autonomous  newspaper  feif- 
doms  is  giving  way  to  new  a  sense  of 
cooperation. 

Even  newsrooms,  once  isolated 
from  the  crass  business  concerns  of 
other  departments,  are  beginning  to 
share  the  blame  for  —  and  the  chal¬ 
lenge  of  —  the  newspaper  industry’s 
failure  to  attract  new  readers. 

News  executives  are  realizing  that 
unless  they  help  boost  circulation,  the 
prize  that  advertisers  pay  for,  they 
may  someday  be  writing  their  own 
obituary. 

The  attitude  at  newspapers  is 
becoming,  to  paraphrase  Ben  Frank¬ 
lin:  Hang  together  —  or  hang  sepa¬ 
rately. 

“Its  not  a  circulation  problem,” 


Seattle  (Wash.)  Post-Intelligencer 
publisher  Virgil  Fassio  said  of  plung¬ 
ing  penetration.  “It’s  a  newspaper 
problem.” 

He  said  at  a  panel  on  departmental 
-'.loperation  that  publishers  must 
commit  all  departments  to  circula¬ 
tion. 

“The  walls  between  departments 
must  come  down,”  he  asserted. 

John  Seigenthaler,  Nashville  Ten¬ 
nessean  president  and  publisher. 


Editors  are  thinking  about  readers 
and  editing  for  them,  and  they  are 
cooperating  with  circulation  depart¬ 
ments. 

“For  the  first  time  editors  are  talk¬ 
ing  with  other  department  heads  and 
saying,  ‘We  must  cooperate,  we  must 
not  finger  point  and  we  must  work  our 
problems  out,’  ”  Seigenthaler  said. 

“The  inevitable  result  is  a  gradually 
but  clearly  changing  approach  to  the 
content  of  the  product,”  he  added. 


“If  someone  doesn’t  see  that  the  paper  gets  into  the 
hands  of  the  consumers,  reporters  are  unemployed.” 


USA  Today  editorial  director  and  for¬ 
mer  president  American  Society  of 
Newspaper  Editors  president  said 
editors  have  adopted  “a  new  aware¬ 
ness”  of  circulation. 

He  said  nearly  every  editor  he 
knows  and  respects  has  become 
“gravely  concerned”  about  declining 
circulation  penetration  and  has  real¬ 
ized  “it  is  something  that  can  be  laid 
at  their  doorsteps.” 

In  an  about-face  from  the  finger 
pointing  of  a  half-dozen  years  ago,  he 
said,  editors  are  changing  their  atti¬ 
tude,  taking  seriously  allegations  of 
editorial  arrogance  and  increasingly 
taking  as  “a  personal  affront”  the 
inability  to  sell  their  newspapers. 


At  the  Tennessean,  three  meetings 
a  week  bring  editors  together  with 
circulation,  marketing  and  other  man¬ 
agers,  he  noted. 

Also  at  the  session  on  cooperation, 
Beverly  Klein,  a  vice  president  at  the 
employee-owned  Milwaukee  Journal 
and  Milwaukee  Sentinel,  summarized 
how  that  company  reversed  several 
years  of  circulation  declines  by  com¬ 
mitting  millions  of  dollars  to  the  news 
hole,  promotion  and  guaranteed 
delivery. 

James  Pauloski,  Indianapolis  (Ind.) 
Star  and  News  promotion  and  public 
relations  director,  chided  circulation 
managers  for  being  “somewhat  secre- 
(Continued  on  page  41) 
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Ingersoll  studying  setting  up  shop  in  Europe 


Ralph  Ingersoll  II  may  be  devoting  rating  in  England,  Ireland  or  Scot-  net  result  [now]  is  that  my  cost  of 

a  considerable  amount  of  time  and  land,  although  he  did  not  rule  out  capital  is  higher  than  theirs.” 

money  to  starting  an  American  metro-  Australia.  He  said  he  favored  Paris  Ingersoll  is  a  little  more  certain 

politan  daily  newspaper,  but  Ingersoll  over  Brussels  for  a  European  head-  about  the  timetable  of  his  plans  for 

seems  convinced  that  his  company’s  quarters,  but  said  there  was  no  time-  expansion  in  Europe, 

future  lies  in  Europe.  table  for  a  decision.  Currently,  Ingersoll  publishes  five 

For  some  time,  Ingersoll  has  been  “I  think  it’s  likely  that  there  will  be  dailies  and  two  Sunday  papers  in 
considering  the  creation  of  a  Euro-  a  Continental  seat  and  it’s  likely  to  be  Britain  and  Ireland,  including  a  re- 
pean  corporate  umbrella  for  his  vari-  Paris.  I’m  trying  to  make  this  decision  cently  announced  j^t  venture  betweoi 

ous  publishing  companies.  Incorpo-  by  the  end  of  the  year,”  he  said.  Ingersoll  Publications  Company  and 

rating  in  Europe  would  allow  the  “We’ll  incorporate  where  I  can  the  Irish  Press  pic  of  Dublin,  Ireland, 

highly  leveraged  Ingersoll  to  revalue  level  the  playing  field,”  said  Inger-  According  to  Ingersoll,  the  British 

his  holdings  based  on  more  generous  soil,  explaining  that  he  sees  the  large  group  has  a  circulation  of  more  than 

accounting  practices  than  those  avaU-  European  media  conglomerates  as  his  500,000  and  employs  some  2,300  peo- 

able  in  the  United  States.  chief  competition,  rather  than  Ameri-  pie. 

But,  Ingersoll  told  Editor  &  can  companies  like  Knight-Ridder  Ingersoll  plans  to  increase  his 

Publisher  in  a  recent  interview,  “the  and  Gannett.  “The  companies  that  I  European  holdings  by  the  end  <rf  the 

whole  issue  of  incorporation  has  been  compete  with  overseas  are  even  big-  year,  probably  by  adding  at  least  one 

put  sort  of  on  the  back  burner.”  He  ger.  Those  are  the  big  players.  I  want  German-language  newspaper.  He 

cites  uncertainty  over  future  Com-  to  be  on  the  same  playing  field  with  describes  the  100  million-plus  Ger- 

mon  Market  taxing  provisions  now  respect  to  taxes,  currency  and  taxa-  man-speaking  Europeans  as  the 

under  discussion  in  Brussels.  tion,”  explained  Ingersoll,  adding  necessary  core  of  a  European  net- 

Ingersoll  said  the  British  tax  struc-  that  he  can  accomplish  that  only  by  work, 

ture  would  keep  him  from  incorpo-  playing  under  European  rules.  “The  —  Stad  D.  Kramer 


Reporter’s  unusual  assignment:  witness  mayor’s  drug  test 

Nothing  Detroit  News  reporter  asked  Young  and  other  Detroit  fig- 

Fred  Girard  learned  in  j-school  pre-  ures  if  they  would  take  a  drug  test, 

pared  him  for  this  assignment:  Young  told  Girard,  “I’m  not  gonna 

Watching  Detroit  Mayor  Coleman  A.  take  [that]  test,  but  if  you  want  to 
Young  urinate  into  a  bottle  for  a  drug  follow  me  to  the  bathroom,  you  can 

test.  certify  that  I  did  the  proper  thing  in 

“I  mean,  what  can  I  say,  other  than  the  tube.” 
that  I  consider  it  the  low  point  of  my  “Does  that  apply  to  me?”  Prater 
journalism  career?”  Girard  recalled  asked. 

in  a  recent  telephone  interview.  “Well,  I  don’t  think  so,”  Young 

It  was  a  slow  newsday  Friday  after-  said.  “Do  you  volunteer?” 
noon  July  14  when  Young  decided  to  “No,  thanks,”  she  said, 

kick  off  a  program  to  test  some  3,800  Young  led  the  reporters  to  his  pri- 

city  police  officers  by  submitting  to  a  vate  bathroom  and  invited  them  to 
urin^ysis  himself  —  publicly.  inspect  it.  “No  hidden  vials,”  he  said. 

“I  want  somebody  ...  to  witness  The  mayor  was  handed  a  specimen 
the  authenticity  of  my  actions,”  cup. 

Girard’s  front-page  story  quoted  the  Girard’s  account  follows:  “Young 
mayor  as  saying.  undid  the  front  of  his  dignified  three- 

lYess  secretary  Bob  Berg  was  dis-  piece  suit,  and,  in  view  of  the  News 
patched  to  the  City  Hall  pressroom  to  reporter,  began  making  history, 

get  some  witnesses.  “After  a  minute  or  two. 

As  it  happens,  the  News’  regular  “’’Turn  the  water  on,”  the  mayor 
City  Hall  reporter  was  working  on  a  laughed  .  .  .  And  finally:  “Is  that 
project,  and  his  usual  backup  was  enough,  you  think?  All  right.  I’ll  zip 
trying  to  get  an  early  start  on  the  up  and  zip  out.” 
weekend.  Girard,  third  in  line,  was  Free  Press  reporter  Prater 
drafted  for  the  event,  which  he  witnessed  the  test  in  another  way. 
referred  to  in  print  as  the  “Great  “The  News  watched;  the  Free 
Unveiling.”  Press  listened,”  she  wrote. 

Detroit  Free  Press  reporter  Con-  Young’s  decision  to  bring  the  press 
stance  Prater  was  also  rounded  up  —  into  so  private  an  action  is  all  the  more 

leading  to  an  embarrassing  few  remarkable  in  light  of  his  frequently 
moments.  contentious  relations  with  the  two 

Referring  to  a  News  story  that  papers. 


Both  newspapers,  for  example, 
printed  weeks  of  front-page  stories 
after  a  woman  filed  suit  in  January 
claiming  the  71 -year-old  mayor  was 
the  father  of  her  six-year-old  son. 
Three  blood  tests  confirmed  Young’s 
paternity,  and  the  mayor  recently 
acknowledged  he  was  the  boy’s 
father. 

Most  recently,  the  Wayne  County 
prosecutor  released  a  report  saying 
there  was  “no  credible  evidence”  for 
charges  —  first  reported  by  the  Free 
Press  and  then  frequently  aired  in 
both  papers  —  that  a  secretive  police 
squad,  the  Special  Investigative  Unit, 
had  investigated  the  woman’s  sex  life. 

Young  demanded  an  apology  from 
the  news  media  over  that  story. 

—  Mark  Fitzgerald 

Texas  repeals 
‘no  names’  law 

Texas  Gov.  Bill  Clements  signed 
into  law  July  21  a  bill  repealing  a  stat¬ 
ute  passed  just  five  weeks  earlier 
which  had  given  police  and  other  state 
agencies  the  authority  to  withhold  the 
identities  of  crime  victims. 

The  so  called  “no  names”  law  had 
drawn  wide  opposition  from  the  pub¬ 
lic  as  well  as  the  Texas  press. 
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Media  dispute 


Beaumont  (Texas)  Enterprise  feuds  with  iiberai  media  watchdog 
group  over  its  report  on  the  handiing  of  a  story 


By  Andrew  Radolf 

The  editor  of  the  Beaumont  (Texas) 
Enterprise  and  the  media  watchdog 
group  Fairness  and  Accuracy  in 
Reporting  have  been  engaged  in  a  run¬ 
ning  dispute  over  an  error,  which  ap¬ 
peared  in  the  May/June  1988  edition  of 
fair’s  bimonthly  publication  EXTRA! 
and  was  later  corrected. 

Enterprise  editor  Ben  Hansen  has 
accused  FAIR  of  shoddy  reporting 
and  running  an  inadequate  correc¬ 
tion.  But  Jeff  Cohen,  FAIR’S  execu¬ 
tive  director,  said  Hansen  was  guilty 
of  shoddy  reporting  of  his  own  and 
was  misrepresenting  the  actions 
FAIR  took  to  correct  its  mistakes. 

As  the  dispute  progressed,  each 
one  threatened  to  sue  the  other. 

FAIR  critiques  the  news  media 
from  a  liberal  viewpoint,  much  as 
Accuracy  in  Media  looks  at  news  cov¬ 
erage  from  a  conservative  perspec¬ 
tive. 

The  May/June  1988  edition  of 
Extra!  featured  a  cover  story  by  Dick 
Russell  on  how  the  news  media  cover 
environmental  issues,  contending 
they  are  not  doing  enough  reporting 
on  the  subject.  Russell  was  identified 
as  a  free-lance  writer  who  specializes 
in  environmental  issues. 

Toward  the  end  of  his  article,  in  a 
section  dealing  with  newspapers 
starting  to  do  more  in-depth  probes  of 
pollution  issues,  Russell  wrote:  “But 
there  are  instances  when  journalists 
meet  editorial  resistance.  A  Beau¬ 
mont,  Texas,  reporter  attempted  sui¬ 
cide  out  of  frustration  over  editorial 
policies  that  kept  his  toxic  probes  out 
of  the  paper.” 

Not  only  had  the  Enterprise  pub¬ 
lished  the  toxic  probe  story,  but 
“ChemWaste  in  Jefferson  County: 
Past,  present  and  future”  won  the 
1987  Thomas  L  Stokes  Award  for  the 
best  reporting,  analysis  or  commen¬ 
tary  in  a  daily  newspaper  on  energy, 
environmental  or  conservation 
issues.  The  Stokes  Award  was  pre¬ 
sented  to  the  Enterprise  on  April  8, 
1988. 

Shannon  Thompkins  and  Thomas 
Morton,  now  with  the  Boulder  (Colo.) 


Trailer  fire 
ciaims  five 
near  Jasper 


I  ChemWaste  seeks  to  expand  | 
i  WBSSSM:-  i 


-r-  JSmSSS, 

i  Rebels  massacre 

■10^1  Zimbabwe 

— WS 


Talks  stall  in  Cuban  hostage  ordeal 


The  award-winning  Beaumont 
(Texas)  Enterprise  story  on  chemical 
waste  ran  on  the  front  page  of  its  Nov. 
28,  1987,  edition. 


Daily  Camera,  were  the  main  reporters 
on  the  project.  However,  reporter  Ken 
Carmody  did  the  initial  research  that 
led  to  the  project.  Carmody  now  works 
for  the  Potomac  News  in  Virginia. 


“made  up  the  story  about  someone 
shooting  him.” 

Carmody  later  signed  an  affidavit, 
dated  March  30, 1989,  stating  that  the 
wound  was  accidental.  “I  had  no 
intent  to  harm  myself,  nor  have  I  ever 
told  anyone  the  injury  was  intention¬ 
ally  self-inflicted,”  he  said. 

Hansen  said  he  had  Carmody  sign 
the  affidavit  on  the  advice  of  counsel 
when  he  was  considering  legal  action 
against  FAIR. 

The  Beaumont  editor  first  learned 
of  what  Russell  had  written  in  late 
August  1988  when  a  staffer  showed 
him  a  photocopy  of  just  the  page  con¬ 
taining  the  error. 

In  a  letter  sent  to  FAIR’S  Cohen, 
dated  Sept.  23,  1988,  Hansen  said 
Russell  had  made  no  effort  to  contact 
Carmody  or  anyone  else  at  the  news¬ 
paper  about  the  incident,  nor  had  he 
contacted  the  Beaumont  police 
department. 

The  letter  also  explained  that  after 
Carmody  was  wounded  but  “before 
he  lost  consciousness,”,  he  had  tele¬ 
phoned  the  Enterprise’s  managing 
editor  “to  say  someone  had  shot  him. 
We  believed  that  for  him  to  continue 
on  the  story  after  he  recovered  might 
leave  its  credibility  open  to  question. 
For  that  reason  as  well,  we  had 
reporters  Tom  Morton  and  Shannon 
.  Thompkins  re-interview  every  source 
who  had  dealt  with  the  injured 
reporter  to  assure  that  no  critic  of  the 
controversial  series  could  use  the 


“They  write  a  story  and  they  go  entirely  with 
gossip,”  Hansen  said.  “They  didn't  do  the  basics  any 
cub  reporter  would  do,  and  yet  they  presume  to 
lecture  the  media  about  proper  procedures.” 


On  April  4,  1987  Carmody  was 
wounded  when  an  antique  handgun 
he  was  playing  with  discharged.  The 
police  report  concluded  the  incident 
was  an  “accidental  shooting.” 

The  report  said  Carmody  stated 
that  after  he  was  wounded,  he 
“panicked  and  hid  the  handgun”  and 


shooting  to  impeach  the  facts.” 

Hansen  said  that  when  he  did  speak 
to  Russell  about  the  FAIR  article,  he 
was  told  that  the  information  about 
Carmody  came  from  one  of  his 
sources  in  the  environmental  move¬ 
ment. 

“They  write  a  story  and  they  go 
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entirely  with  gossip,”  Hansen  said. 
“They  didn’t  do  the  basics  any  cub 
reporter  would  do,  and  yet  they  pre¬ 
sume  to  lecture  the  media  about 
proper  procedures.  You  don’t  throw 
out  facts  that  would  ruin  a  person’s 
reputation,  a  company’s  reputation 
and  not  check  basic  sources.  That 
would  get  a  reporter  fired  around 
here.” 

Hansen  said  that  in  addition  to  his 
letter,  which  demanded  an  apology  to 
Carmpdy  and  the  newspaper,  he  had 
several  phone  conversations  with 
Cohen  about  Russell’s  story. 

Cohen  said  he  would  correct  the 
error,  according  to  Hansen.  By  the 
end  of  April,  Hansen  said,  he  still  had 
not  seen  anything  although  FAIR  had 
published  more  editions  of  EXTRA!, 
including  a  special  on  ABC’s  Night- 
line. 

“I  called  the  guy  so  many  times,  I 
thought  he  was  trying  to  waltz  past 
the  [one]  year’s  statute  of  limita¬ 
tions”  for  filing  a  libel  suit  in  Texas, 
Hansen  said. 

So  in  early  May  Hansen  sent  out  a 
letter  to  several  publications  special¬ 
izing  in  media  issues. 

The  letter  began,  “Jimmy  Swaggart 
taught  us  that  some  people  don’t  blink 
at  wolfing  down  forbidden  fruit  while 
preaching  abstinence  to  others,”  and 
it  ended  with  another  reference  to 
Swaggart:  “If  this  group  or  anyone 
representing  it  questions  how  you  or 
your  newspaper  are  doing  your  job  or 
presumes  to  pontificate  about  your 
journalism  ethics,  know  that  it’s  just 
the  journalistic  counterpart  of  Jimmy 
Swaggart  trying  to  change  a  tire  by  the 
light  of  a  motel  sign.” 

In  between,  Hansen’s  letter  laid  out 
his  grievances  against  FAIR  and 
stated  that  Cohen  by  the  end  of  April 
had  yet  to  print  the  promised  correc¬ 
tion. 


fair's  bimonthly  bulletin,  EXTRA!, 
mischorocterized  the  Beaumont  (Texas) 
Enterprise's  coverage  of  on  environ¬ 
mental  story  and  ran  a  subsequent 
correction,  but  not  soon  enough  for 
Enterprise  editor  Ben  Hansen. 


But  FAIR  did  run  an  “Editor’s 
Note”  in  its  March/ April  1989  edition 
that  essentially  amounted  to  a  correc¬ 
tion.  It  appeared  in  a  box  of  agate  type 
at  the  bottom  of  Page  2  just  above  the 
editorial  masthead  and  said: 
“EXTRA!  (May/June  1988)  stated 
that  a  Beaumont,  Texas,  reporter  had 
attempted  suicide  out  of  (frustration 
over  editorial  resistance  to  his  toxic 
waste  probes.  This  explanation  for 
the  incident  is  without  foundation. 
The  Beaumont  daily  subsequently  ran 
an  award-winning,  in-depth  series  on 
hazardous  waste  disposal.  EXTRA! 
committed  an  error  we’ve  often  criti¬ 
cized  others  for:  failing  to  consult 
balancing  or  critical  sources.” 

Cohen,  noting  that  the  date  of 
Hansen’s  letter  was  May  5,  said  the 
Enterprise’s  editor  “had  sent  out  a 
serious  misrepresentation  about 
EXTRA!  Anyone  worth  his  salt 
would’ve  called  my  office  to  find  out 
if  we’ve  retracted.” 

Cohen,  stressing  that  he  was  also  a 
lawyer,  said  that  if  Hansen  “con¬ 
tinues  to  misrepresent,  we’ll  sue  him. 
All  these  misrepresentations  hurt 
us.”  Cohen  said  copies  of  Hansen’s 
letter  would  be  “evidence”  in  any 
lawsuit  and  said  the  only  legal  ques¬ 
tion  to  be  determined  was  whether 
Hansen’s  letter  was  a  “conscious” 
attempt  on  his  part  to  misrepresent 
FAIR  or  “gross  negligence.” 

Hansen  said  that  after  he  tele¬ 
phoned  FAIR  and  “threatened  libel 


Jeff  Cohen 

FAIR  executive  director 


Ben  Hansen 

Beaumont  Enterprise  editor 


action,”  Cohen  had  phoned  back  and 
left  a  message  that  the  correction 
“would  be  in  the  next  [March/April 
1989]  issue.” 

He  looked  through  that  issue,  but 
“didn’t  see  anything.”  The  editor’s 
note  at  the  bottom  of  the  page 
“looked  like  an  ad.  I  was  looking  for  a 
headline,”  he  said. 

Hansen  didn’t  call  Cohen  to  find 
out  about  the  correction  because  “I 
felt  it  would  be  fruitless  at  that  point.” 

Even  though  a  correction  ran, 
Hansen  felt  it  was  inadequate  regard¬ 
ing  its  size,  placement  and  text. 

“It  didn’t  go  far  enough,”  he  said. 
“The  story  was  Page  One  and  got  a 
great  deal  of  attention.  I  would  submit 
the  correction  did  not  get  the  same 
attention.  If  you  do  something  poten¬ 
tially  damaging  to  somebody,  you 
don’t  kiss  it  off  at  the  bottom  of  the 
second  page  in  agate.” 

“It’s  on  Page  two.  I  have  never 
heard  of  a  Page  One  correction,”  Cohen 
responded,  adding  that  the  “retrac¬ 
tion”  contained  “more  words  and 
takes  up  more  space  than  the  origi¬ 
nal”  erroneous  sentence. 

“Aside  from  that  error,  this  article 
was  praised  widely.  In  the  context  of 
that  lengthy  article,  we  made  a  bad 
error  and  retracted.  I  wish  television 
would  do  what  we  do.  I  wish  main¬ 
stream  dailies  would  do  what  we  do. 

“Is  he  aware,”  Cohen  continued, 
“that  in  issue  after  issue  of  EXTRA! 
we  expose  serious  mistakes  by  the 
mainstream  media?  The  majority  of 
the  mistakes  are  not  corrected  even 
when  pointed  out.  There  are  many 
media  that  have  never  retracted  even 
after  they’ve  admitted  to  us  they  were 
wrong.” 

Cohen  said  FAIR  has  been  “forth¬ 
right”  about  correcting  its  mistakes 
and  said  that  in  14  issues  of  EXTRA! 
he  has  run  three  corrections. 

Cohen  also  complained  that  despite 
(Continued  on  page  41) 
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strike  possible  at  UPl  as  labor  tensions  mount 


By  George  Gameau 

Normally  objective  voices  at 
United  Press  International  have  cried 
out  in  unison  to  protest  management 
calls  for  sweeping  concessions. 

A  letter  to  management  from  a 
majority  of  the  Washington  bureau  — 
including  venerable  White  House  cor¬ 
respondent  Helen  Thomas  —  men¬ 
tions  the  possibility  of  a  strike  and 
heightens  labor-management  ten¬ 
sions. 

The  Washington  bureau,  down¬ 
stairs  from  corporate  headquarters  of 
the  money-losing  international  news 
service,  denounced  as  “contemptu¬ 
ous”  management  proposals  for  a 
contract  with  the  Wire  Service  Guild. 

The  strongly  worded  letter  was  sent 
July  21  to  UPI  chairman  Dr.  Earl 
Brian  and  president  Paul  Steinle,  who 
took  control  of  UPI  in  March  1988  in  a 
secret  agreement  with  Mexican 
publisher  Mario  Vdzquez  Raha. 

The  letter  was  signed  by  Thomas, 
who  as  White  House  bureau  chief  is 
technically  a  management  employee; 
chief  congressional  correspondent 
Steve  Gerstel;  State  Department  cor¬ 
respondent  Jim  Anderson;  political 
correspondent  Joe  Mianowany  and  44 
others  on  a  bureau  staff  of  about  60. 

Calling  UPI’s  assets  its  staff  and  its 
good  will  in  the  news  industry,  the 
letter  said  a  strike  “would  certainly 


UPI  imposes  big 


By  George  Garneau 

United  Press  International,  amid 
negotiations  to  replace  an  expired 
union  contract,  has  imposed  massive 
health  insurance  increases  to  cover 
accelerating  costs. 

Rates  scheduled  to  take  effect  Aug. 
1  would  cost  single  employees  $41  a 
month,  up  from  $7.  Employees  with 
families  would  pay  $171  monthly,  up 
from  $74. 

Raising  premiums  for  UPI’s  self- 
insurance  is  allowed  under  the  last 
contract,  which  expired  July  1  but 
whose  terms  continue  in  effect. 

“If  we  are  to  avert  these  huge  pay¬ 
ment  increases  the  union  must  match 
the  company’s  resolve  and  approach 
the  bargaining  table  next  week  deter¬ 
mined  to  negotiate  a  solution,”  UPI 


cause  UPI’s  remaining  clients  to 
invoke  the  ‘quality  clause’  in  their 
contracts,  justifiably  so.  If  you  lose 
and  embitter  the  experienced,  dedi¬ 
cated  people  who  write  and  edit  the 
words  and  take  the  pictures  and  stand 
the  stake-outs,  UPI  would  be  left  with 
its  used  furniture  and  other  physical 
assets  to  be  sold  at  yard-sale  prices.” 

The  writers  cited  their  care  for  and 
dedication  to  the  agency  through 
bankruptcy  procedures;  25%  pay  cuts 
in  1984;  staff  shortages,  and  bounced 
and  delayed  checks. 

“We  want  you  to  understand  that 
you  are  about  to  lose  UPI’s  main 
assets  if  you  don’t  come  up  with  a 
realistic  contract  proposal,”  the  letter 
said.  “So  far,  you  haven’t  even  come 
close,  not  within  a  country  mile.  We 
await  your  response  at  the  bargaining 
table.” 

Steinle  confirmed  receipt  of  the  let¬ 
ter  and  said,  “It’s  an  internal  docu¬ 
ment.  I  don’t  have  any  public  com¬ 
ment  on  it.” 

The  letter  is  the  second  direct  pro¬ 
test  from  employees.  The  first  came 
from  radio  network  workers. 

UPI  has  cut  its  union-represented 
work  force  from  more  than  800  to 
fewer  than  500  employees  in  the  last 
two  years  and  plans  to  reach  profit¬ 
ability  by  year’s  end  for  the  first  time 
in  years. 

While  the  acquisition  by  Vazquez 


president  Paul  Steinle  said  in  July  21 
memo  to  employees. 

He  said  company  officials  “have 
been  continuing  to  make  frequent 
attempts  to  contact  the  union  and  its 
experts,  hoping  to  resolve  this  issue 
but,  so  far,  the  follow-up  contacts 
have  been  fruitless.” 

Citing  the  health  insurance  pro¬ 
gram’s  1988  deficit  of  $160,000  — 
$1.48  million  in  claims,  paid  by  $1.1 
million  in  company  contributions  and 
$200,000  in  premiums  from 
employees  —  Steinle  posed  the  pos¬ 
sibility  employees  would  be  socked 
with  an  additional  “assessment”  — 
$17  a  month  for  singles,  $47  for 
families  —  to  make  up  for  past  defi¬ 
cits. 

The  company  employs  slightly 
more  than  half  the  800  union-repre¬ 


was  approved  by  the  Guild,  which 
had  opposed  Brian’s  acquisition  bid, 
labor  relations  have  deteriorated 
since  Vdzquez  withdrew.  Last  year, 
management  declared  an  impasse  and 
enforced  “work  rules.”  The  Guild 
eventually  accepted  many  of  the  rules 
in  a  contract  that  expired  June  30. 

According  to  Guild  bulletins,  man¬ 
agement  has  proposed  a  pay  freeze, 
pay  cuts  for  non-business  hours, 
elimination  of  job  security  provisions 
and  other  givebacks.  It  has  also 
advertised  for  editorial  staffers  in 
newspapers  from  coast  to  coast. 

Washington  staffers  said  the  “tone 
of  contract  negotiations  and  the  con¬ 
temptuous  contract  ‘offers’  that  have 
been  made  by  the  company  so  far 
convince  us  .  .  .  that  you  have  lost 
sight  of  what  the  company’s  chief 
assets  are  and  how  fragile  they  are.” 

The  letter  was  inspired  in  part  by  a 
company  newsletter  in  which  Steinle 
cited  UPI’s  “pride”  in  having  former 
staffers  employed  throughout  the 
news  business. 

“They  should  not  be  a  matter  of 
pride,”  the  tetter  writers  said,  noting 
that  many  colleagues  have  already 
voted  with  their  feet.  “They  are  a 
matter  of  shame,  talent  lost.  You  can 
be  sure  there  will  be  more  if  there  is  an 
attempt  to  impose  company  work 
rules.  They  carry  a  message  through 
the  industry.” 


sented  employees  it  had  two  years 
ago. 

Steinle  said  increases  could  be 
avoided  by  agreeing  to  “trade-offs” 
such  as  higher  deductibles  and  limits 
to  psychiatric,  dental  and  prescrip¬ 
tion  benefits. 

“By  agreeing  to  certain  of  these 
trade-offs,  massive  increases  in 
monthly  payments  can  be  averted,” 
Steinle  said.  “On  the  other  hand,  fail¬ 
ure  to  reach  agreement  on  these  insur¬ 
ance  issues,  relative  to  a  new  con¬ 
tract,  will  produce  health  insurance 
premium  increases  that  we  find 
unconscionable,”  Steinle  said. 

Wire  Service  Guild  president 
Kevin  Keane  issued  this  statement: 
“UPI’s  health  insurance  proposal 
does  nothing  more  than  smash  cur- 
(Continued  on  page  40) 
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Unions  call  for  boycott  of  Spokane  dallies 
to  protest  series  on  child  abuse  by  teachers 


By  M.L.  Stein 

Leaders  of  two  teachers  unions  in 
eastern  Washington  have  called  for  a 
one-month  boycott  of  the  Spokes¬ 
man-Review  and  Spokane  Chronicle 
following  its  series  on  alleged  sexual 
contact  between  teachers  and  stu¬ 
dents. 

The  union  charged  that  the  series, 
which  ran  last  October,  was  unbal¬ 
anced  in  its  presentation  of  teachers. 

Chris  Peck,  the  papers’  managing 
editor,  told  E&P  the  boycott  has  pro¬ 
duced  about  50  cancellations,  mostly 
from  teachers  or  their  families. 

Peck  said  “it’s  kind  of  odd”  that 
the  recent  boycott  came  eight  months 
after  publication  of  the  series. 

Lynda  Hayashi,  president  of  the 
Spokane  Education  Association, 
denied  the  boycott  was  in  retaliation 
for  what  she  described  as  a  “series  of 
sensationalized  articles,”  according 
to  the  Pacific  Northwest  Newspaper 
Association.  She  said  union  members 


wanted  the  papers  to  highlight  the 
good  as  well  as  the  bad  about  teach¬ 
ers. 

The  boycott  was  announced  jointly 
by  Hayashi  and  the  president  of  the 
Eastern  Washington  Uni-Serv  Coun¬ 
cil. 

The  series  outlined  more  than  100 
cases  of  alleged  sexual  contact 
between  teachers  and  pupils.  The 
articles  concluded  that  cases  of  stu¬ 
dent-teacher  sexual  impropriety  were 
rare,  but  appeared  to  be  rising. 

During  the  same  week  the  boycott 
began,  a  teacher  in  the  nearby  com¬ 
munity  of  Cheney  was  sentenced  to  a 
year  in  jail  for  sexual  misconduct  with 
a  student. 

Peck  said  he  answered  every 
cancellation  letter  personally, 
explaining  the  papers’  position.  Six 
subscribers  came  back  as  a  result,  he 
noted.  The  boycott  was  reported  in 
the  newspapers. 

“A  fair  number  of  teachers  dis¬ 
agreed  with  the  boycott  but  didn’t 


want  to  find  themselves  crosswise 
with  the  union,”  Peck  stated.  “I  don’t 
think  the  unions  are  sending  the  right 
message  to  the  community  by  the 
boycott.  Teachers  are  supposed  to 
reinforce  the  value  of  reading  and 
learning.” 

The  managing  editor  said  he  offered 
to  meet  with  the  unions  before  the 
boycott  but  they  declined.  He  said  he 
will  try  again  for  a  meeting  in  Au¬ 
gust. 

The  series  by  Diana  Dawson  and 
Russell  Carollo  drew  a  “wide  range  of 
responses’*  from  the  general  reader- 
ship,  Peck  said.  “Some  thought  it  was 
teacher-bashing,  but  we  got  several 
calls  from  adults  who  told  us  they  had 
been  sexually  abused  by  teachers 
when  they  were  in  school  and  had 
been  afraid  to  report  it,”  he  added. 

Following  the  series,  the  state 
Legislature  passed  a  law  forbidding 
the  hiring  of  any  teacher  who  has  been 
convicted  of  having  sexual  contact 
with  minors. 


Ontario  press  council  upholds  ‘tasteless’  column 


By  Mark  Fitzgerald 

A  Kingston  (Ont.)  Whig-Standard 
columnist’s  doggerel  may  be  “offen¬ 
sive,  inane,  racist  and  stupid,”  but  it 
is  nonetheless  protected  opinion,  the 
Ontario  Press  Council  ruled  recently. 

The  council  rejected  a  complaint  by 
a  group  of  citizens  —  including 
Kingston  Mayor  Helen  C.  Cooper  — 
who  objected  to  an  April  3  column 
that  touched  on  a  number  of  sensitive 
topics  with  humor  they  said  was 
offensive. 

Two  samples  of  the  columnist’s 
work  follow. 

“American  blacks  agree  that  it’s 
unsavory/But  most  have  a  good  word 
to  say  about  slavery/Without  it  you 
see/Where  would  they  be?”  went  an 
offering  entitled  “Pragmatism.” 

This  limerick  was  entitled  “Dis¬ 
crimination:”  “There  is  a  young  fel¬ 
low  named  WrightAVho  suffers  quite 
a  common  plight/Underpaid  and  not 
promoted/All  his  protests  go 
unnoted/He’s  male,  able-bodied  and 
white.” 


These  and  other  comments 
ammounted  to  an  “insult  and  a  verbal 
assault”  on  several  groups,  the 
Ontario  citizens  complained. 

“To  publish  poorly  written,  racist 
humor  on  the  editorial  page  and  to  pay 
for  it,  thereby  giving  it  the  editorial 
seal  of  approval,  is  an  insult  and  a 
verbal  assualt  on  women,  blacks,  the 
poor,  persons  with  disabilities  and 
victims  of  abuse,”  one  of  the  com- 
plaintants,  Mary  Sue  Rankin,  wrote. 

For  its  part,  the  Whig-Standard 
argued  that  signed  columns  represent 
opinions  of  only  the  individuals,  and 
that  just  about  any  opinion  is  offen¬ 
sive  to  someone. 

“We  would  not  knowingly  publish 
what  the  majority  would  assess  as 
hate  literature,  but  the  line  for  what 
people  will  accept  in  an  open  society 
weaves  and  changes  over  the  years. 
The  majority  of  people  would  prefer 
to  be  their  own  censors,”  the  paper 
said. 

The  press  council  —  a  voluntary 
organization  of  newspapers  and  pub¬ 
lic  members  which  rules  on  com¬ 


plaints  about  the  press  —  essentially 
agreed. 

“The  Ontario  Press  Council 
considers  some  of  the  ver¬ 
ses  .  .  .  offensive  inane,  racist 
and  stupid,  but  it  recognizes  that  the 
verses  are  opinion,  objectionable  as 
some  are  .  .  .  The  council  sees  some 
provocative  verses  as  transparently 
foolish  and  believes  readers  should 
recognize  them  as  such.  For  this  rea¬ 
son  it  does  not  regard  them  as 
unnecessarily  hurtful  —  a  criterion 
for  upholding  complaints  involving 
diffemces  of  opinion,”  the  council 
wrote  in  its  ruling. 

Globe  Foundation 
awards  60  grants 

In  June  the  Boston  Globe  Founda¬ 
tion  awarded  some  60  charitable 
grants  totaling  $542,809  to  Greater 
Boston  nonprofit  agencies.  The 
grants  are  in  addition  to  $1.9  million 
previously  allocated  by  the  Globe 
Foundation  this  year. 
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Promoting  literacy 

Newspapers  urged  to  work  for  public  policy 


By  Toni  Lusk 

After  three-and-a-half  years  of  pro¬ 
moting  literacy,  advocates  from  the 
newspaper  industry  challenged  their 
peers  earlier  this  month  to  “institu¬ 
tionalize”  their  efforts  by  working  for 
public  policy  changes. 

Participants  had  come  to  the  News¬ 
paper  Adult  Literacy  Conference  in 
Denver  with  the  common  goal  of  com¬ 
bating  illiteracy,  but  there  was  little 
agreement  whether  their  efforts 
should  remain  focused  on  adults  or  be 
broadened  to  include  children. 

Conference  participants  arrived  to 
find  the  mile-high  city  in  a  record- 
breaking  heat  wave,  with  tempera¬ 
tures  hovering  near  100  degrees.  On 
July  9,  as  opening  panelists  addressed 
the  future  of  newspaper  literacy 
involvement,  a  major  forest  fire  broke 
out  in  Boulder  Canyon,  some  30  miles 
away.  The  air  outside  the  Brown 
Palace  Hotel,  the  site  of  the  confer¬ 
ence,  was  sharp  with  smoke. 

Inside  the  hotel,  the  opening  debate 
heated  up  quickly  as  well.  Panelist 
Judith  D.  Hines,  executive  vice  presi¬ 
dent  of  the  American  Newspaper 
Publishers  Association  Foundation, 
which  sponsored  the  conference, 
urged  the  audience  not  to  be  side¬ 
tracked  from  adult  literacy  issues  by 
questions  of  education  reform. 

“Education  system  problems  are 
sucking  energy  and  money  from  adult 
education  programs,”  she  declared. 

“Don’t  intermingle  the  adult  liter¬ 
acy  problem  with  the  total  education 
problem  or  nothing  will  get  solved,” 
warned  Richard  J.V.  Johnson,  presi¬ 
dent  and  publisher  of  the  Houston 
Chronicle.  The  “monstrous”  socio¬ 
logical  problem  of  increasing  illiter¬ 
acy  can  only  be  addressed  by  break¬ 
ing  it  down  into  manageable  seg¬ 
ments,  Johnson  stated. 

Using  the  analogy  of  dog  racing, 
Johnson  urged  the  audience  to  “keep 
your  eyes  on  the  rabbit,”  and  main¬ 
tain  their  focus  on  the  estimated  23  to 
27  million  adult  illiterates  in  the 
United  States. 

“But  I  can’t  forget  all  the  little  rab¬ 
bits,”  Shirley  Foutz,  of  Richmond 
(Va.)  Newspapers  Inc.,  commented 


(Lusk  is  a  free-lance  writer) 


Jay  Ambrose . 


from  the  floor.  She  spoke  of  the  value 
of  intergenerational  programs  which 
work  with  adults  and  their  children  to 
break  the  cycle  of  illiteracy. 

“I  believe  it’s  a  big  mistake  to  focus 
only  on  adults,”  Foutz  remarked. 

The  Boulder  Canyon  fire  burned 
throughout  the  three-day  conference, 
as  did  the  controversy. 


“The  argument  won’t  be  resolved 
because  it’s  an  important  argument,” 
Reg  Murphy,  president  and  publisher 
of  the  Baltimore  Sun,  told  the  group 
later.  Important  arguments  are  never 
fully  resolved,  Murphy  said,  but  he 
urged  the  participants  to  choose  that 
aspect  which  they  believed  in  and  act 
upon  it.  The  conference  included  ses¬ 
sions  on  both  adult  and  intergenera¬ 
tional  topics. 

All  160  participants  from  33  states, 
in  fact,  did  agree  on  the  importance  of 
a  literate  society  and  publisher  John¬ 
son’s  comment  that  “there  is  no 
greater  censor  than  illiteracy.” 


Some  in  the  group  had  been  active 
in  the  newspaper  industry’s  literacy 
movement  since  its  beginning. 

Jay  Ambrose,  executive  editor  of 
the  Rocky  Mountain  News,  Denver, 
was  one  of  those.  Having  spear¬ 
headed  early  literacy  efforts  as  editor 
of  the  El  Paso  Herald-Post,  Ambrose 
praised  the  group  for  the  “incredible 
progress”  of  the  movement  so  far. 

“There  are  two  crucial  stages  in 
successful  movements,”  Ambrose 
said.  The  first  stage  is  that  of  “rhe¬ 
toric,  of  mobilizing  the  troops,”  and 
that  step  has  been  completed  success¬ 
fully,  he  believes.  Noting  that  the 
problem  is  one  which  will  take  years 
to  address,  he  called  on  the  newspa¬ 
per  industry  to  institutionalize  the 
movement  by  establishing  “effective, 
sustainable  programs  .  .  .  structures 
that  will  last  for  decades.” 

Ambrose  also  urged  his  audience  to 
lean  on  legislators. 

“Now  is  the  time  to  say  [solving  the 
problem  of  illiteracy]  is  going  to  take 
more  than  scattered  volunteer 
efforts,”  Ambrose  said.  “We  must 
call  for  a  change  in  public  policy.” 

Attendance  doubled  midway 
through  the  conference  when  news¬ 
paper  representatives  were  joined  by 
more  than  1(X)  Denver-area  Newspa¬ 


per  in  Education  teachers  who 
attended  conference  sessions  for  Uni¬ 
versity  of  Colorado  credit.  Other 
local  educators  and  literacy  activists 
also  joined  the  larger  group  for  a  ses¬ 
sion  which  featured  Jonathan  Kozol, 
author  of  Illiterate  America. 

Kozol  said  that  illiteracy  is  a  direct 
result  of  separate  and  unequal  educa¬ 
tion  systems  which  serve  the  rich  and 
poor  in  the  United  States.  He 
attacked  the  literacy  movement  as  a 
whole  as  being  “too  antiseptic,  too 
cosmetic,  too  social,”  and  blamed 
newspapers  specifically  for  handling 
literacy  stories  “with  embarrassing 


‘*Now  is  the  time  to  say  [soiving  the  probiem  of 
iiiiteracy]  is  going  to  take  more  than  scattered 
voiunteer  efforts,”  Ambrose  said.  “We  must  caii  for  a 
change  in  pubiic  poiicy.”  i 
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ineptitude.”  “These  bills  could  provide  many  director  of  the  Washington-based 

Kozol  bombarded  the  Reagan  and  hundreds  of  millions  of  dollars  in  new  Education  Writers  Association, 

Bush  administrations'  attitudes  funds  and  redirect  several  billion  dol-  urged  that  reporters  ask  hard  ques- 

toward  education  funding,  and  he  lars  of  existing  funds  to  adult  literacy  tions  about  the  Family  Support  Act. 

charged  the  press  with  being  “unwill-  programs,”  he  pointed  out.  The  legislation  mandates  that  states, 

ing  to  throw  hard  balls  at  the  White  Upcoming  bills  include:  within  two  years,  place  welfare 

House.”  •  Federal  literacy  bills  soon  to  be  recipients  without  young  children  in 

“Literacy  coverage  is  usually  done  introduced  in  the  House  of  Represen-  jobs  or  “appropriate  educational  pro- 

by  soft-side  writers  and  is  treated  as  a  tatives  by  Rep.  Tom  Sawyer  of  Ohio  grams.”  The  goals  of  these  educa- 

decorative  stepchild,”  he  said.  “Sto-  and  in  the  Senate  by  Sen.  Paul  Simon  tional  programs  will  be  to  raise  basic 

ries  are  compulsively  upbeat.  They  of  Illinois.  skills  to  an  eighth-grade  level, 

read  like  press  releases  from  LVA  •  An  amendment  to  the  Job  Train-  Walker  warned  reporters  not  to 
[Literary  Volunteers  of  Amer-  ing  Partnership  Act  to  be  introduced  treat  illiteracy  as  a  generic  issue, 
ica]  .  .  .  There  is  no  mature  ana-  by  Sen.  Simon  in  the  Senate  and  by  There  are  at  least  five  distinct  ^oups 

lysis  of  social  trends.”  Rep.  Augustus  P.  Hawkins,  of  Cali-  among  the  illiterate,  she  said,  includ- 

There  was  a  general  consensus  at  fomia,  in  the  House.  ing  those  who  cannot  read  at  all,  those 

the  conference  that  literacy  coverage  •  A  proposal  which  would  enlarge  with  low  basic  skills,  workers  whose 

in  newspapers  could  be  improved.  literacy  eff^orts  in  vocational  educa-  skills  need  upgrading  in  a  changing 

Forest  P.  Chisman,  of  the  Southport  tion  programs  to  be  introduced  by  economy,  those  whose  native  lan- 

Institute  for  Policy  Analysis  in  Sen.  Claiborne  of  Rhode  Island.  guage  is  not  English,  and  non- 

Washington,  urged  reporters  to  pay  Recent  federal  welfare  legislation  readers  —  either  the  learning  dis- 

attention  to  upcoming  literacy  and  was  also  a  topic  of  discussion  at  the  abled  or  the  people  who  can  read  but 

vocational  education  bills.  meeting.  Lisa  Walker,  executive  don’t. 


Intergenerational  literacy  programs 


four  years  ago.  Throughout  the  the  story  hour  the  mothers  read  the 
school  year,  parents  who  enroll  are  books  they  have  just  learned  to  their 
bused  to  school  three  days  a  week  children.  They  then  take  the  books 
with  their  preschoolers.  At  school  the  home,  along  with  other  books  which 
parents  receive  literacy  and  basic  their  tutors  help  them  to  select  and 
skills  instruction  while  their  children  check  out. 

attend  preschool.  Later  the  parents  In  a  reversal  of  traditional  roles, 
join  their  children  in  activities  while  children  in  the  Harrisburg,  Pa., 
an  early  childhood  teacher  oversees.  School  District  have  been  mobilized 
After  lunch,  while  the  children  rest,  to  try  to  do  something  about  illiteracy 

their  parents  practice  job  skills  by  in  their  families  and  neighborhoods, 

doing  volunteer  work  for  the  school.  In  a  pilot  project  sponsored  by  the 
They  then  take  part  in  parenting  dis-  Patriot-News  Co.  of  Harrisburg,  chil- 
cussion  and  training.  dren  have  been  urged  to  come  up  with 

Unlike  the  Kenan  project,  AN PA  ideas  to  “get  the  word  out”  about  the 
Foundation’s  Newspaper  in  Educa-  problem. 

tion  program.  Family  Focus,  is  one  In  response,  a  fifth-grade  class 

for  literate  parents.  It  trains  the  created  their  own  marionette  show 

parents  to  communicate  with  and  about  literacy  and  performed  it  at 
teach  their  children  by  using  the  schools  and  malls.  A  fourth-grade 

newspaper.  However,  foundation  class  created  an  alphabet  word  book 

representative  Rosalind  Stark  sug-  and  accompanying  audiotape.  Other 
gested  to  the  group  that  the  program  class  projects  included  bumper  stick- 
could  possibly  be  expanded  to  include  ers,  bookmarks,  and  flyers, 
activities  for  the  non-literate  parent. 

Such  an  expanded  program  could  be  a 

“perfect  bridge”  between  the  founda-  COITl bdt I flO  dd U  It 

tion’s  NIE  and  literacy  activities,  ^ 

Stark  suggested.  lllitGrdCy 

Also  at  the  ANPA  conference,  Riki 

Sipe,  executive  director  of  the  Liter-  At  a  recent  ANPA  Adult  Literacy 
acy  Council  of  Alaska  in  Fairbanks,  Conference,  proponents  of  adult  liter- 
described  the  Parents  and  Tots  Proj-  acy  programs  spoke  eloquently  to  the 
ect,  sponsored  jointly  by  the  council  need  to  continue  targeting  the  adult 
and  the  public  library  in  Fairbanks.  illiterate. 

Under  this  program,  while  pre-  “There  has  been  much  focus  on  the 
schoolers  attend  a  library  story  hour,  education  of  children  for  years.  This 
their  mothers  —  most  of  whom  are  is  the  first  focus  on  adult  literacy,  and 
not  native  English  speakers —  we  must  not  lose  it,”  Jay  Ambrose, 
receive  individual  tutoring  in  reading  executive  editor  of  the  Rocky  Moun- 
one  children’s  book  in  English.  After  (Continued  on  page  41) 


By  Toni  Lusk 

Advocates  of  intergenerational  — 
or  family  —  literacy  programs  zeal¬ 
ously  believe  that  such  programs  can 
break  the  cycle  of  illiteracy.  At  the 
recent  ANPA  Newspaper  Adult  Lit¬ 
eracy  Conference  in  Denver  they 
quoted  statistics  such  as  these: 

•  One-fourth  of  all  families  are 
now  headed  by  a  single  parent,  40%  of 
whom  have  an  eighth-grade  education 
or  less; 

•  The  average  reading  level  of  wel¬ 
fare  mothers  ages  16-21  is  below  the 
sixth  grade; 

•  The  education  level  of  the 
mother  outweighs  all  other  indicators 
as  a  predictor  of  a  child’s  future 
academic  success,  including  father’s 
education  and  family  income. 

Intergenerational  literacy  pro¬ 
grams  attempt  to  address  these  issues 
by  training  parents  and  children 
together.  The  programs  received  a 
boost  recently  with  the  formation  of 
the  Barbara  Bush  Foundation  for 
Family  Literacy.  Sharon  Darling  of 
Louisville,  Ky.  is  a  member  of  the 
board  of  directors  of  the  Barbara 
Bush  Foundation  and  is  director  of 
the  Kenan  Trust  Family  Literacy 
Project. 

Darling  spoke  to  the  ANPA  group 
about  the  Kenan  project.  “It’s  the 
most  powerful  experience  I’ve  had  in 
19  years  in  adult  literacy,”  she 
asserted. 

The  Family  Literacy  Project  is  pat¬ 
terned  after  a  program  initiated  by 
Darling  in  Kentucky  public  schools 
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Welcome  to  the  ‘war  zone’ 


NAB’s  Standen  forecasts  lower  advertising  revenue  growth 
as  more  competitors  target  ‘local  market  opportunities’ 


By  Debra  Gersh 

The  Newspaper  Advertising 
Bureau  has  lowered  its  prediction  for 
overall  gains  in  1989  newspaper 
advertising  expenditures  from  6%  to 
5%. 

In  January,  the  Bureau  forecast  a 
4%  gain  for  national,  a  retail  increase 
of  6%,  and  an  8%  rise  in  classified, 
NAB  president  Craig  Standen  said 
during  a  presentation  at  the  summer 
meeting  of  the  International  Newspa¬ 
per  Advertising  and  Marketing 
Executives  in  Boston. 

“Six  months  have  gone  by  and 
we’re  lowering  our  sights,  but  not  by 
much,”  he  said.  “We  still  project 
national  will  be  up  4%  and  retail  6%, 
the  same  as  our  January  forecast,  but 
we  now  expect  classified  growth  will 
be  only  6%.  That  means  we  are  look¬ 
ing  for  an  overall  gain  of  5%  in  news¬ 
paper  ad  expenditures  this  year.” 

Likening  the  competition  for  mar¬ 
ket  share  to  a  “war  zone,”  Standen 
said  newspapers  can  expect  con¬ 
tinued  pressure  from  advertisers  — 
“more  pressure  on  pricing;  more  rate 
negotiation;  more  demand  for 
targeted  distribution  options;  more 
interest  in  ‘added  values,’  like  special 
positions  and  merchandising  sup¬ 
port.” 

Standen  noted  that  while  the 
growth  markets  of  the  1990s  will  be 
local,  newspapers’  “major  competi¬ 
tors  are  focusing  their  guns  on  local 
market  opportunities.  Local  tv  has 
grown  faster  than  both  network  and 
national  spot  since  1970,  and  the  tele¬ 
vision  industry  has  announced  its 
intention  to  turn  up  the  heat  on  local 
selling.  Our  print  competitors  can  be 
expected  to  follow  suit.” 

In  addition,  he  pointed  out  that  the 
“lucrative  classified  business  — 
which  today  is  bigger  than  total  radio 
or  total  magazines  in  terms  of  ad 
investments  —  is  also  under  attack. 
There  is  increasing  pressure  on  our 
classified  accounts  both  from  local 
print  and  local  broadcast.” 

The  Bureau’s  new  executive  vice 
president,  Len  Forman,  who  recently 
addressed  the  Advertising  Research 


Foundation  (see  this  week’s  “Shop 
Talk  at  Thirty”  column),  stressed  the 
importance  of  meeting  customers’ 
needs  and  offering  them  a  “marketing 
partnership.” 

“Unfortunately,  our  industry  is 
perceived  as  not  being  very  good  at 
accommodating  our  customers’ 
needs,”  he  said.  “Without  a  revolu¬ 
tion  in  attitudes,  our  share  of  adver¬ 
tising  will  continue  to  erode,  and  our 
position  as  the  number  one  advertis¬ 
ing  medium  is  threatened.” 

As  the  rules  of  the  market  game 
change  and  the  rate  of  market  change 
accelerates,  Forman  explained  that 


“New  competitors  are  and  will  con¬ 
tinue  to  emerge  from  unexpected 
sources  and  the  time  frame  for  making 
and  acting  on  decisions  is  being 
compressed.  .  .  . 

“Collectively  we  have  a  history  of 
not  accommodating  our  customers. 
Perhaps  believing  that  our  customers 
had  no  alternatives,”  he  added. 
“Regrettably,  the  problem  still  exists. 
The  cost  in  past  lost  business  is  small 
when  compared  to  the  potential 
future  loss. 

“One  recent  example:  A  major 
packaged  goods  company  asked  the 
bureau  to  look  at  35  ADIs  that 
received  radio  support  last  year. 
These  are  called  “storm  markets” 
because  the  advertising  is  triggered 
by  temperatures  below  normal.  The 
budget  is  in  place  for  this  year,  and 
they  will  use  radio  if  newspapers  are 
not  available,”  Forman  explained. 

“The  bureau  identified  and  con¬ 
tacted  120  newspapers  in  the  35  ADIs. 
We  wrote  each  newspaper  asking 
whether  they  would  run  a  six-column- 
by-seven-inch  ad  on  the  weather  page 
on  random  dates  from  October 
through  March. 

“After  six  weeks  we  had  received 


41  replies,”  he  said.  “Only  six  mar¬ 
kets  cleared.  After  extensive  tele¬ 
phoning  to  the  remaining  newspa¬ 
pers,  we  have  cleared  a  possible  16 
markets,  six  of  which  have  newspa¬ 
pers  that  still  have  not  supplied  us 
with  rates  or  that  have  some  other 
unresolved  problem  more  than  two 
months  after  our  initial  inquiry.” 

In  order  to  stop  losing  revenue 
share  to  competitors,  newspapers 
must  be  more  responsive  to  custom¬ 
ers’  marketing  needs,  Forman  con¬ 
tinued. 

“We  need  to  change  long-held 
assumptions  which  were  developed  in 


a  more  predictable  and  ordered  envi- 
ronment  about  how  we  do 
business  .  .  .  ,”  he  said..  “To  achieve 
success  in  a  world  of  rapid  change  and 
uncertainty,  where  emerging  com¬ 
petitors  are  unpredictable,  we  need  to 
create  a  bond  with  customers  strong 
enough  to  keep  competitors  at  bay  by 
satisfying  [customers’]  needs.  You  do 
that  by  being  responsive,  innovative, 
providing  quality  products  and  ser¬ 
vice,  and  by  establishing  market- 
driven  partnerships  with  both  agen¬ 
cies  and  clients.” 

Uldis  Grava,  NAB  director  of  mar¬ 
keting,  suggested  that  newspapers 
promote  readership  figures,  which 
are  “always  ...  a  little  higher  than 
circulation  percentages. 

“Do  you  have  a  respectable  reader- 
ship  figure?”  Grava  asked.  “If  it’s 
37%  or  more,  you  sure  do,  but  call  it  a 
newspaper  adult  rating.  Not  only  will 
you  be  using  the  proper  terminology 
of  today’s  advertising  community  but 
you  will  be  making  a  very  important 
media  statement.  Your  everyday 
newspaper  rating  of  37  or  more  is 
higher  than  the  best  television  can 
achieve  in  a  year’s  time,  the  37  rating 
(Continued  on  page  40) 


“Without  a  revolution  in  attitudes,  our  share  of 
advertising  will  continue  to  erode,  and  our  position  as 
the  number  one  advertising  medium  is  threatened.” 
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Financial  crunch  eases  for  Society  of  Professional  JournaiistSj 
but  deficit  is  still  at  $200,000  and  budget  cutbacks  will  come 


By  Mark  Fitzgerald 

A  big  influx  of  new  corporate  mem¬ 
berships  and  renewals  by  individual 
members  has  eased  the  financial  crisis 
at  the  Society  of  Professional  Jour¬ 
nalists. 

In  recent  weeks,  64  news  organiza¬ 
tions  and  schools  have  paid  “institu¬ 
tional  membership”  dues  totaling 
$53,000.  At  the  same  time,  2,500  new 
or  renewing  members  have  paid 
$80,000.  Membership  has  also  stabil¬ 
ized  at  17,000  after  several  years  of 
slippage. 

This  timely  cash  infusion  has  given 
some  breathing  room  to  an  organiza¬ 
tion  that  realized  only  this  spring  that 
it  was  in  precarious  financial  shape. 

SPJ’s  problem  was  that  after 
adopting  new  and  costly  services  to 
boost  a  stagnant  membership  —  ser¬ 
vices  that  were  funded  by  a  budget 
that  drew  on  reserves  —  it  discov¬ 
ered  those  cash  reserves  were  far 
short  of  what  the  organization’s  lead¬ 
ers  thought  they  had  on  hand  (E&P, 
May  20,  P.  13). 

At  the  time,  SPJ  leaders  described 
the  crisis  as  the  worst  in  its  80  years. 

Even  with  the  new  cash,  however, 
SPJ’s  deficit  has  grown  to  $200,000  — 
and  the  organization  will  go  into  the 
next  year  with  a  smaller  budget  and 
staff  and  without  some  traditional  ser¬ 
vices. 

“To  balance  the  budget,  we  slashed 
general  overhead,  eliminated  four 
full-time  staff  positions,  suspended 
such  niceties  as  membership  cards 
and  all  general  membership  mailings, 
significantly  reduced  funds  for  both 
staff  and  board  travel,  and 
eliminated  —  on  a  one-time  basis  — 
one  issue  of  Quill,"  SPJ  president 
Paul  M.  Davis,  the  news  director  for 
WGN-TV  in  Chicago,  wrote  in  a 
report  following  an  executive  board 
meeting  a  few  weeks  ago. 

Saved  from  the  chopping  block, 
however,  were  several  new  programs 
SPJ  adopted  in  recent  months  as  part 
of  a  three-year  revitalization  pro¬ 
gram. 

The  Jobs  for  Journalists  job¬ 
matching  program,  for' example,  will 


continue  to  be  offered. 

SPJ  executive  director  Vivian 
Vahlberg  said  the  number  and  quality 
of  jobs  offered  by  the  service  have 
increased  rapidly.  Jobs  for  Journalists 
also  received  an  unforeseen  boost  in 
recent  weeks  when  Job  Bank  ceased 
operations. 

Other  newer  programs  such  as 
efforts  to  build  better  local  chapters 
and  sales  of  an  SPJ  membership  direc¬ 
tory  have  also  been  retained. 

Some  new  programs,  however, 
were  put  “on  hold,”  Davis  said.  SPJ 
was  looking  for  grants  or  other  fund¬ 
ing  sources  for  these  programs,  he 
said. 

Among  them  were  the  new  mentor 
program  designed  to  match  new  jour¬ 


The  new  budget  cuts  expenditures 
by  $275,000  over  last  year,  and  will 
eliminate  four  full-time  staff  posi¬ 
tions. 

SPJ  has  also  adopted  an  early  dues 
payment  program  designed  to  spread 
dues  income  throughout  the  entire 
year.  For  decades,  most  due  checks 
have  come  in  during  the  last  half  of  the 
fiscal  year,  wreaking  havoc  with 
financial  planning. 

“One  of  the  frustrations  is  that  peo¬ 
ple  don’t  understand  how  difficult  it  is 
to  manage  with  some  of  the  long¬ 
standing  procedures  at  SPJ,”  execu¬ 
tive  director  Vahlberg  said.  “Dues 
didn’t  start  to  show  up  until,  really, 
April  —  and  then  you  don’t  have  time 
to  adjust  your  spending. 


“One  of  the  frustrations  is  that  people  don’t 
understand  how  difficult  it  is  to  manage  with  some  of 
the  long-standing  procedures  at  SPJ,”  executive 
director  Vahiberg  said. 


nalists  with  veterans;  a  planned  chap¬ 
ter  leadership  manual;  and  work¬ 
shops  for  chapter  and  regional  lead¬ 
ers. 

SPJ’s  older  free  press-oriented  pro¬ 
grams  will  continue.  New  broadcast 
and  print  ads  from  the  Project  Watch¬ 
dog  public  service  program  are  about 
to  be  run,  for  example.  Freedom  of 
Information  activities  will  be 
budgeted  at  the  same  level  as  last 
year,  Davis  said. 

The  1989-90  budget  adopted  by  the 
executive  board  will  not  dip  into 
reserves  as  it  had  planned. 

The  SPJ  financial  crisis  was  trig¬ 
gered  by  the  discovery  that  the 
“reserves”  of  $500,000  listed  by  a 
former  accountant  included  many 
non-cash  items  such  as  office  furni¬ 
ture  and  equipment.  Actual  cash  in 
the  reserve  was  $114,000  less. 

“When  we  learned  that  the 
reserves  were  much  smaller  than  we 
thought,  it  just  didn’t  make  sense  to 
go  into  the  reserve  fund,”  executive 
director  Vahlberg  said. 


“So  every  year  you  have  a  financial 
crisis  at  the  end  of  the  fiscal  year 
because  you  don’t  know  what  your 
revenue  is,”  she  said. 

Vahlberg  and  the  SPJ  national  lead¬ 
ership  were  recently  attacked  by  the 
Los  Angeles  chapter,  which  passed  a 
unanimous  vote  of  no  confidence  in 
the  board. 

“Basic  proper  business 
procedures  —  urged  by  this  chapter 
for  years  —  have  been  regularly 
ignored  by  the  national  leadership. 
The  current  fiscal  crisis  should  not  be 
surprising  even  though  it  could  have 
been  easily  avoided.  The  problem  you 
now  face  is  simple:  You’re  spending 
more  money  than  you’re  taking  in  and 
you’ve  been  doing  this  for  years,” 
chapter  president  Bill  Boyarsky 
wrote  in  a  letter  reprinted  in  The 
Quill. 

Vahlberg  said  the  letter  reflected  an 
incomplete  understanding  of  SPJ’s 
situation,  but  that  tempers  should 
cool  as  new  programs  begin  to  pay  for 
(Continued  on  page  41) 
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The  Washihgtatt  Bureau’s 


Hometown  Beat 


Thomson  Newspapers’  Washington  Bureau 
covers  the  Nation’s  Capital  from  the  perspec¬ 
tive  of  our  hometown  daily  newspapers. 


Under  the  direction  of  veteran  newsman  and 
bureau  chief  Richard  J.  Maloy,  reporters  ap¬ 
proach  each  story  from  a  unique  hometown 
angle,  focusing  on  the  local  impact  of  federal 
policy  on  over  eight  million  readers. 


Maloy,  whose  coverage  of  Washington  began 
during  the  Eisenhower  administration,  establish¬ 
ed  the  bureau  in  1970. 


Capitol  Hill  and  local  congressmen’s  views  and 
votes,  the  White  House,  the  Supreme  Court  and 
the  sprawling  federal  bureaucracy  are  a  daily 
local  beat  for  bureau  reporters  representing  our 
newspapers  from  Bridgeport,  Connecticut,  to 
Oxnard,  California. 


The  Washington  Bureau:  From  left  first  row  Anna  Maria  Virzi,  Bureau 
Chief  Richard  Maloy,  Paul  Furiga.  Second  row,  John  Kim.melman,  Bob 
Mitchell,  David  Hawkings.  Top  row  Marb  Christaldi,  Pamela  Porter,  Joe 
Duffus,  Pete  Roper. 


Washington  Bureau  reporters  are  an  extension 
of  each  of  our  newsrooms.  Most  honed  their 
skills  in  those  newsrooms.  Their  hometown  ap¬ 
proach  reflects  the  local  news  philosophy  and 
commitment  to  community  embraced  at  every 
Thomson  newspaper. 


I  NEWSPAPERS  LxZiJ 

“Committed  to  the  communities 
we  serve” 


Employees  win 
labor  case 
vs.  II  Progresso 

Forty  former  employees  won  their 
labor  case  against  II  Progresso,  but 
their  victory  may  be  a  moral  one  only 
since  the  109-year-old  Italian  lan¬ 
guage  daily  has  not  published  recently 
and  its  owner,  Sedint  USA,  cannot  be 
located. 

The  National  Labor  Relations 
Board  ruled  in  favor  of  the  40  former 
employees  who  were  fired  more  than 
a  year  ago  when  they  went  on  strike. 
The  NLRB  ordered  Sedint  USA  to 
reinstate  the  employees,  compensate 
them  for  back  pay  with  interest,  and 
also  pay  the  dues  and  pension  fund 
monies  owed  the  Newspaper  Guild 
and  the  International  Typographers 
Union. 

Employees  went  on  strike  after  II 
Progresso’ s  management  refused  to 
sign  a  new  contract.  The  company 
then  moved  its  offices  from  New 
Jersey  to  Queens  and  hired  non-union 
staff. 

However,  20  former  staffers  pooled 
about  $100,000  in  funds  and  started  a 
competitor,  American  Oggi,  which 
now  claims  daily  circulation  of 
38,000. 

II  Progresso,  in  the  meantime,  saw 
its  circulation  fall  to  around  8,000. 

American  Oggi  is  employee-owned 
and  -operated,  but  also  has  a  contract 
with  the  Newspaper  Guild. 

The  former  employees  have  also 
filed  a  suit  in  Italy  against  Sedint 
USA’s  parent  company,  Rome-based 
Sedint  S.p.A. 

Sedint  has  argued  that  II  Progres- 
so’s  debts,  which  one  estimate  put  at 
$2  million,  are  the  responsibility  of 
Italo  American  Publishing  Co.,  with 
which  Sedint  had  a  publishing  con¬ 
tract. 

However,  the  NLRB  ruled  that  the 
two  companies  are  one  and  the  same. 

News  and  Observer 
to  sell  S.C.  papers 

The  News  and  Observer  Publishing 
Co.  is  offering  its  South  Carolina 
newspapers  for  sale.  Newspaper 
broker  Lee  Dirks  &  Associates  of 
Birmingham,  Mich.,  has  been 
retained  to  handle  the  transaction. 

Newspapers  being  offered  are  the 
Island  Packet  on  Hilton  Head  Island, 
the  Beaufort  Gazette,  The  Herald  in 
Rock  Hill,  the  Yorkville  Enquirer  in 
York,  and  the  Clover  Herald. 

“The  papers  are  being  offered  for 
sale  for  two  reasons,’’  said  News  and 
Observer  Publishing  Co.  president 


Frank  Daniels  Jr.  in  a  released  state¬ 
ment.  “First,  with  the  remarkable 
growth  of  North  Carolina’s  Research 
Triangle,  we  will  be  focusing  on  the 
core  of  the  company’s  business,  the 
News  and  Observer,  as  well  as  our 
other  North  Carolina  publications. 
Second,  stockholders  of  the  company 
unanimously  decided  on  this  action  to 
receive  some  additional  cash  return 
on  their  investment.” 

The  descendants  of  Josephus 
Daniels  own  the  News  and  Observer 
Publishing  Co.,  and  the  stock  is 
restricted  to  their  ownership.  The 
family  will  continue  to  own,  in  North 
Carolina,  the  News  and  Observer,  the 
Raleigh  Times,  the  Cury  News,  the 
Smithfield  Herald,  the  Zebulon  Rec¬ 
ord,  the  Gold  Leaf  Farmer  in  Wen¬ 
dell,  the  Ad-Pak  of  Raleigh  and  Wil¬ 
mington,  the  Aft.  Olive  Tribune,  Ben¬ 
son  Newspaper  Printing,  The  Moun¬ 
taineer  in  Waynesville,  the  News 
Record  in  Marshall,  The  Enterprise  in 
Canton,  and  Business  North  Car¬ 
olina,  a  monthly  business  magazine 
published  in  Charlotte. 

U.S.  seeks 
deportation  of 
pro-Nazi  editor 

The  Department  of  Justice  has 
begun  proceedings  to  deport  a  New 
Jersey  man  in  connection  with  his 
anti-Semitic  Nazi  propaganda  efforts 
as  editor  of  a  Hungarian  newspaper 
during  World  War  II. 

A  complaint  filed  in  federal  court  in 
Washington,  D.C.,  charged  that 
Ferenc  Koreh,  79,  of  Englewood, 
N.J.,  wrote  and  published  anti-Jewish 
articles  and  advocated  the  defeat  of 
the  Allies  during  the  war  as  editor  of 
Szekely  Nep. 

Articles  included  “How  Did  World 
Jewry  Drive  the  People  of  the  United 
States  into  War?,”  “Disloyal, 
Unscrupulous,  Cheating  Jews  in  the 
Pages  of  Hungarian  History”  and 
“The  Need  to  De-Jewify  the  Legal 
Profession.” 

Koreh  also  served  as  press  officer 
in  Nazi-occupied  Hungary’s  propa¬ 
ganda  ministry  late  in  the  war  and  was 
editor  of  a  government-owned  pro- 
Nazi  publication,  Tolani  Vilaglapja. 
He  was  convicted  of  war  crimes  by  a 
Hungarian  court  in  1947  in  connection 
with  that  job,  the  Justice  Dept.  said. 

The  complaint  by  the  Office  of  Spe¬ 
cial  Investigations  and  the  U.S. 
Attorney’s  Office  charged  Koreh 
with  concealing  his  war  crime  convic¬ 
tion  and  wartime  propaganda  activi¬ 
ties  from  U.S.  immigration  authori¬ 
ties  when  he  was  admitted  to  this 
country  in  the  1950s. 


Book  reviews 


An  editor’s 
terror  in  a 
small  town 

Kill  the  Messenger:  One  Man’s 
Fight  Against  Bigotry  and  Greed.  Ken 
H.  Fortenberry.  (Atlanta:  Peachtree.) 
178  pages. 

This  story  of  a  harassed  small-town 
editor  and  his  family  is  the  kind  of 
stuff  that  movies  are  made  of  —  cor¬ 
rupt  officials,  bombs  in  the  yard,  per¬ 
secution  of  the  family  at  school  and 
grocery  stores,  pickup  trucks  coming 
out  of  nowhere  to  force  cars  off  the 
road,  hijacked  papers,  advertising 
and  subscription  boycotts,  constant 
threats  from  Central  Casting  “good 
ol’  boy”  types. 

Ken  Fortenberry’s  tenure  as  editor 
of  the  McCormick  (S.C.)  Messenger 
in  the  mid-1980s  drew  national  atten¬ 
tion,  including  a  segment  on  60  Min¬ 
utes,  as  the  outsider  editor  did  not 
give  in  to  the  way  the  game  was  sup¬ 
posed  to  be  played.  The  book  has 
much  of  the  uneasy  mood  of  the  film 
Mississippi  Burning. 

Editor  Fortenberry  stuck  to  his 
calling.  When  it  was  all  over  he  wrote, 
“I  felt  like  a  newsman  is  supposed  to 
feel  after  the  paper  is  put  to  bed.  Satis¬ 
fied. 

“After  all,  one  ex-sheriff  was  in 
federal  prison.  Another  ex-sheriff 
was  facing  trial,  and  the  man  who  beat 
him  in  the  election  had  been  exposed 
as  an  ex-felon  who  could  barely  read 
and  write.” 

The  story  of  the  Fortenberry  fam¬ 
ily,  sometimes  told  with  diary 
excerpts,  is  deeply  personal  and 
moving.  Fortenberry  is  now  manag¬ 
ing  editor  of  the  Pensacola  News 
Journal. 

*  *  * 

The  New  New  Words  Dictionary: 
Updated  and  Revised.  Harold  LeMay, 
Sid  Lemer  and  Marian  Taylor.  (New 
York:  Ballantine.)  128  pages. 

About  half  of  the  words  from  the 
first  edition  of  this  book  made  their 
way  into  the  hallowed  official  dictio¬ 
naries. 

You  will  learn  from  among  the  500 
entries  that  an  “aircraft  carrier”  is  a 
star  basketball  center;  “alley  apple” 
is  a  loose  brick,  especially  one  used  as 
a  projectile.  Scientific  terms  abound: 
“A68”  is  a  protein  in  the  brains  of 
Alzheimer  victims;  “astroponics”  is 
space  agriculture. 

—  Hiley  Ward 
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LEGAL  BRIEFS 

Secrecy  of  ethics 
complaints  struck 
down  by  R.l.  court 

A  federal  judge  struck  down  a 
Rhode  Island  law  that  keeps  ethics 
complaints  against  public  officials 
confidential,  saying  it  violates  the 
First  Amendment  rights  of  the  person 
filing  a  complaint. 

U.S.  District  Judge  Raymond  J. 
Pettine  issued  a  permanent  injunction 
on  July  14  forbidding  the  state  to 
enforce  the  rule  against  Alfred 
Gemma,  who  filed  a  complaint 
against  Warwick  Mayor  Francis  X. 
Flaherty  and  then  discussed  it  with 
reporters. 

State  law  and  Ethics  Commission 
rules  forbid  the  person  filing  a  com¬ 
plaint  and  the  target  of  that  complaint 
from  discussing  it  in  public  until  the 
commission  reaches  a  decision  on  its 
merits. 

The  commission  argued  the  rule  is 
needed  to  keep  innocent  public  offi¬ 
cials  from  being  unfairly  tarred  by 
frivolous  complaints.  But  Pettine 
ruled  that  this  interest,  while  legiti¬ 


mate,  was  outweighed  by  the  First 
Amendment’s  protection  of  free- 
speech  rights. 

The  ruling  grew  out  of  a  lawsuit 
filed  by  the  Providence  Journal  Co. 
and  Stephen  Kass,  a  talk  show  host 
on  WHJJ  radio,  after  they  inter¬ 
viewed  Gemma  about  his  complaint 
and  the  Ethics  Commission 
threatened  to  enforce  the  confiden¬ 
tiality  rules,  which  include  the  possi¬ 
bility  of  fines  of  up  to  $10,000  against 
them. 

—  AP 

Ga.  court  upholds 
contempt  citation 

The  Georgia  Supreme  Court  has 
upheld  a  contempt  of  court  citation 
against  a  Jonesboro  newspaper 
reporter  who  refused  to  reveal  the 
identity  of  a  drug  dealer  he  inter¬ 
viewed. 

In  a  6-1  decision,  the  court  denied 
Clayton  News-Daily  reporter  Billy 
Vaughn’s  request  to  throw  out  the 
citation  issued  last  year  by  a  Clayton 
County  Superior  Court  judge. 

Vaughn  claimed  state  and  federal 


constitutional  rights  in  refusing  to 
reveal  the  identity  of  an  informant 
quoted  in  a  news  story.  But  the  state’s 
high  court  said  the  U.S.  Supreme 
Court  had  interpreted  the  U.S.  Con¬ 
stitution  differently  in  1972. 

The  newspaper  published 
Vaughn’s  article  in  June  1988,  calling 
the  drug  dealer  by  the  fictitious  name 
“Carlos.”  Vaughn  said  he  inter¬ 
viewed  the  man,  who  told  of  his 
source  of  marijuana  and  his  marketing 
techniques,  under  a  promise  of  confi¬ 
dentiality. 

A  county  grand  jury  asked  Vaughn 
to  identify  “Carlos,”  but  he  refused 
and  was  cited  for  contempt.  He  was 
sentenced  to  10  days  in  jail,  which 
was  probated  on  the  condition  he  per¬ 
form  100  hours  of  community  service. 

—  AP 

Paper,  tv  station 
fight  judge’s  ban  on 
courthouse  access 

A  Fort  Worth  newspaper  and  a 
Dallas  television  station  are  fighting  a 
ban  on  cameras  in  the  Tarrant  County 
(Texas)  Criminal  Courts  Building. 

The  Fort  Worth  Star-Telegram  and 
WFAA-TV,  Channel  8,  filed  a  motion 
to  modify  a  state  district  judge’s  order 
banning  cameras  from  the  second 
floor  of  the  courthouse  for  the  dura¬ 
tion  of  a  rape  trial. 

In  addition.  Judge  Lee  Ann  Dau- 
phinot  of  Criminal  Court  No.  2  issued 
a  gag  order  to  prohibit  reporters  from 
conducting  interviews  with  attor¬ 
neys,  witnesses  or  potential  jurors. 

“Our  attorney  met  with  the 
judge  .  .  .  and  she  slightly  amended 
her  order,  but  we  still  contend  it’s 
prior  restraint  and  are  joining  WFAA 
in  filing  a  formal  motion,”  said  Larry 
Lutz,  assistant  metro  editor  at  th  Star- 
Telegram. 

“Our  motion  attacks  the  camera 
ban,  the  gag  order  on  the  parties,  and 
the  prohibition  of  reporters  from 
interviewing  potential  jurors,  the  jury 
panel  and  the  attorneys,”  said  John 
Miller,  assistant  news  director  at 
WFAA-TV. 

Dauphinot  issued  her  order  zifter 
she  stormed  from  her  courtroom  to 
berate  a  cameraman  and  reporter 
from  WFAA  for  trying  to  photograph 
prospective  jurors  in  an  aggravated 
rape  trial. 

“I  just  felt  the  press  was  interfering 
with  the  conduct  of  the  trial,”  the 
judge  told  the  Star-Telegram.  “Both 
sides  are  entitled  to  a  fair  trial.” 

—  AP 
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LEGAL  BRIEFS 


Ex-umpire  files  suit 
against  Daily  News 

A  former  major-league  umpire  has 
filed  suit  against  the  New  York  Daily 
News  and  one  of  its  writers,  seeking 
more  than  $5  million  in  damages. 

The  suit  says  the  Daily  News  and 
writer  Dave  Kaplan  irresponsibly 
and  maliciously  published  an  article 
falsely  reporting  that  former  umpire 


Satch  Davidson,  who  retired  in  1984, 
had  been  involved  in  gambling  and 
helped  to  fix  baseball  games. 

Davidson,  54,  seeks  damages  of  $5 
million  or  more  from  New  York  News 
Inc.,  depending  on  the  net  worth  of 
the  organization.  The  suit  also  asks 
for  $50,000  or  more  from  Kaplan, 
depending  on  his  net  worth. 

“What  I’ve  said  and  what  the  law¬ 
suit  says  speaks  for  itself,”  Davidson, 
an  umpire  for  19  years,  said  on  July 
12. 


On  July  13,  F.  Gilman  Spencer, 
editor  of  the  Daily  News,  said, 
“We’ve  turned  the  matter  over  to  our 
lawyers.” 

The  suit  is  the  result  of  a  story  the 
Daily  News  printed  in  its  April  9  edi¬ 
tions. 

“In  the  Umpire  Gambling  article, 
the  Daily  News  and  Kaplan,  purport¬ 
ing  to  rely  on  an  anonymous  source  to 
CBS,  reported  that  CBS  News  was 
planning  to  air  a  segment  within  a  few 
days  on  gambling  by  umpires,  includ¬ 
ing  proof  that  former  major-league 
umpire  Satch  Davidson  actually 
helped  fix  baseball  games,”  the  suit 
said. 

The  suit  denied  that  Davidson  had 
ever  gambled,  fixed  games,  or  had 
been  involved  in  or  part  of  any  gam¬ 
bling  by  umpires. 

CBS  never  intended  to  broadcast 
any  allegations  that  Davidson  was 
involved  in  fixing  games,  the  suit  said. 

Immediately  after  publication  of 
the  article,  CBS  News  denied  it 
intended  to  broadcast  any  report 
accusing  Davidson  of  gambling  or 
fixing  games. 

—  AP 

Papers  ask  court  to 
nix  regents’  lawsuit 

A  lawsuit  filed  by  the  Arizona 
Board  of  Regents  against  two  news¬ 
papers  should  be  thrown  out  because 
the  decision  to  file  it  was  made  during 
an  illegal  meeting,  lawyers  for  the 
papers  say. 

Attorneys  for  the  Arizona  Republic 
and  the  Mesa  Tribune  said  in  an 
amended  response  to  the  board’s  suit 
that  the  regents’  decision  to  file  the 
suit  violated  the  state  open  meeting 
law  because  notice  of  the  meeting  was 
not  posted  72  hours  in  advance,  as  the 
law  requires. 

The  regents  sued  the  newspapers  in 
Superior  Court  in  late  May  to  block 
the  public  release  of  the  names  of  17 
finalists  for  the  presidency  of  Arizona 
State  University. 

The  papers  filed  a  counterclaim  in 
mid-June  asking  the  court  to  dismiss 
the  regents’  lawsuit. 

The  Republic  last  month  published 
a  list  of  the  17  finalists  for  the  job, 
which  was  awarded  in  June  to  Lattie 
F.  Coor,  president  of  the  University 
of  Vermont. 

The  papers  have  continued  the 
legal  fight  in  an  effort  to  establish  that 
the  r^sum^s  of  the  finalists  are  public 
records  and  should  be  made  public. 

—  AP 
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SEcilor  &  Pubisher  ABP  jCL 

1 1  West  I9lh  Slreel  •  New  Vtxk.  N  Y  1001 1  •  212  675  4380  ANF\  Bureau 

FAX#  212  929  1259 
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1989  Donrey  A 


Take  a  Bow 

The  Donrey  Media 
Group  is  proud  of  the 
top-flight  professionals 
who  call  Donrey  home. 
We  recently  held  a 
companywide  contest  for 
all  149  of  Donrey's 
properties. 

Professionals  from 
outside  our  company 
judged  work  that  was 
submitted  from 
newspapers,  outdoor 
advertising  companies, 
cable  television 
operations  and  a 
television  station.  We 
are  proud  of  our  winners, 
and  we  want  to  let  them 
take  a  well-deserved 
bow  before  you,  their 
peers  in  the  business. 


General  Promodoa 
Excellence 

Pine  Bluff  Commercial 

Staff 

Paitidpants: 
Claire  Booker 
Michael  T.  Henqel 
Dan  P.  Smith 


Dan  P.  Smith 
General  Manager 


Community  Service 

Guymon  Daily  Herald 

staff 

Partldpants: 
Maurine 
Ounkarson 
Lori  Judd 
Tom  Quinn 
Leysa  Robertson 
Linda  Ward 


Tom  Quinn 
General  Manager 


Certificate  of  Merit 


Certificate  of  Merit 


Las  Vegas  Review-Journal 


Donrey  Outdoor-Oklahoma  City 


Creative  Excellence- 
Newspaper 

Bartlesville  Examiner-Enterprise 
Staff 

Paittdpant: 
Salle  Turcon 


David  Renfro 
General  Manager 


Creative  Excellence- 
Poster 

Donrey  CXJtdoor-Tulsa 
Staff 

PaiUdpants: 
Macs  Abney 
David  Abraham 
Glen  Chase 


Roger  Lister 
General  Manager 


Certificate  of  Merit  Certificate  of  Merit 

Athens  Daily  Review  Donrey  Outdoor-Fort  Smith 


Reporting  Excellence- 
Spot  News 

Valley  Daily  News 

Staff 

Paittdpant: 
Bruce  Rommel 


DaveCaffoe 
General  Manager 


Reporting  Excellence- 
leature 

Pine  Bluff  Commercial 


a  Staff 

Partidpant: 
David  Robinson 


Dan  P.  SmKh 
General  Manager 


Sales  Promotion 

Oskaloosa  Herald 

♦ 


staff 

Paitidpants: 

Linda  Fynaaidt  | 
Doris  Legvold 
Evelyn  Vos 


Don  Law 
General  Manager 

Certificate  of  Merit 
Donrey  Outdoor-Oklahoma  City 


Creative  Excdlenc»> 

Painted  BuDedn  ^ 

Donrey  Outdoor-Reno 
Staff 

Paitidpants: 

Michael  Mirich  « 

Patrick  Pharris 


Certificate  of  Merit 
Donrey  Outdoor-Spokane 


Si  Sellers 
General  Manager 


Reporting  ExceDenco- 
Sertes 

Blackwell  Journal-Tribune 

» 

Staff  , 

Paitidpants: 

Charles  Abbott  , 
Helen  Seubert  ^ 

r 


DayleMcGaha 
General  Manager 


Certificate  of  Merit 
Ontario  Daily  Report 


Certificate  of  Merit 
Aberdeen  Daily  World 


Certificate  of  Merit 
Clinton  Herald 


Vward  Winners 


EdltoiUI  ExceOciice 

Lompoc  Record 


Earl  Johnson 
General  Manager 


Certificate  of  Merit 
Pine  Bluff  Commercial 


Newspaper  arculation 
Crowtli 

West  Hawaii  Today 


RickAsbach 
General  Manager 


Certificate  of  Merit 
Wewoka  Daily  Times 


Photography-^ealiire 
(Cfarculation  Less  Than  8,000) 

Borger  News-Herald 


Staff 

Paitldpant: 
Don  Rice 


Joe  Norton 
General  Manager 


Certificate  of  Merit 
Athens  Daily  Review 


Sports  Reporting 
Excellence 

Lompoc  Record 


Staff 

Partlctpants: 
Peggy  Good 
Allan  Hunt 
ScollNiquelle 


Earl  Johnson 
General  Manager 


Certificate  of  Merit 
Valley  Daily  News 


Newspaper  Circulation 
Promotion 

Valley  Daily  News 


Staff 

Participants: 
Shirley  Jacobs 
George  Karklitw 


DaveCaifoe 
General  Manager 


Certificate  of  Merit 
Las  Vegas  Review-Journal 


Photognphy-Featnre 
(Circulation  More  Than  8,000) 

Pine  Bluff  Commercial 


Staff 

Participant: 
Wayne  Singleton 


Dan  P.  Smith 
General  Manager 


Certificate  of  Merit 
Chico  Enterprise-Record 


Best  Page  One 

Valley  Daily  News 


Production  Excellence 

Ontario  Daily  Report 


Staff 

Partidpants: 
Steve  Botkin 
Dean  Radford 


r% 


DaveCaifoe 
General  Manager 


JlmDimmitl 
General  Manager 


Certificate  of  Merit 
Pine  Bluff  Commercial 


Certificate  of  Merit 
Valley  Daily  News 


Photognphy-Spot  News 
(Circulation  Less  Than  8,000) 

Weatherford  Democrat 


Photography^pot  News 
(Circulation  More  Than  8,000) 

Ontario  Daily  Report 


Staff 

Partidpanb 

SamC^ 


%  Staff 

Pattidpanb 
‘  Tom  ZasadzinsW 


Mark  Palmer 
General  Manager 


JimDimmllt 
General  Manager 


Certificate  of  Merit 
Athens  Weekly  Review 


Certificate  of  Merit 
Southwest  Times  Record 
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NEWSPEOPLE  IN  THE  NEWS 


PETER  R.  KANN,  publisher  and  editorial  director  of 
the  Wall  Street  Journal,  has  been  elected  to  the 
additional  positions  of  president  and  chief  operating 
officer  of  Dow  Jones  &  Company  Inc.  Kann,  46,  had 
been  an  executive  vice  president  of  the  Journal's 
parent  company. 

The  change  was  announced  by  Warren  H.  Phillips, 
Dow  Jones  chairman  and  chief  executive  officer,  who 
also  held  the  title  of  president. 

Additionally,  William  L.  Dunn,  publisher  of  Dow 
Jones  Information  Services  Group,  was  named  chair¬ 
man  of  that  group  and  will  focus  on  long-range  plans 
and  projects  and  continue  as  an  executive  vice  presi¬ 
dent.  He  plans  to  retire  in  January  1991,  when  he  will 
be  55. 

Carl  M.  Valenti,  50,  president  of  the  Information 
Services  Group,  has  the  additional  post  of  publisher 
of  that  group  and  has  been  elected  a  senior  vice 
president  of  Dow  Jones.  He  also  had  been  a  vice 
president  of  the  parent  company. 


Hon.  Willard  Z.  Estey,  retired 
justice  of  the  Supreme  Court  of 
Canada,  has  been  elected  chairman  of 
the  Ontario  Press  Council,  Toronto. 

Esty,  69,  who  left  the  Court  in  April 
1988  after  11  years,  assumes  the 
chairmanship  on  Jan.  1,  1990,  suc¬ 
ceeding  J.  Allyn  Taylor  of  London, 
Ont.,  who  then  will  have  completed 
the  maximum  four  two-year  terms  as 
chairman. 

Esty  earned  law  degrees  from  the 
University  of  Saskatchewan  and  Har¬ 
vard  University  and  over  the  years 
was  awarded  seven  honorary  LLDs. 
He  practiced  litigation  and  corporate 
law  in  Toronto  and  in  1973  was 
appointed  to  the  Ontario  Court  of 
Appeal  and  then  chief  Justice  of  the 
High  Court  in  1975  and  chief  justice 
of  Ontario  in  1976  before  moving  up  to 
the  Supreme  Court. 

Esty,  an  avid  skier,  tennis  player, 
baseball  fan  and  former  chairman  of 
Hockey  Canada,  was  once  quoted  as 


saying  being  a  judge  is  like  being  an 
umpire.  “You  sit  there  watching  the 
fastballs  coming  in  and  saying  as 
quick  as  you  can,  ‘ball’  or  ‘strike.’ 
And  you  don’t  let  the  guy  in  the  gal¬ 
lery  second-guess  you.” 

*  *  * 

Richard  Jordan  is  the  new  direc¬ 
tor  of  labor  relations  at  the  San  Fran¬ 
cisco  Newspaper  Agency. 

He  was  director  of  industrial  rela¬ 
tions  for  the  New  York  Daily  News 
and  in  12  years  with  the  paper  had 
served  as  director  of  labor  relations, 
labor  counsel  and  labor  attorney.  Jor¬ 
dan  is  a  graduate  of  Fordham  Univer¬ 
sity  and  St.  John’s  University  School 
of  Law. 

*  *  * 

Ralph  E.  Gomory,  president  of  the 
Alfred  P.  Sloan  Foundation,  has  been 
elected  to  the  board  of  directors  of 
The  Washington  Post  Company. 

Gormory,  60,  retired  last  May  as 


John  A.  Park,  Jr.  &  Son 


Expertise  and  reliability 
for  owners  considering  sale 
of  their  newspapers. 


(919)  782-3131 
Box  17127 
Raleigh,  N.C.  27619 


42  Years  Nation-Wide,  Personal  Service 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


senior  vice  president  for  science  and 
technology  and  a  member  of  the  cor¬ 
porate  management  board  of  Interna¬ 
tional  Business  Machines  Corp., 
where  he  spent  a  30-year  career. 

♦  *  * 

Byron  P.  White,  an  editorial 
writer  at  the  Cincinnati  Post  since 
1983,  has  been  promoted  to  editorial 
page  editor.  He  replaces  Claudia 
Winkler,  who  was  appointed  chief 
editorial  writer  for  Scr.pps  Howard  in 
Washington,  D.C. 

White  joined  the  Post  five  years  ago 
as  a  general  assignment  reporter  fol¬ 
lowing  graduation  from  the  E.W. 
Scripps  School  of  Journalism  at  Ohio 
University. 

*  ♦  * 

Donatella  Lorch  has  joined  the 
New  York  Times  as  a  reporter  trainee. 
A  stringer  for  the  Times  in  Pakistan 
and  Afghanistan  since  May  1988, 
Lorch  graduated  from  Columbia  Uni¬ 
versity’s  School  of  International  and 
Public  Affairs  in  January  1988. 

*  *  * 

Roger  F.  Schneider  II  is  the  new 
circulation  director  of  the  Dubuque 
Telegraph  Herald,  a  division  of 
Woodward  Communications  Inc., 
also  of  Dubuque. 

He  moved  from  USA  Today  where 
he  was  a  circulation  manager  for  the 
Dallas  cluster  which  includes  east 
Texas  and  Louisiana. 
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Randy  Miller  Lelsdoff  has  been 
named  general  counsel  of  the  Star 
Tribune  of  Minneapolis-St.  Paul. 

Norton  Armour,  most  recently 
the  general  counsel,  announced  last 
year  he  wanted  to  retire  when  he 
reached  the  age  of  60  to  enter  a  new 
career  as  a  psychologist.  He  becomes 
“of  counsel”  until  November. 

Lebedoff,  who  reports  to  publisher 
Roger  Parkinson  and  serves  on  the 
management  steering  committee,  will 
be  responsible  for  the  legal  affairs  of 
the  Star  Tribune.  Reporting  to  her  are 
Pat  Hirl  Longstaff  and  John  Den¬ 
nison,  associate  counsels. 

In  1975-86,  Lebedoff  was  an  associ¬ 
ate  and  then  a  partner  with  Faegre  and 
Benson,  a  Minneapolis  law  firm 
working  for  the  Star  Tribune  over 
many  years. 

*  *  * 

Kim  Murphy,  who  covered  federal 
courts  for  the  metro  section  of  the  Los 
Angeles  Times,  will  become  the 
newspaper’s  Cairo  bureau  chief  in 
August.  Also,  Bob  Drogin,  a  Times 
national  reporter  based  in  New  York, 
will  join  the  foreign  staff  as  Manila 
bureau  chief  at  the  same  time. 

Murphy  replaces  Michael  Ross, 
who  joined  the  Washington,  D.C., 
reporting  staff.  Drogin  replaces 
Mark  Fineman,  now  the  New  Delhi 
bureau  chief. 


*  *  * 

Kevin  McElroy,  executive  news 
editor  at  the  Courier-Post,  Cherry 
Hill,  N.J. ,  the  past  eight  years,  is  now 
metro  editor  directing  news  coverage 
of  south  Jersey  and  the  Delaware 
Valley.  He  replaces  Peter  Young, 
who  resigned. 

McElroy  also  helped  coordinate 
the  paper’s  redesign  and  start-up  of  its 
new  morning  edition  last  year. 

He  began  as  a  reporter  for  the 
Suburban  News  Group  in  Cherry  Hill 
in  1%9  and  was  a  reporter  for  the 
Burlington  County  Times,  Willing- 
boro,  N.J.,  during  1970-75  and  then 
joined  the  Courier-Post. 

*  *  * 

Elbert  G.  Moulton  Jr.,  who 
began  his  post-college  years  as  a 
reporter  and  public  relations  director 
at  the  Bangor  (Maine)  Daily  News 
and  later  was  editor  of  the  weekly 
Belfast  (Maine)  Republican  Journal, 
plans  to  retire  as  secretary  of  Ver¬ 
mont’s  Development  and  Community 
Affairs  Agency  by  October. 

Moulton,  63,  a  journalism  graduate 
of  the  University  of  Maine  who  got 
into  administrative  work  after  his 
newspaper  affiliations,  is  taking  a  job 
in  the  private  sector. 


Randy  Miller  Lebedoff 


Carolyn  Pictor 


Reagon  O'Neill  Seavor 


Carolyn  Pictor,  vice  president 
and  chief  flnancial  officer  of  Fort 
Wayne  (Ind.)  Newspapers  since  1986, 
has  been  promoted  to  vice  president 
for  sales  and  marketing. 

She  is  responsible  for  advertising, 
circulation  and  marketing  services 
and  continues  to  report  to  Rick 
Sadowski,  president  and  chief  execu¬ 
tive  officer. 

She  joined  the  company  which 
publishes  the  Fort  Wayne  Journal- 
Gazette  and  the  News-Sentinel  in 
1980  and  was  named  director  of 
finance  and  chief  financial  officer  the 
next  year. 

*  *  « 

Gregory  A.  Wolff  is  now  director 
of  marketing  information  systems  for 
the  Greenville  (S.C.)  News-Piedmont 
Company. 

He  is  responsible  for  integrating  the 
circulation  and  distribution  systems 
currently  in  use  with  the  company’s 
demographic  research  and  direct-mail 
capabilities.  He  holds  a  bachelor’s 
degree  in  accounting  from  the  Univer¬ 
sity  of  Maryland  and  formerly  was 
controller  for  Multimedia  Newspaper 
Company. 

Deborah  Davis,  formerly  control¬ 
ler  of  the  News-Piedmont  Company, 
succeeds  Wolff. 


Reagon  O’Neill  Seavor  is  the 
newly  named  vice  president  of  circu¬ 
lation  for  the  Houston  Post. 

She  joined  the  newspaper  in  1971 
and  has  held  the  positions  of  assistant 
advertising  director,  classified  adver¬ 
tising  director,  metro  sales  manager, 
sales  development  manager  and  cir¬ 
culation  director. 

Before  joining  the  Post,  Seavor  was 
classified  advertising  manager  for  the 
Junction  City  (Kan.)  Daily  Union. 
She  holds  a  bachelor’s  de^ee  in  jour¬ 
nalism  from  the  University  of  Kan¬ 
sas.  *  «  * 

Alice  Miranda,  assistant  control¬ 
ler  of  The  Syracuse  (N.Y.)  Newspa¬ 
pers,  publisher  of  the  Herald- Jour- 
nallHerald  American  and  the  Post- 
Standard,  has  been  promoted  to  con¬ 
troller.  She  succeeds  Elliot  Green¬ 
field,  who  retired. 

*  «  * 

Marc  S.  Klein,  a  former  assistant 
managing  editor  of  the  Philadelphia 
Bulletin,  is  the  newly  elected  presi¬ 
dent  of  the  American  Jewish  Press 
Association,  which  represents  nearly 
100  publications  in  the  United  States 
and  Canada. 

Klein  is  editor  and  publisher  of  the 
Northern  California  Jewish  Bulletin. 


LEE  DIRKS  &  ASSOCIATES 


Lee  Dirks  Owen  Van  Essen  Norm  McMullin 

We  specialize  in  assisting  owners  in  exploring  and  negotiating 


the  sale  of  their  daily  newspapers  or  non-daily  newspaper  groups. 

255  E.  Brown  St.,  Suite  210,  Birmingham,  Michigan  48009 
313-646-4230 
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OBITUARIES 


Earl  Andrew  Anderson,  76,  a 
retired  business  manager  of  the  Wil- 
liston  (N.D.)  Herald,  died  July  5  at 
Medcenter  One,  Bismarck,  of  compli¬ 
cations  resulting  from  a  stroke. 

He  became  business  manager  of  the 
Herald  in  November  1951  and  retired 
in  January  1977  when  his  son, 
Michael  W.,  succeeded  him  in  the 
position. 

*  *  * 

James  J.  Dolan  Jr.,  43,  a  former 
reporter  in  New  Jersey  who  served  as 
a  congressional  aide  in  Washington 
for  many  years,  died  June  28  at  his 
home.  He  was  staff  director  for  Con¬ 
gressman  Tom  Sawyer,  D-Ohio,  and 
prior  to  that  had  served  as  staff  direc¬ 
tor  for  several  other  congressmen  and 
as  press  secretary  for  Congresswo¬ 
man  Margaret  Heckler  of  Massa¬ 
chusetts. 

£>olan  also  had  been  the  staff  direc¬ 
tor  for  the  House  of  Representatives 
subcommittees  on  census  and  popu¬ 
lation  and  manpower  and  housing. 

During  the  ’70s,  he  was  a  reporter 
for  the  Elizabeth  Daily  Journal  and  a 
reporter  and  bureau  chief  for  the 
Union  City  Dispatch. 

*  *  * 

Barbara  Brady  Dorman,  65,  edi¬ 
tor  of  The  Suffolk  Times,  Greenport, 
N.Y.,  in  1968-77,  died  May  23  from 
complications  during  surgery  at 
Methodist  Hospital  in  Houston.  She 
resided  in  Corpus  Christi  at  the  time 
of  her  death. 

Dorman  and  her  late  husband, 
Stuart,  bought  the  newspaper,  which 
is  now  located  in  Mattituck,  N.Y.,  in 
1968.  She  had  been  a  fashion  colum¬ 
nist  in  Corpus  Christi  and  continued 
at  the  New  York  Herald  Tribune  in  the 
’50s. 

*  *  * 

F.  William  (“Bill”)  Lyon,  60,  a 
vice  president  of  newspictures  for 
United  Press  International  who 
joined  the  Associated  Press  in  1983  as 
director  of  its  Laserphoto-II  satellite- 
operated  photo  delivery  system,  died 
July  17  at  Northern  Westchester  Hos¬ 
pital  Center,  Mount  Kisco,  N.Y. 

Lyon  had  been  hospitalized  almost 
steadily  since  May  4  ^ter  undergoing 
surgery  for  a  brain  tumor  and  died  of 
pneumonia. 

He  rose  from  news  photographer 
and  photo  editor  to  director  of  UPl 
worldwide  photo  operations  and  cov¬ 
ered  most  of  the  early  missile  and 
space  shots  at  Cape  (Canaveral  and 
many  of  the  major  news  events 
including  the  civil  rights  movement, 
sports  and  politics. 

An  Atlanta  native  and  a  cum  laude 
graduate  of  Georgia  State  College,  he 


joined  Acme  Newspapers,  predeces¬ 
sor  of  UPI  Newspictures,  in  1944  and 
became  Atlanta  bureau  manager  of 
UPI  in  1958  and  Southern  division 
newspictures  editor  in  1%2. 

Lyon  advanced  to  general  manager 
of  the  picture  operations  Jan.  1,  1970 
and  to  vice  president  directing  world¬ 
wide  photo  operations  for  the  wire 
service,  in  1972.  Later  that  year,  he 
headed  the  photographic  team 
accompaning  President  Richard 
Nixon  on  his  historic  trip  to  China. 

*  *  * 

Coleman  Mobley,  52,  a  former 
editor  on  the  general  desk  of  the  Asso¬ 
ciated  Press  who  left  in  1984  to  pursue 
free-lance  assignments  on  cultural 
affairs  and  legal  issues,  died  of  respir¬ 
atory  complications  May  22. 

He  joined  the  Decatur  (Ill.)  Herald, 
now  the  Herald  and  Review,  in  1%5 
and  became  urban  affairs  reporter 
two  years  later.  Mobley  was 
appointed  to  the  editorial  staff  of  the 
Lindsay-Schaub  groap  in  1%9  and 
then  joined  the  AP  in  Chicago  in  1972. 
He  transferred  to  the  New  York  gen¬ 
eral  desk  in  1978. 

*  *  * 

Jerome  Rose,  81,  whose  career  at 
the  New  York  Daily  News  spanned 
more  than  half  a  century,  died  June  24 
after  a  long  illness. 

Rose  began  at  the  newspaper  while 
attending  City  College  and  after  grad¬ 
uating  covered  the  police  beat  in 
Manhattan  and  Brooklyn  and  later 
sensational  stories  of  the  day,  includ¬ 
ing  the  Hindenberg  disaster. 

He  became  assistant  metropolitan 
editor,  Queens-Nassau-Sulfolk  editor 
and  then  Brooklyn  editor,  a  post  he 
retired  from  in  1979.  Rose  taught  jour¬ 
nalism  at  Long  Island  University  and 
New  York  University  and  was 
inducted  into  the  Brooklyn  Hall  of 
Fame. 

*  *  * 

Jack  C.  Schermerhorn,  71,  a 
longtime  newspaperman  and  more 
recently  founder  and  head  of  the  Fea¬ 
tures  News  Bureau,  Los  Angeles, 
died  of  cancer  July  14  in  Burbank 
(Calif.)  Community  Hospital. 

His  late  father,  Charles,  was 
founder  and  first  editor  of  the  Detroit 
Times  and  his  grandfather  founded 
the  Hudson  Gazette,  Niles,  Mich.,  in 
1858. 

Schermerhorn  began  his  career  in 
1936  as  a  copyboy  for  the  Times. 
After  Army  Air  Force  service  during 
World  War  II,  he  joined  the  Detroit 
Free  Press  as  a  reporter  and  stayed 
nearly  15  years  before  moving  to  the 
Los  Angeles  Times.  He  later  worked 


for  the  Los  Angeles  Herald  Examiner 
and  the  City  News  Service  before 
establishing  the  features  bureau  in 
1980. 

*  ♦  * 

I.F.  Stone,  81,  author  and  an  icon¬ 
oclast  journalist  whose  career 
spanned  more  than  65  years  in  eight 
publications,  mostly  left  of  center, 
died  of  a  heart  attack  June  18  in 
Brigham  and  Women’s  Hospital, 
Boston.  He  had  been  admitted  to  the 
cardiology  unit  May  21. 

Stone  published  his  newsletter, 
I.F.  Stone’s  Weekly,  through  1953-68 
and  slowed  his  pace  after  a  heart 
attack  with  I.F.  Stone’s  Bi-Weekly  in 
l%9-7 1 .  He  also  wrote  for  The  Nation 
and  in  later  years  became  a  contribu¬ 
tor  for  The  New  York  Review  of 
Books. 

While  studying  philosophy  at  the 
University  of  Pennsylvania,  Stone 
edited  and  rewrote  articles  full  time 
for  the  Philadelphia  Inquirer  and  then 
wrote  editorials  for  the  New  York 
Post,  was  an  associate  editor  and 
Washington  editor  of  The  Nation.  He 
wrote  for  PM,  New  York,  and  its 
successor  the  New  York  Star,  and  the 
New  York  Daily  Compass.  With  the 
successive  demise  of  ^1  three  left-of- 
center  dailies,  he  started  his  newletter 
and  had  70,()00  subscribers  when  it 
cease  publication  at  the  end  of  1971. 

His  12th  book,  “The  Trial  of 
Socrates,”  was  published  in  1988 
after  a  decade  of  study.  Stone 
received  a  number  of  major  awards 
including  the  George  Polk  Memorial 
Award. 

*  *  * 

Edward  B.  Sullivan,  67,  retired 
sports  editor  of  the  Cape  Cod  Times, 
Hyannis,  Mass.,  died  July  3  at  his 
Centerville,  Mass.,  home. 

*  *  * 

Greg  Walter,  55,  who  worked  for 
several  Philadelphia  newspapers  and 
the  Boothbay  (Maine)  Harbor  Regis¬ 
ter  and  the  Upper  Darby  (Pa.)  News, 
died  May  25  of  an  apparent  heart 
attack  at  his  home  in  Penobscot, 
Maine.  He  had  been  in  poor  health, 
suffering  from  heart  disease  and  dia¬ 
betes. 

His  work  for  the  former  Philadel¬ 
phia  Bulletin  and  the  Philadelphia 
Inquirer,  the  Daily  News  and  Phila¬ 
delphia  Magazine  during  the  ’60s  and 
’70s  brought  him  recognition  as  an 
investigative  reporter.  Walter 
became  a  free-lance  journalist  in  1976. 
Raised  by  foster  parents,  he  found  his 
father  after  many  years  and  was  writ¬ 
ing  a  book  about  the  search  at  the  time 
of  his  death. 
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Ownership  changes 


Canadian  Newspaper  Company 
Ltd. ,  a  subsidiary  of  Thomson  Corpo¬ 
ration,  has  acquired  E.W.  Bickle 
Ltd.,  Courtenay,  B.C.  from  Philip  E. 
Bickle  and  the  Bickle  family  and 
Nanaimo  Times  Ltd.  of  Nanaimo, 
B.C.  from  Jack  McCann  and  Stanley 
Burke. 

Bickle  publishes  five  community 
weeklies  with  a  total  of 60, 142  circula¬ 
tion  on  the  northern  half  of  Vancouver 
Island. 

The  Nanaimo  Times  publishes 
thrice  weekly  and  serves  the  south¬ 
eastern  section  of  Vancouver  Island. 

Henry  Ansbacher  Inc.  of  New 
York  represented  the  sellers  in  both 
transactions. 

*  *  * 

Garden  State  Newspapers  has  pur¬ 
chased  the  weekly  Oxford  (Ohio) 
Press,  which  publishes  15  miles  to  the 
northwest  of  its  daily  Hamilton  Jour¬ 
nal-News. 

The  Journal-News  publishes  two 
other  weeklies,  the  Fairfield  Echo 
and  the  Mason/West  Chester  Pulse- 
Journal  and  two  shoppers. 

Oxford  is  the  home  of  Miami  Uni¬ 
versity. 

*  *  * 

John  W.  Knowles,  a  27-year  vet¬ 
eran  of  the  Chicago  Tribune's  edito¬ 
rial  staff,  purchased  the  Hillsboro 
(Wis.)  Sentry-Enterprise  on  July  1 
from  Larry  and  Becky  Hubner. 

The  sale  was  handled  by  John  E. 
van  der  Linden  of  Spirit  Lake,  Iowa. 
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*  *  * 

Three  free-circulation  shoppers  in 
Ontario  Province,  Canada,  have  been 
sold  to  the  Goodhead  Group  of 
Oxford,  England.  They  are  the 
Oxford  Shopping  News,  purchased 
from  Mark  Byers;  the  Lake  Shore 
Shopper,  Courtland,  purchased  from 
Gary  Moggach;  and  Lambton-Samia 
Shopping  News,  London,  purchased 
from  Richard  Huxley. 

Milton  Beckerman  of  Beckerman 
Associates,  Madeira  Beach,  Fla.  rep¬ 
resented  the  sellers. 

Byers,  Moggach  and  Huxley  will 
remain  as  managers  and  consultants 
to  Goodhead. 

*  «  * 

Two  Minnesota  community  news¬ 
papers,  the  Anoka  County  Union  and 
the  Coon  Rapids  Herald,  have  been 
purchased  by  former  Gov.  Elmer  L. 
Andersen  from  Arch  Pease  and  fam¬ 
ily. 

The  sale,  for  undisclosed  terms, 
included  the  Blaine-Spring  Lake  Park 
Life  shopper  and  the  Anoka  County 
Shopper. 

Anderson,  who  was  governor  in  the 
1960s,  bought  two  Princeton  commu¬ 
nity  newspapers  in  1976  and  com¬ 
bined  them  into  the  Princeton  Union- 
Eagle.  He  also  owned  the  Mille  Lacs 
County  Times  at  Milaca,  and  the  Elk 
River  Star  News. 

*  *  * 

Rich  and  Rita  RiTacco  have  sold 
the  Shopper’s  Guide,  Glenolden,  Pa., 
to  Tribune/Swab-Fox  Companies 
Inc.  of  Tulsa,  Okla. 


The  broker  was  John  T.  Cribb, 
Cribb  Media  Service,  Townsend, 
Mont. 

*  *  * 

Reade  Brower,  who  founded  two 
weeklies  serving  coastal  Maine,  has 
sold  the  publications  to  Concord 
Communications  Inc.,  a  new  com¬ 
pany  headed  by  John  Hughes  and 
John  Corbin. 

The  weeklies  are  the  free-distribu- 
tion  Free  Press  started  in  1985  and  the 
paid-circulation  Maine  Coast 
Reporter,  started  in  1988. 

*  *  * 

ADD  Inc.,  the  weekly  publication 
division  of  Journal  Communications, 
has  acquired  Newslife,  a  35,000-distri¬ 
bution  shopper  in  Marion,  Ohio. 

Newslife,  published  Thursdays  and 
Sundays,  was  purchased  from  Scant- 
land  Communications  Inc.  No  terms 
were  disclosed. 


INAME  committee 
calls  on  Silo  chain 

The  International  Newspaper 
Advertising  and  Marketing  Execu¬ 
tives’  Retail  Advertiser  Relations 
Committee  recently  made  a  target 
account  call  on  Silo,  a  national 
appliance  electronics  chain  based  in 
Philadelphia,  Pa.,  which  advertises  in 
more  than  90  newspapers. 


FROM  MOSCOyif  .  .  . 

'It  couM  be  called  the  ultimate  game  of  Russian  roulette,  but  instead  of  a  loaded  revolver  the 
Aeroflot  captain  gambled  with  a  loaded  airliner. 

‘The  date  was  Oct.  20, 1986,  when  Cmdr.  Alexei  Klyuyev  boasted  to  his  fellow  crew  members 
that  his  ‘feel’  of  flying  was  so  good  that  he  could  land  his  twin-engine  jetliner  with  the  blinds  pulled 
down  on  the  cockpit  windows. 

‘When  he  tried  to  prove  his  point,  Klyuyev  flew  his  twin-engine  TU134  jet  into  the  ground  at 
Kuibyshev,  about  600  miles  southeast  of  Moscow;  killing  62  people,  according  to  officials  of 
Aeroflot,  the  only  civilian  Soviet  airline.  Klyuyev  survived  and  was  sentenced  to  15  years  in  prison  for 
violating  aviation  laws. 

‘Since  Aeroflot  was  fonned  56  years  ago,  the  Soviets  have  treated  information  about  crashes 
almost  as  state  secrets.  Only  within  the  past  year  has  the  Soviet  press  reported  details  about  Aeroflot 
accklents. . . . 

‘Until  last  year,  the  Soviets  reported  Aeroflot  crashes  only  when  foreigners  were  among  the 
victims  or  when  numerous  civilian  witnesses  were  at  the  crash  site. . .  .‘After  being  presented  by 
The  VWshington  Post  with  a  list  of  56  crashes  dating  to  1958,  Aeroflot  officials  ‘confirmed  all  but 
one  of  the  accidents.  In  addition,  they  provided  details  of  six  previously  unreported  domestic 
crashes  in  1986  and  1987.’ 

—by  Michael  York,  The  WasNnglon  Post 

With  Matching  Photos  and  Graphics 
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Frozen  embryo  case  draws  rush  of  media  interest 


By  Debra  Gersh  In  February,  the  man  sued  for  start  he  was  sure  they  would  need 

_  j  L  f  j-  divorce  and  at  the  same  time  asked  more. 

The  e^qjected  rush  of  media  cover-  court  for  an  injunction  to  block  The  media  committee  countered 
^e  of  a  frozen-emb^o  cust^y  case  implantation  of  the  embryo  in  the  with  a  proposal  for  35  seats,  and  as 
in  Tennessee  led  to  the  establishment  woman  because  he  does  not  want  to  E&P  went  to  press,  the  committee 

of  a  media  liaison  committee  working  p^y  support  once  the  child  is  was  waiting  for  Long’s  final  guide- 

in  conjunction  with  the  court  to  set  up  bom,  as  is  require  ^  by  state  law.  The'  '  lines. 

courtroom  seating  and  access.  necesa-irily  seeking  cus-  Should  the  number  of  media  seats 

Over  20  media  organizations  had  tody  ofthe  embryos,  Womack  added,  granted  by  the  judge  fall  short  of  what 

expressed  an  early  interest  m  cover-  but  he  does  not  want  them  to  be  used  the  committee  feels  is  necessary,  it 

ing  the  trial,  and  inquiries  have  come  by  the  woman.  may  consider  hiring  an  attorney, 

from  p  far  as  Germany  and  Great  ^  doctor  at  the  clinic  who,  Womack  said. 

Britain,  accor^ng  to  Robert  H.  Womack  said,  has  been  placed  in  the  In  addition  to  courtroom  seating  — 

Womack,  legal  affairs  reporter  for  the  middle  of  the  battle,  has  taken  the  which  will  be  on  a  first-come-first- 

Knoxville  Journal,  who  serves  as  the  position  that  the  embryos  should  not  served  basis  for  credentialed  report- 

print  representative  on  the  committee  be  destroyed  but,  if  they  are  not  used  ers  only  —  Womack  said  a  separate 

and  who  will  be  covering  the  trial  for  by  either  the  man  or  the  woman  in  this  jury  room  with  audio  speakers  wired 

his  newspaper.  case,  they  should  be  given  to  another  into  the  courtroom  has  been  set  aside 

“We  established  the  committee  couple.  so  any  media  overflow  can  listen  to 

because  we  could  see  what  was  com-  The  case  is  extraordinary  for  its  the  proceedings, 

ing  and  didn’t  want  the  trial  to  come  moral  and  ethical  —  as  well  as  legal  Newspapers  can  send  as  many 
up  and  have  50  [media]  people  come  precedent-setting  —  implications,  journalists  to  cover  the  trial  as  they 

up  [to  the  courthouse]  and  not  know  Womack  added.  like,  but  Womack  said  the  committee 

where  to  go,”  he  said.  Discussions  with  Circuit  Judge  W.  will  try  to  limit  each  paper  to  one  seat 

Other  media  people  on  the  comnriit-  Dale  Long  resulted  in  his  drafting  a  at  a  time,  as  other  news  organiza- 

tee  are  Jean  Ash  from  radio  station  proposal  that  included  outlines  for  tions,  specifically  broadcast,  often 

WIVK  and  Mike  Smith  from  WATE-  how  many  seats  would  be  reserved  need  more  than  one  seat  for  their 

TV.  for  the  media,  where  cameras  could  reporters  as  well  as  their  courtroom 

The  case  involves  a  recently  be  set  up,  and  allowances  for  public  artists,  for  example 

divorced  man  and  woman  who  parti-  statements.  The  trial  is  due  to  begin  Aug.  7  and 

cipated  in  an  in  vitro  fertilization  pro-  At  first  the  judge  allowed  20  seats  is  scheduled  to  continue  through  the 
gram.  Seven  of  the  fertilized  embryos  for  the  media  in  the  65-70-seat  court-  9th,  although  Womack  said  attorneys 

are  being  stored  at  a  local  fertilization  room,  but  Womack  explained  that  in  the  case  do  not  think  it  will  last  that 

clinic,  Womack  explained.  with  some  20  requests  right  from  the  long. 


Japanese  delegation  attends  ICMA  convention 

Despite  newspaper  penetration  Nihon  KezaiShimbun,amongoihers,  good  carriers,  Sakata  said.  Like  U.S. 
among  the  highest  in  the  world,  Japan  to  the  International  Circulation  Man-  papers,  Japanese  papers  are  shifting 
sent  a  delegation  of  15  executives  to  agers  Association  convention  to  to  adult  carriers. 

Nashville,  Tenn.,  to  study  the  latest  learn  about  a  host  of  circulation  tech-  Though  nine  foreign  nations 

U.S.  circulation  tricks.  niques,  including  telemarketing,  attended  the  ICMA  meeting,  only  the 

“Japanese  papers  put  more  heavy  Sakata  said.  Japanese  papers  rely  Japanese  had  an  interpreter  to  trans¬ 
weight  on  circulation  than  advertis-  mainly  on  door-to-door  solicitations,  late  speeches, 

ing,”  said  Hyde  Sakata,  the  Japanese  he  added.  Sakata  expected  Japanese  papers 

Newspaper  Association’s  U.S. -based  The  delegation,  whith  will  tour  in  the  future  to  concentrate  more  on 

representative  and  leader  of  the  dele-  some  U.S.  newspapers,  also  was  advertising,  a  trend  that  will  require 

gation.  interested  in  labor  conditions  and  in  emulation  of  U.S.  research,  market- 

Why?  Japanese  newspapers  get  how  U.S.  papers  recruit  and  retain  ing  and  sales  techniques, 

half  of  their  revenue  from  circulation 
sales.  This  compares  with  10%  to  20% 

that  newspapers  in  the  United  States  Gannett  to  study  customer  service 

get  from  circulation  sales.  Over  90%  ' 

of  Japanese  newspapers  are  delivered 

by  subscription.  Joseph  P.  Pepe,  formerly  executive  Pepe,  who  will  report  directly  to  the 

Despite  an  enviable  penetration  —  vice  president/operations  at  the  El  presidents  of  the  Metro  and  Commu- 
about  1.4  newspapers  per  Japanese  (Texas)  Timei,  has  been  named  nity  newspaper  groups,  will  coordi- 

home  and  steady  compared  with  .7  per  to  coordinate  a  study  of  improvements  nate  a  review  of  all  customer  service 

U.S.  home  and  declining  —  circula-  in  customer  awareness  and  service  in  programs  at  Gannett  newspapers,  as 

tion  executives  came  from  Asahi  the  Newspaper  Division  of  Gannett  well  as  the  development  of  new  pro- 
Shimbun,  Yomiuri  Shimbun  and  Co.  Inc.  grams. 
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UPI  solves  the  problem 
too  many  stocks, 
too  little 
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UPI  CustomStocks/2000. 


UPI  CustomStocka/2000  lets  you 
deliver  the  stock  listings  your  read¬ 
ers  want  most.  Whether  you  want  to 
carry  less  but  better  focused  agate.  Or 
more  financial  agate  without  using 
more  space. 

UPI  CustomStocks/2000  lets  you 
decide: 

■  wiuch  stocks,  bonds,  mutual  funds, 
money  funds,  options  and  other 
financieil  instruments  you  print. 

■  which  individual  financial  fields- 
such  as  hi^,  low,  close,  P/E,  yield- 
accompany  those  stocks,  and  in 
what  sequence  they  appear. 

■  whether  to  boldface,  underline  or 
italicize  local  or  regional  stocks,  or 
stocks  with  a  particular  volatility  or 
change. 

■  when  to  create  unique  stocks  tables 
of  specific  listings  or  of  any  special 
combinations.  Sort  and  combine 
financial  tables,  or  add  totally  new 
mathematical  fields. 


UPI  CustomStocks/2000  can  out¬ 
put  directly  to  your  typesetter. 

Remove  the  burden  of  pages  of 
small  type  from  your  newspaper’s 
own  computer  system  by  outputting 
your  customized  stocks  tables  directly 
to  your  typesetter.  Or,  Custom- 
Stocks  can  output  to  your  fivnt-end, 
pagination  system,  line  or  laser 
printer.  Or  another  personal  com¬ 
puter.  It  can  also  output  with  Atex  or 
Xeta  protocols. 

Once  you’ve  set  up  your  custom 
selections,  your  CustomStocka/2000 
service  operates  automatically  every 
trading  day,  to  meet  any  deadline. 
You  don’t  need  anyone  to  operate  it. 


UPI  CustomStocks/2000  uses 
Standard  &  Poor’s  data. 

Authoritative  financial  data,  world- 
renowned  for  accuracy. 

Best  of  all,  CustomStocks/2000 
works  NOW! 

Major  newspapers  in  the  U.S.  and 
overseas  are  already  using 
CustomStocks/2000.  Today.  So  why 
wait?  Get  froedom  of  choice  into  your 
newspaper  NOW. 

You’re  always  on  target 
with  UPI 
CustomStock8/2000. 


UNITED  PRESS  INTERNATIONAL 


1-800-824-7221 

1-202-898-8200 


I  I  YES.  Tell  me  more  about  UPI  CustomStocka/2000! 
PleEise  contact  me  for  a  free,  no-obligation  demonstration. 
Name - - - - 


'Title _ 

Address . 
City - 


.  Newspaper . 


.  Phone . 


.State. 


.Zip. 


Mail  to: 

United  Press  International 
1400  Eye  Street  NW  •  Washington  DC  20005 
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FLINT  INK  CORP.,  Detroit,  Mich.,  has  introduced 
ArrowSoy  low-rub  color  inks  for  web  offset  printing. 
ArrowSoy  reduces  ink  set-off  while  providing  improved 
rub,  faster  roll-up,  better  mileage  and  sharp,  bright  colors. 
The  new  soybean  oil-based  ink  is  available  for  open-foun¬ 
tain  and  injector  presses. 

9|C  S|( 

GRAPHIC  ENTERPRISES  OF  OHIO  INC.,  Canton, 
Ohio,  announced  PageScan  3,  using  holographic  optics  in 
plain  paper  typeset  proofing.  Elimination  of  speed-sensi¬ 
tive  resonances  is  said  to  allow  full  computer  control  of 
speed  and  resolution. 

Resolution  can  range  from  300  to  1000  dpi  at  speeds 
from  one-half  to  five  18"  x  24"  pages  per  minute.  Scanning 
ranges  from  100  to  1200  scan  lines  per  second. 

The  manufacturer  says  1000-3000  addressable  points 
per  inch  allow  exact  video  interface  emulation  of  all 
typesetters  without  interpolation  or  pixel  averaging. 
Graphic  Enterprises  will  recommend  interface  vendors  for 
all  major  typesetters.  Interfaces  require  no  front-end  hard¬ 
ware  or  software  changes. 

PageScan  3  offers  the  same  page  description  languages 
available  on  the  PageScan  2,  among  them  PostScript  and 
several  proprietary  formats. 

♦  ♦  * 

BATTELLE,  Columbus,  Ohio,  is  designing  its  NLQ 
natural  language  software  package  to  support  the  Oracle 
Server  for  OS/2  systems.  It  coincides  with  the  announce¬ 
ment  of  Oracle  Corp.’s  servers  and  will  be  integrated  into 
overall  Oracle  Server  architecture. 

NLQ  eliminates  the  need  to  use  a  fourth-generation 
query  language  such  as  SQL,'  and  can  interpret  incom¬ 
plete,  abbreviated  and  ill-formed  queries  in  English, 
according  to  Battelle.  It  includes  such  utilities  as  help 
commands,  synonym  dictionaries,  spelling  correction  and 
connectivity  to  PC  programs. 

NQL  is  available  for  IBM  ATs  and  PS/2s  with  640K 
memory,  starting  at  $225  per  user  and  $2,495  for  setup 
software  to  Oracle. 

MICROGRAFX  INC.,  Richardson,  Texas,  has  begun 
shipping  Graph  Plus  1.3,  with  new  electronic  slide  show, 
import  and  export  filters  for  CGM,  DXF,  PCX  and  TIFF, 
and  an  on-line,  context-sensitive  help  system. 

The  program  creates  all  common  types  of  graphs  and 
charts  from  data  files  and  supports  dynamic  data  exchange 
for  hot-linking  to  other  Windows  applications. 

Graph  Plus  files  are  file-compatible  with  Micrografx 
Designer  and  Draw  Plus  programs  and  with  Micrografx 
ClipArt  libraries  for  importing  material  into  symbol  charts 
or  to  enhance  charts. 

The  company  also  began  shipping  its  26th  ClipArt 
library:  World  Geography,  with  more  than  300  images  that 
include  33  maps  of  countries  and  regions  (with  cities), 
seven  continent  maps  (with  countries),  a  world  map,  six 
views  of  earth,  95  map  icons  and  170  country  flags. 

*  *  * 

UNITED  PRESS  INTERNATIONAL  introduced  at  the 
American  Newspaper  Publishers  Association  Technical 
Exposition  and  Conference  in  New  Orleans  in  June  a 
personal  computer-based  system  for  creating  customized 
stock  layouts. 

“It’s  the  first  time  anyone  has  come  out  with  a  select¬ 


able  stock  system  that’s  based  on  a  PC,’’  Richard  Cohen, 
UPI  senior  vice  president  for  marketing,  said  of  Custom- 
Stocks  2000.  “It  gives  customers  control  over  how  to 
present  stock  tables.”  The  software  system,  running  on 
clients’  International  Business  Machine  Corp.  or  compati¬ 
ble  PC,  allows  clients  to  use  UPl’s  stock  feed  to  create 
their  own  format  for  presenting  stock  market  information. 
Users  can  select  which  stocks,  results,  rankings  and 
typesetting  features  to  use,  among  other  features. 

“It  puts  all  flexibility  into  the  hands  of  the  customer,” 
Cohen  said.  “They  can  take  data  in  and  determine  how 
they  want  to  display  it.” 

Output  is  possible  to  various  printers,  typesetters  and 
pagination  systems,  he  said. 

Designed  for  all  sized  newspapers,  the  package  is  avail¬ 
able  immediately  and  costs  “less  than  half  the  price  of 
alternative  systems,”  Cohen  said,  giving  a  price  of  $  15,000 
to  $20,000,  depending  on  options,  for  software  installation 
and  training. 

Beginning  in  June  UPI  was  scheduled  to  begin  using 
Standard  &  Poors  stock  feeds  instead  of  compiling  its  own 
from  data  supplied  by  the  markets,  Cohen  said. 

CHEMCO  TECHNOLOGIES  INC.,  Glen  Cove,  N.Y., 
unveiled  its  new  rapid  access  processors:  the  Powermatic 
66T,  designed  for  medium-  to  high-capacity  needs  with 
dual  film  exit,  and  the  Powermatic  66RA,  a  high-capacity 
processor  designed  for  newspapers’  heavy  production. 

The  66T  and  66RA  handle  sheet  or  roll  film  and  daylight 
or  darkroom  materials.  The  66RA  also  handles  photo¬ 
typesetting  materials  and  has  deep  tanks  for  fast  produc¬ 
tion. 

The  company  also  introduced  its  Multiclean  Air  Unit,  a 
small,  self-contained  unit  installable  on  most  processors 
for  removal  of  airborne  dust  and  vapor  particles.  Particles 
are  removed  by  a  viledon  filter  and  odors  are  trapped  by  a 
carbon  filter.  Both  last  about  three  months  and  can  be 
replaced  without  tools. 

INFORMATION  INTERNATIONAL  INC.,  Culver 
City,  Calif.,  is  targeting  its  new  38(X)/HR  Laser  Pagesetter 
for  commercial  applications.  Consisting  of  a  variable- 
resolution  raster  image  generator  and  laser  imaging 
engine,  the  1600-  to  2400-lpi,  commercial  format  (up  to  12" 
X  IS'/i"  imaging)  companion  to  the  company’s  broadsheet- 
size  3800  records  illustrated  monochrome  or  process  color 
pages. 

EASTMAN  KODAK  CO.,  Rochester,  N.Y.,  introduced 
a  second-generation  color  video  printer,  the  SV6510,  cou¬ 
pling  continuous-tone  thermal  print  technology  to  such 
new  features  as  a  wired  remote  connector,  multiple-copy 
printing,  switchable  full-color  or  black-and-white  printing 
and  single-image/quad-image  selector  switch. 

With  the  selector  switch,  users  can  obtain  a  4"  x  5.2" 
image,  four  2"  x  2.6"  images  of  the  same  subject  or  two 
images  each  of  two  different  pictures. 

The  printer,  a  table-top  model  like  the  SV6500  video 
printer,  accepts  both  NTSC  and  RGB  video  signals.  Other 
features  include  a  new  narrow/wide  border  switch  for 
cropping.  Up  to  256  levels  of  tone  per  prip  ury  color  can  be 
represented,  with  more  than  16  million  distinct  colors. 
Suggested  price  is  $4,500. 
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In  your  race  ag^st 
printing  deadlines,  success 
means  running  longq' 
with  fewer  breaks. 


At  Kruger,  we've  developed  a  number  of  ways 
to  help  you  meet  your  deadlines. 

And  it  all  starts  with  a  stronger  sheet  that  gives 
you  far  fewer  breaks  per  100  rolls. 

Computers  continuously  scan  our  paper 
machines  to  help  us  locate  and  eliminate  weak 
points  in  the  sheet. 

Other  computers  calculate  the  K-lndex,  a 
K ruger- developed  program 
that  continually  evaluates 
the  relative  strength  of  the 
newsprint. ,  -  . 

/  ■  ■■ 

i  / 


Our  state-of-the-art  winders  produce  wellf  > 

rounded  rolls  with  constant  tension  from  core 
to  ou  ter  edge.  -v' 

Our  delivery  timetables  are  computer- 
generated,  and  our  rolls  are  shipped  in  vapour-  * 
proof  wrapping.  _ 

If  your  pressroom  is  losing  the  race  against 
time,  perhaps  it's  time  to  talk  to  Krugec^ 


r  Kruger 

Were  making  news  in 
newsprint  technology. 
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NEWS/TECH 


Telecommunications 

Regional  Bell  Operating  Companies,  newspapers  still  on  speaking  terms; 
newspapers  Invited  to  work  with  RBOCs,  but  newspapers  are  skeptical 


By  Mark  Fitzgerald 

You  still  shouldn’t  invite  newspa¬ 
pers  and  Baby  Bells  to  the  same 
party. 

At  the  recent  two-day  “Connec¬ 
tions”  telecommunications  confer¬ 
ence  held  in  conjunction  with  the 
American  Newspaper  Publishers 
Association  TEC  convention,  news¬ 
papers  were  frostily  polite,  at  best,  to 
assertions  from  the  Regional  Bell 
Operating  Companies  that  they  don’t 
want  to  steal  business  from  papers. 

Pacific  Bell’s  public  relations  direc¬ 
tor  Keith  Epstein  confessed  a  certain 
trepidation  as  he  tried  to  make  the 
RBOC  case  to  the  group. 

“1  feel,”  he  said,  “a  little  like  being 
a  Christian  in  Rome  and  getting  a  call 
inviting  you  to  lunch  —  and  here 
come  the  lions.” 

Epstein  argued  that  the  RBOCs  are 
a  natural  partner  with  information 
processors  like  newspapers. 

“The  telephone  company  does  a 
good  job  on  products  and  technology, 
but  not  application,”  he  said.  “This 
we’re  not  good  at.  You  guys  are  great 
at  that.  You  know  how  to  package 
information  in  ways  we’ve  never  been 
able  to  do,  and  are  prohibited  from 
doing  now.” 

Epstein  invited  newspapers  to 
bring  its  information  ideas  to  PacBell 
and  the  other  Baby  Bells  so  that  the 
phone  companies  could  help  set  up 
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these  partnerships. 

Epstein’s  remarks  were  greeted 
with  polite  applause  rather  than 
Bronx  cheers. 

It’s  just  that,  well,  nobody  much 
believed  him. 

“Let  me  summarize  what  [Keith 
Epstein]  said,”  Jim  McKnight,  chief 
of  Cox  Newspapers’  electronic  ser¬ 
vices,  said  a  little  while  later. 

“He  said  he  was  happy  to  be  here  to 
help  us  to  see  where  we  fit  in  telecom¬ 
munications.  That  is  the  typical 
RBOC  view  —  they  will  tell  us  where 
newspapers  fit  in,”  McKnight  said. 


business  where  we  do  not  control  the 
technology  .  .  .  that  we  rely  on?” 
asked  the  Baltimore  Sun’s  Stabley. 

At  times  this  wariness  became  an 
overt  hostility. 

For  example,  an  ANPA-produced 
videotape  shown  at  the  conference 
that  spoke  of  RBOCs  had  much  the 
same  tone  that  J.  Edgar  Hoover  used 
in  discussing  Communists  in  his 
book.  Masters  of  Deceit. 

“Separately,  the  revenues  for  any 
single  RBOC  are  bigger  than  that  of 
the  entire  newspaper  industry,”  the 
narrator  intoned. 


“We  must  let  the  RBOCs  know  what  kind  of 
services  we  want  to  use  in  the  new 
telecommunications  age.  But  we  must  also  insist  that 
they  [RBOCs]  be  neutral ...” 


It  is  up  to  newspapers  —  McKnight 
and  others  said  at  the  conference  — to 
take  the  initiative  and  tell  the  Baby 
Bells  what  they  want. 

“We  must  let  the  RBOCs  know 
what  kind  of  services  we  want  to  use 
in  the  new  telecommunications  age, 
but  we  must  also  insist  that  they 
[RBOCs]  be  neutral,”  said  Karen 
Stabley,  director  of  new  electronic 
media  for  the  Baltimore  Sun. 

The  ANPA  conference  then  veered 
from  a  certain  optimism  and  eager¬ 
ness  to  use  new  telecommunications 
to  an  intense  wariness  about  the  new 
partners  newspapers  must  take  on. 

On  the  one  hand,  newspapers  no 
longer  worry  that  telecommunica¬ 
tions  technology  will  replace  them. 

“Our  readers  are  not  about  to  call 
up  news  on  their  computers,”  said 
Jim  Longson,  vice  president/facilities 
for  the  New  York  Daily  News. 

On  the  other  hand,  newspapers  are 
well  aware  that  telecommunications 
competitors  would  love  to  capture 
some  of  the  lucrative  services  that 
have  been  virtual  newspaper  exclu¬ 
sives,  most  especially  classified 
advertising. 

“How  secure  can  we  ever  be  in  a 


“The  RBOCs  are  a  monopoly,”  he 
continued.  “The  RBOCs  are 
rich  .  .  .  and  they  are  sitting  on  a  gold 
mine  .  .  .  but  Wall  Street,  as  always, 
wants  more. 

“The  RBOCs  are  at  a  crossroads  — 
and  they  know  it  —  but  do  we?”  the 
videotape  asked. 

Beyond  the  familiar  “diversity 
principle”  argument  made  by 
ANPA  —  the  contention  that  a  com¬ 
pany  which  holds  a  monopoly  on 
information  transmission  should  not 
also  be  allowed  to  compete  in  gener¬ 
ating  information  services  —  news¬ 
papers  also  fear  that  their  steps  into 
telecommunications  will  become,  in 
effect,  field  tests  for  the  RBOCs. 

“Sure,  they  want  us  to  try  all  kinds 
of  services  —  so  they  can  come  in 
and  pick  off  the  ones  that  work  best,” 
Cox  Newspapers’  McKnight  said. 

A  good  example,  according  to  sev¬ 
eral  conference  speakers,  is  the  so- 
called  “Talking  Yellow  Pages.” 

The  service  is  a  natural  for  newspa¬ 
pers,  according  to  these  speakers. 

“The  message  ...  is  clear:  voice 
and  print  work  well  together,”  said 
Peter  Winter,  vice  president  of  mar¬ 
keting  and  new  technology  for  the 
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Newspaper  Advertising  Bureau. 
Winter  suggested,  however,  that  this 
opportunity  cuts  both  ways. 

“Ultimately,  the  real  significance 
of  Talking  Yellow  Pages  may  be  mar¬ 
ket  development,”  he  said.  “It  may 
acclimate  both  advertisers  and  read¬ 
ers  to  new  ways  of  using  the  tele¬ 
phone  and  news  ways  of  conducting 
business. 

“This  explains  why  the  big  tele¬ 
phone  book  publishers  like  R.R.  Don¬ 
nelly  and  the  RBOCs  want  to  be  in 
it,”  he  said. 

Talking  Yellow  Pages  are  just  one 
of  the  methods  that  newspapers  can 
seize  for  their  own,  or  concede  as  yet 
another  advertising  technique  that  is 
contributing  to  the  “bypass”  phe¬ 
nomenon,  several  speakers  warned. 

One  technology  that  is  emerging 
now,  “relationship  marketing,” 
allows  retailers  to  target  their  best 
prospects  by  tracking  past  purchases. 

Telecommunications  techniques 
like  these,  if  adopted  by  newspapers, 
could  effectively  combat  the  growing 
sophistication  of  direct  mailers,  said 
Beth  Loker,  vice  president  of  plan¬ 
ning  and  advertising  systems  at  the 
Washington  Post. 

“These  bypass  techniques  may 
allow  retailers  to  move  from  scatter¬ 
shot  advertising  and  become  sharp¬ 
shooters,”  she  said.  “Are  we  ready  to 
concede  another  couple  of  billion 
dollars  to  direct  mailers  over  the  next 
few  years?” 

Loker  and  others  argued  that  news¬ 
papers  too  often  ignore  the  great 
amount  of  information  they  have  at 
their  fingertips,  information  that  can 
turn  them  into  much  better  mar¬ 
keters. 

“We  don’t  really  know  our  cus¬ 
tomer,”  she  said.  “We  know  housing 
units  and  addresses  and  non-sub¬ 
scribers,  but  we  don’t  really  know 
who  they  are. 

“If  you’re  competing  in  relation¬ 
ship  marketing,  you  are  at  a  pretty  big 
disadvantage  if  the  only  way  you  can 
address  your  customer  is  by 
‘occupant,’  ”  Loker  said. 

For  its  part,  the  Post  is  now  track¬ 
ing  its  Sunday-only  subscribers  by  the 
length  of  subscription,  when  it  is 
dropped  and  restarted,  and  is  encour¬ 
aging  subscriber  loyalty  by  offering 
special  bonuses. 

At  the  Orange  County  Register,  the 
newspaper  is  using  its  resources  to 
collect  and  coordinate  databases  on  a 
host  of  demographic  characteristics. 

'  “At  the  Orange  County  Register, 
we  didn’t  really  understand  that  infor¬ 
mation  is  the  real  tangible  asset  that  a 
newspaper  has.  From  the  county 
assessor  we  can  get  a  list  of  homes, 
how  much  they  sold  for  and  where 
new  developments  are  coming.  From 


the  Department  of  Motor  Vehicles 
we  can  get  a  list  of  people  who  own 
Mercedes  .  .  .  and  with  the  1990  cen¬ 
sus  information  will  be  released 
according  to  ZIP-Plus  4  Code,  which 
is  four  to  eight  houses.  So  we  can 
provide  Neiman-Marcus  with  a  high- 
demographics  mailing  list,”  said  John 
Magrann,  manager  of  database  man¬ 
agement. 

Coordinating  databases  throughout 
the  newspaper  will  also  allow  sales¬ 
people  to  develop  proven  ad  pros¬ 
pects. 

One  simple  example:  “You  can  call 
Mrs.  Jones  and  say,  ‘How  did  your 
garage  sale  go  last  month?’  ” 
Magrann  said. 

Several  newspapers  are  also  taking 
a  second  look  at  videotex,  after  the 
disaster  of  the  early  1980s. 

Cox  Newspapers’  John  McKnight, 
despite  his  unfriendly  comments 
about  the  RBOCs,  noted  that  his 
chain  is  an  information  provider  for 
the  Bell  South  Gateway. 

“That’s  one  area  that  we  think  is  a 
nice  partnership  with  the  Bell  compa¬ 
nies,”  he  said,  “as  long  as  we  can  tell 
them  how  to  come  into  the  market  — 
and  not  the  opposite.” 

Tegra  products 
renamed  Varityper 

Tegra  Inc.  laser  imagesetters  will 
be  marketed  as  the  Varityper  Series 
5000,  according  to  Varityper  Inc. 

Renamed  products  include  the 
Series  5000  Image  Controller.  The 
XM-108  1000-dpi  imagesetter  (247 
min.  onto  photomedia)  is  now  the 
Varityper  5500;  the  20()0-dpi  XM-72 
(output  to  plate  material  or  film)  is  the 
5320;  the  plain-paper  XP-1000  (20 
pages/min.  at  KXX)  dpi  at  up  to  11"  x 
17")  is  the  5100;  the  plain-paper  XP- 
800  (eight  pages/min.  at  800  dpi)  is  the 
5080. 

New  headquarters 

News  Leader  Inc.  has  moved  into 
its  new  building  in  Sulphur,  La., 
which  houses  the  corporate  head¬ 
quarters,  printing  facility  and  offices 
of  the  Southwest  Daily  News. 

The  company  also  publishes  the 
Beauregard  Daily  News,  in  DeRid- 
der,  and  the  Leesville  Daily  Leader, 
as  well  as  the  Vinton  News  and  West¬ 
lake/Moss  Bluff  News  weeklies  and 
twice-weekly  Fort  Polk  Guardian.  All 
are  in  southwest  Louisiana. 

The  project  included  a  15,000- 
square-foot  expansion  and  remodel¬ 
ing  of  a  building  that  houses  South¬ 
west  Daily  News  editorial  and  ad 
offices  and  pressroom  renovation. 


Higgins  promoted 
at  Harris  Graphics 

Harris  Graphics  announced  the 
promotion  of  Richard  T.  Higgins  to 
Eastern  regional  sales  manager  for 
newspaper  products.  He  reports  to 
Roger  Miller,  newspaper  products 
sales  director. 

Higgins,  with  degrees  in  mechani¬ 
cal  engineering  and  business,  previ¬ 
ously  served  in  a  combined  engineer¬ 
ing  and  sales  position  in  the  Bindery 
and  Forms  Press  Division. 


Newport  News 
adds  Quipp 
equipment 

As  part  of  its  mailroom  expansion. 
Daily  Press  Inc.  of  Newport  News, 
Va.,  a  member  of  the  Tribune  Co. 
group  and  publisher  of  the  Daily  Press 
and  Times-Herald,  has  purchased 
two  new  SJ300  compensating  stack¬ 
ers  from  Quipp  Systems  Inc.  Daily 
Press  also  purchased  Quipp’s  5112  % 
Bottomwrap  and  Twin-traik  convey¬ 
ors. 

The  “double-bucket”  stacker  is 
designed  for  better  bundle  control  for 
paging  from  six  broadsheet  pages  and 
up.  A  new  belt  infeed  controls  paper 
entering  the  stacker  and  eliminates 
risks  of  smudging.  The  new  touch 
screen  facilitates  operator  communi¬ 
cation  with  the  stacker. 


Goss'^  parts  service  is  available 
24  hours  a  day,  365  days  a  year 
to  keep  your  presses  running 
on  Goss  originals. 


Rockwell  International 


.  .wher*  science  gats  down  to  businass 


Goss  Customer  Parts 
Graphic  Systems  Division 
Rocktwell  International  Corporation 
3240  South  Central  Avenue 
Chicago.  Illinois  60650 
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Ad  Bureau 

(Continued  from  page  18) 


of  the  Super  Bowl.” 

Grava  further  pointed  out  that 
“Since  different  advertisers  have  dif¬ 
ferent  ways  of  thinking  about  their 
respective  markets,  a  single  definition 
of  your  market  will  not  suffice.  You 
should  provide  at  least  three  geogra¬ 
phical  definitions:  the  home  county, 
the  metropolitan  statistical  area,  and 
the  ADI  or  DMA. 

‘Tou  need  a  precise  definition  not 
only  of  market  size,  but  also  of  local 
buying  power  and  retail 
sales  .  .  .  And  since  many  advertis¬ 
ing  decisions  are  now  made  at  out-of- 
town  headquarters,  you’ll  want  to 
offer  a  good,  general  description  of 
the  local  community  and  its  people,” 
Grava  said. 

Del  Wakley,  retail  sales  develop¬ 
ment  manager,  stressed  the  impor¬ 
tance  of  a  well-trained  sales  staff 
“but,  to  provide  the  right  training, 
you’ve  first  got  to  identify  your  objec¬ 
tives,  decide  where  training  will  be 
most  helpful,  find  the  budget  —  I 
know  that’s  tough  —  and  then 
choose  the  programs  that  meet  the 
specific  needs  of  your  department,” 
he  explained. 

While  classified  rate  increases 
average  8%  each  year,  real  growth  is 
averaging  only  4%  each  year,  “So 
we’re  losing  ground,”  explained 
Tony  Marsella,  a  vice  president  from 
the  bureau’s  classified  staff. 

Marsella  noted  that  homes  maga¬ 
zines,  specifically  those  published  by 
Marcol  and  Harmon,  are  taking  a 
huge  bite  out  of  classified  real  estate 
linage.  He  stressed  that  newspapers 
must  change  their  product  and  strate¬ 
gies  to  meet  this  competition. 

He  suggested  that  newspapers 
develop  their  own  homes  magazines 
or,  if  they  can’t  do  that,  then  redesign 
their  sections  using  color  land  photo¬ 
graphs  to  give  the  real  estate  agents 


Catherine  Ullett,  manager  of  non¬ 
subscriber  services,  noted  that  the 
cost  of  delivering  advertisers’  prod¬ 
uct  is  changing. 

“Things  are  changing  in  the  mar¬ 
ketplace  due  to  the  postal  rate 
increases  of  April  3,  1988,”  she  said. 
“Shared  mailers  like  Advo  moved  to 
lightweight  pieces  where  postage  is  a 
smaller  part  of  the  total  size. 

“K  mart  moved  to  one  day  a  week, 
Sunday,  in  major  markets,  reducing 
printing  and  inserting  expenses,” 
Ullett  added.  “These  changes  and 
many  others  have  had  a  profound 
influence  in  the  way  newspapers  look 
to  increase  their  insert  business. 

“Equally  important  is  the  constant 
growth  in  the  number  of  advertisers 
that  need  limited,  small-zone  circula¬ 
tion  in  both  subscriber  and  nonsub¬ 
scriber  products. 

“Most  good  nonsubscriber  deliv¬ 
ery  systems  have  a  delivery  cost  of 
around  100  per  household,  with  man¬ 
agement  expense  running  up  to  40  — 
giving  an  overall  cost  of  140  per 
household,”  Ullett  said. 

“Although  this  cost  will  remain 
constant,  postal  rates  surely  will 
increase,  and  we  will  need  to  fill  the 
package  with  a  great  nonsubscriber 
product  —  one  that  nonsubscribers 
will  look  forward  to  week  in,  week 
out. 

“Newspapers  best  serve  large-  and 
medium-size  advertisers  with  low 
pickup  rates  from  full  or  zoned  ROP 
ads.  For  smaller  advertisers  that  can’t 
use  or  afford  the  regular  subscriber- 
nonsubscriber  zones,  single  sheets 
are  a  new  marketing  opportunity,” 
she  explained. 

“Single  sheets  create  a  whole  new 
way  to  increase  market  share  and 
profit,  while  introducing  a  new  group 
to  the  results  of  newspaper  delivery. 
History  has  shown  that  many  adver¬ 
tisers  start  with  single  sheets  and  go 
on  to  ROP  or  tab  inserts,”  Ullett  told 
the  group. 

The  plethora  of  mergers  and 
acquisitions  in  the  food  business,  in 
many  cases,  “means  fewer  retail  food 


share  of  food  advertising  expendi¬ 
tures,”  Gaines  said,  adding  that 
newspapers  “face  strong  competition 
for  those  regional  advertising  dollars. 
Radio  is  ahead  of  us  in  soliciting  this 
business;  tv  is  probably  behind  us. 

“But  there  are  many  other  wea¬ 
pons  in  the  advertisers’  arsenal, 
including  targeted  customer  mailings 
and  in-store  media  like  tv  shopping 
carts,  electronic  shelf-talkers  and 
loyal  customer  cards  —  sexy  stuff 
like  that  is  sapping  potential  newspa¬ 
per  ad  dollars.” 

Frank  Hennessey,  NAB  vice  presi- 
dent/co-op  sales,  explained  that  “The 
daily  newspaper’s  share  of  co-op  dol¬ 
lar  revenue  is  under  heavy  attack 
from  direct  mail,  television  and  radio. 

“Our  share  of  co-op  dollars  has 
decreased  by  2%  during  the  last  year. 
It  is  still  a  healthy  66%,  or  two-thirds 
of  all  media  co-op  investments,”  he 
said. 

“But  it  is  not  uncommon  to  seek 
out  traditional  co-op  revenue  now 
being  used  for  cable  tv,  manufacturer- 
executed  direct  mail  and  regional 
event  point-of-sale  promotions,” 
Hennessey  noted,  outlining  five  key 
marketing  strategies  that  have  been 
used  by  newspapers  successful  in 
capturing  co-op  sales.  They  are: 

•  “Establish  a  full-time,  fully 
staffed  newspaper  co-op  sales  depart¬ 
ment  that  reports  directly  to  the 
advertising  director. 

•  “Develop  a  computerized  retail 
co-op  recovery  system  which  inter¬ 
faces  with  automatic  front-end  and 
billing  systems. 

•  “Reposition  your  co-op  training 
program  for  managers  and  sales  staff 
to  teach  the  sales  promotion  aspects 
of  newspaper  advertising. 

•  “Develop  and  implement  a 
highly  integrated,  profit-oriented  co¬ 
op  incentive  plan  for  all  department 
managers  and  selling  staffs. 

•  “Reposition  your  entire  sales 
staff  to  develop  the  art  of  vendor  sell¬ 
ing  techniques.  In  many  cases,  the 
single  most  important  reason  for  loss 
of  market  share  is  due  to  the  lack  of  a 


what  they  want. 

Among  her  suggestions  to  help  pro¬ 
duce  added  retail  revenue,  bureau 
retail  vice  president  Pat  Thavenot 
said  newspapers  should  “Take 
advantage  of  the  new  direction  in 
fashion  marketing  —  fashion/life- 
style.  It  will  expand  your  client  roster 
for  weekly  and  seasonal  fashion  pages 
and  sections. 

“Fashion/lifestyle  marketing 
includes  apparel,  acce.<sories,  home 
furnishings,  home  entertaining,  travel 
and  transportation,”  she  explained. 
“Tie  all  these  classifications  together 
into  a  total  selling  package  throughout 
the  year.” 


advertisers  per  market  and  fewer 
small  or  regional  manufacturers  who 
might  advertise,”  said  Bob  Gaines, 
who  heads  the  bureau’s  food  market¬ 
ing  department. 

“The  larger  advertisers  who 
remain  will  be  spending  less  of  their 
budgets  on  traditional  media  adver¬ 
tising  through  their  agencies,”  he 
said.  “However,  promotional 
budgets  will  increase  to  15%  of  sales, 
up  from  the  current  10.5%.  The  addi¬ 
tional  money  will  be  controlled  by 
regional  sales  offices  or  local  promo¬ 
tion  houses. 

“Regional  marketing  is  our  best 
opportunity  of  increase  newspapers’ 


strong  vendor-support  selling  effort.” 

“Remember,”  Hennessey  added, 
“that  co-op  investments  will  not 
come  automatically  to  newspapers. 
The  competition  is  tough  and  it  will 
get  tougher.” 


Premiums 

(Continued  from  page  14) 


rent  benefits.  It’s  destructive  and  we 
will  not  be  bullied  into  accepting  it.” 

He  said  the  union  has  made  propos¬ 
als  to  UPI  but  he  did  not  disclose 
them. 
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Circulation 

(Continued  from  page  10) 


live”  about  their  jobs.  He  joked  that 
PR  people  were  “the  last  to  know  and 
first  to  go”  but  said  circulation  man¬ 
agers  have  “the  hardest,  most  thank¬ 
less  job  in  the  newspaper  industry.” 

At  an  earlier  appearance,  Seigen- 
thaler,  whose  introduction  to  newspa¬ 
pers  came  from  a  former  Tennessean 
circulation  director  named  Walter 
Seigenthaler,  said  the  fate,  good  will 
and  success  of  any  newspaper 
depends  on  the  one  department  that 
has  direct  contact  with  readers:  cir¬ 
culation. 

As  former  newspaper  carrier  and 
U.S.  Chief  Justice  Warren  Berger 
said  in  accepting  his  appointment  to 
the  International  Newspaper  Car¬ 
riers’  Hall  of  Fame,  “If  someone 
doesn’t  see  that  the  paper  gets  into  the 
hands  of  the  consumers,  reporters  are 
unemployed.” 

A  record  of  over  1,100  people 
attended  at  90th  ICMA  convention  in 
Nashville,  Tenn. 


Adult  illiteracy 

(Continued  from  page  17) 


tain  News,  told  the  group  that  had 
assembled  at  the  Denver  meeting. 

For  years  adult  education  had  no 
lobby,  said  Judy  Koloski,  executive 
director  of  the  American  Association 
for  Adult  Continuing  Education. 
“Adult  education  is  the  stepchild  of 
the  educational  system,”  she 
remarked.  Yearly  spending  on  educa¬ 
tion  in  grades  kindergarten  through  12 
average  $3,000  per  student,  Koloski 
noted,  while  spending  per  adult  stu¬ 
dent  averages  $132  per  year. 

Finally,  after  three  years  of  heavy 
publicity,  adult  education  does  have  a 
lobby,  Koloski  said.  She  called  for 
newspapers  to  continue  their  focus  on 
adult  education  and  demand  substan¬ 
tive  public  policy  commitment  to 
adult  programs.  “Under  the  tidal 
wave  of  recent  public  interest  is  only 
shifting  sand,”  she  warned. 

Forrest  P.  Chisman,  author  of 
Jump  Start,  the  Federal  Role  in  Adult 
Literacy,  stressed  the  economic  con¬ 
sequences  of  adult  illiteracy. 
“Seventy-five  percent  of  adults  who 
will  make  up  the  work  force  in  the 
year  2000  are  functionally  illiterate,” 
Chisman  predicted.  “We  can’t  main¬ 
tain  a  world-class  economy  unless  we 
address  the  problem.” 

During  the  conference  the  group 
learned  about  several  successful 
models  of  adult  literacy  programs. 


One,  sponsored  by  the  Patriot  Ledger 
of  Quincy,  Mass.,  combines  literacy 
and  civics  instruction  to  aid  the 
mostly  Asian  immigrant  population  in 
Quincy  to  pass  the  United  States  citi¬ 
zenship  test. 

—  Toni  Lusk 

Drug  test  results  to 
be  released  by  USC 

Settling  a  March  1988  lawsuii  by 
The  State  newspaper  in  Colum  'ia, 
S.C.,  the  University  of  South  Car¬ 
olina  has  agreed  to  publicly  report 
verifiable  results  of  all  drug  tests 
involving  student  athletes,  according 
to  information  from  the  newspaper. 

The  agreement,  signed  June  5,  puts 
USC  among  the  first  National  Colle¬ 
giate  Athletic  Association  schools  to 
disclose  drug  test  findings  corrobor¬ 
ated  by  independent  laboratory  rec¬ 
ords,  a  practice  the  NCAA  says  it 
encourages  for  the  sake  of  credibility. 

Under  terms  of  the  settlement, 
USC  released  results  of  past  drug 
tests  and  agreed  to  report  for  two 
years  findings  of  future  tests.  The 
State,  which  had  sought  access  to 
individual  student  test  records, 
dropped  its  request  in  return  for  inde¬ 
pendent  corroboration  of  test  results 
by  Indiana  Sports  Medicine  Labora¬ 
tory,  the  newspaper  said. 


Dispute 

(Continued  from  page  13) 


all  the  work  FAIR  has  done  to  expose 
news  media  foibles,  the  only  time  his 
organization  gets  any  coverage  is 
when  it  makes  a  mistake.  He  said  that 
the  coverage  of  the  error  made  in 
EXTRA!  amounted  to  an  “attack”  on 
FAIR. 

Cohen  also  noted,  in  a  letter  to 
E&P,  that  the  New  York  Times  did 
not  run  until  Sept.  15,  1988  an  Edi¬ 
tor’s  Note  correcting  a  Feb.  29,  1988 
article  which  had  erroneously 
accused  El  Salvadoran  guerrillas  of 
two  political  murders.  He  said  FAIR 
“may  have  been  partly  responsible 
for”  the  “correction/retraction” 
because  of  an  article  it  ran  in  its  July/ 
August  1988  EXTRA! 

“Amid  all  the  verbiage,  the  Times 
concedes  only  that  they  were  ‘unable 
to  confirm  the  account’  and  that  ‘the 
article  fell  short  of  the  Times’s 
reporting  and  editing  standards,’  ” 
Cohen  stated. 

He  concluded  by  asking  why  there 
had  not  been  any  coverage  “of  this 
slow  retraction  by  the  Times.” 


SPJ 

(Continued  from  page  20) 


themselves  as  more  institutions  join. 

Institutional  dues  are  essentially 
self-assessed,  and  the  members 
reflect  a  wide  range  of  schools  and 
media  businesses  from  the  very  small 
to  giant  chains. 

Top  donors  are  Knight-Ridder  Inc. ; 
the  Los  Angeles  Times',  Dow  Jones 
and  Co.  Inc.;  and  Gannett  Newspa¬ 
pers  with  “gold”  memberships  of 
$5,000.  The  Daily  Oklahoman',  the 
New  York  Times;  and  the  Atlanta 
Journal  and  Constitution  newspapers 
are  “silver”  members  with  dues 
ranging  from  $3,000  to  $4,999. 
“Bronze”  members  paying  $1,500  to 
$2,999  are  Scripps  Howard  and  the 
Seattle  Times. 


Shop  talk 

(Continued  from  page  45) 


The  implications  for  managing 
newspapers  in  the  1990s  are  pro¬ 
found: 

•  There  is  a  continual  need  to 
invest  not  only  in  plant,  but  also  in 
people  and  product. 

•  Organizations  need  to  be  flatter 
and  leaner. 

•  They  must  be  marketing-driven, 
understanding  customers’  (readers’ 
and  advertisers’)  needs,  their  busi¬ 
ness,  their  problems,  and  offer  solu¬ 
tions. 

•  They  need  training  and  retrain¬ 
ing. 

•  They  must  rethink  compensation 
systems  to  provide  appropriate  incen¬ 
tives  to  insure  that  employees  are 
appropriately  motivated  and 
rewarded. 

•  They  must  develop  a  holistic 
view  of  the  newspaper  with  each  dis¬ 
cipline  being  viewed  as  an  integral 
part  of  the  marketing  solution.  The 
editorial  departments  must  partici¬ 
pate. 

•  Finally,  they  need  to  be  obsessed 
with  listening  to  all  their 
constituents  —  employees,  advertis¬ 
ers,  readers. 

Gallman  to  head 
reporting  program 

Vanessa  J.  Gallman,  metro  editor 
of  the  Washington  (D.C.)  Times  since 
1987,  has  been  appointed  director  of  a 
new  Washington  and  Annapolis,  Md. , 
public  affairs  reporting  program  for 
students  of  the  College  of  Journalism 
of  the  University  of  Maryland. 
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What  will  be  replacing  ‘Bloom  County’? 

£&P  surveys  major  newspapers  to  see  which  strips  they  are  picking 
to  fiii  the  daiiy  siots  soon  to  be  vacated  by  Breathed’s  comic 


By  David  Astor 

In  a  decade  when  syndicates  are 
having  an  increasingly  tough  time 
selling  comics  to  newspapers,  the 
sudden  availability  of  542  cartoon 
slots  is  quite  an  event. 

These  slots,  which  represent  the 
number  of  daily  “Bloom  County” 
clients,  will  open  up  on  August  7  — 
the  day  after  “Bloom”  ends.  Berke¬ 
ley  Breathed  will  subsequently  start 
another  comic  called  “Outland,”  but 
it  will  appear  only  on  Sundays. 

The  Washington  Post  Writers 
Group  (WPWG)  said  over  400  of  the 
4%  Sunday  “Bloom  County”  clients 
are  expected  to  replace  “Bloom” 
with  “Outland.”  The  new  Breathed 
strip  doesn’t  begin  until  September  3, 
but  many  papers  will  fill  the  three 
“Bloom”-less  Sundays  in  August  by 
substituting  another  comic  tempo¬ 
rarily,  enlarging  current  funnies,  or 
running  promotional  ads  for  “Out¬ 
land.” 

But  what  comics  will  replace  the 
Pulitzer  Prize-winning  “Bloom”  on 
weekdays  and  Saturdays?  E&P 
surveyed  about  50  major  dailies  to  get 
a  sampling,  and  over  30  responded. 

Several  respondents  mentioned,  by 
the  way,  that  they  are  anticipating 
angry  reader  reaction  to  the  end  of 
“Bloom”  —  even  though  the  papers 
will  run  stories  and/or  editor’s  notes 
emphasizing  that  it  was  Breathed’s 
decision,  not  theirs.  And  many 
respondents  stated  that  although  they 
will  add  a  comic  August  7,  they  are 
not  replacing  “Bloom”  per  se.  They 
said  an  already-running  strip  would 


“Heathcliff,”  the  George  Gately 
comic  that  stars  a  crafty  cat,  is  now 
being  syndicated  by  Tribune  Media 
Services  (TMS). 

The  16-year-old  daily  and  Sunday 
comic,  previously  distributed  by 
McNaught  Syndicate,  appears  in 
almost  300  newspapers  nationwide. 
Its  feline  lead  character  also  stars  in  a 
syndicated  television  show,  and  has 
appeared  in  a  number  of  book  collec¬ 
tions. 

Gately  (profiled  in  E&P,  May  19, 
1984)  is  a  ftatt  Institute  graduate  who 


take  the  “Bloom”  spot,  and  that  the 
added  comic  would  get  a  less  promi¬ 
nent  position. 

As  a  matter  of  fact,  there  are  not 
that  many  famous  comics  among  the 
daily  “Bloom”  replacements.  The 
reason,  of  course,  is  that  many  papers 
are  already  running  the  well-known 
strips  they  want  —  or  can’t  get  them 
because  rival  dailies  have  territorial 
exclusivity  rights.  Indeed,  several 
brand-new  comics  are  taking  the 
place  of  “Bloom”;  at  least  two  syndi¬ 
cates  moved  starting  dates  up  to 
August  7  to  take  advantage  of  the 
Breathed  strip’s  demise. 

Here  are  the  survey  results, 
arranged  alphabetically  by  newspa¬ 
per.  Again,  the  daily  “Bloom” 


TMS  now  distributing 
‘Heathciiff  cat  comic 


began  his  career  in  the  advertising 
business.  He  has  also  done  magazine 
cartoons,  and  a  display  of  his  work 
was  part  of  an  exhibition  that 
appeared  in  the  Louvre  in  Paris. 

“Heathcliff’  was  the  best-known 
feature  at  McNaught,  which  also  for¬ 
merly  syndicated  Louis  Rukeyser’s 
business  column  (now  with  TMS), 
“Dear  Abby”  (now  with  Universal 


replacements  are  listed;  many  of  the 
respondents  plan  to  carry  “Outland” 
on  Sundays. 

Anchorage  Daily  News:  still  decid¬ 
ing  on  a  daily  “Bloom”  replacement 
when  E&P  called;  plans  to  conduct  a 
reader  survey. 

Arizona  Republic:  still  deciding 
when  E&P  called. 

Baltimore  Sun:  not  replacing 
“Bloom”  with  another  comic. 

Boston  Globe:  replacing  “Bloom” 
with  “Dilbert”  by  Scott  Adams  of 
United  Feature  Syndicate. 

Chicago  Sun-Times:  “Safe 
Havens”  by  Bill  Holbrook  of 
WPWG. 

Cincinnati  Enquirer:  “Herb  and 
Jamaal”  by  Steve  Bentley  of  Tribune 
Media  Services  (TMS). 

Dallas  Morning  News:  “The  Nut- 
heads”  by  Don  Martin  of  Universal 
Press  Syndicate. 

Denver  Rocky  Mountain  News: 
moving  already-running  “Calvin  and 
Hobbes”  by  Bill  Watterson  of  Uni¬ 
versal  to  “Bloom”  spot  at  top  of  one 
of  its  four  comics  pages;  will  try  sev¬ 
eral  other  strips  for  addition  to  comics 
section. 

Detroit  News:  “Norb”  by  Tony 
Auth  and  Daniel  Pinkwater  of  King 
Features  Syndicate. 

Edmonton  Journal:  shifting 
“Doonesbury”  by  Garry  Trudeau  of 
Universal  to  the  comics  section  from 
another  page. 

Fort  Worth  Star-Telegram: 
“Mother  Goose  &  Grimm”  by  Mike 
Peters  of  TMS. 

Indianapolis  Star:  “Curtis”  by  Ray 
Billingsley  of  King. 

Press  Syndicate),  “Joe  Palooka,”  and 
more. 

Rumors  have  been  circulating  the 
industry  for  months  about  the  possi¬ 
ble  sale  or  end  of  the  67-year-old 
McNaught,  which  is  based  in  Connec¬ 
ticut.  Two  executives  at  other  syndi¬ 
cates  informed  E&P  this  week  that 
McNaught  creators  have  been  asking 
them  if  they  could  distribute  their  fea¬ 
tures. 

McNaught  president  Tim  McAdam 
and  Gately  could  not  be  reached  for 
comment. 
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Cartoonist  who  created  Joker  talks  about  ‘Batman’ 


A  lot  of  people  have  opinions  about 
Jack  Nicholson’s  Joker  character  in 
the  blockbuster  hit  movie  Batman. 
But  syndicated  cartoonist  Jerry 
Robinson  has  perhaps  the  most  inter¬ 
esting  perspective  of  all  —  he  created 
the  Joker  ^most  50  years  ago. 

Robinson  was  a  Columbia  Univer¬ 
sity  journalism  student  when  he 
began  working  with  Batman  creator 
Bob  Kane  in  1939,  and  the  teen-ager 
came  up  with  the  Joker  soon  after. 

“I  wanted  to  create  a  master  crimi¬ 
nal;  a  protaganist  worthy  of  Bat- 


The  Joker  appears  in  this  Robinson 
drawing  from  1978. 


Knoxville  Journal:  still  deciding 
when  E&P  called. 

Long  Island  and  New  York  News- 
day:  re-sizing  other  comics  rather 
than  replacing  “Bloom.” 

Los  Angeles  Herald  Examiner: 
“Norb.” 

Memphis  Commercial  Appeal: 
“Calvin  and  Hobbes.” 

Miami  Herald:  “Mister  Boffo”  by 
Joe  Martin  of  TMS. 

Montreal  Gazette:  “Sibling 
Revelry”  by  Man  Martin  of  Lew  Little 
Enterprises  (LLE). 

Nashville  Banner:  “Mister  Boffo.” 

New  Orleans  Times-Picayune:  still 
deciding  when  E&P  called. 

New  York  Daily  News:  “One  Big 
Happy”  by  Rick  Detorie  of  Creators 
Syndicate. 

Orange  County  Register:  “Norb,” 
with  the  already-running  “Peanuts” 
by  Charles  M.  Schulz  of  United  tak¬ 
ing  over  the  44-pica  “Bloom”  slot. 

Orlando  Sentinel:  will  “audition” 
five  strips  in  the  paper,  with  readers 
choosing  one. 

Philadelphia  Daily  News:  no  spe¬ 


man,”  Robinson  recalled  in  an  inter¬ 
view  last  week.  “In  my  reading  of 
literature,  every  great  hero  had  his 
opposite  —  David  and  Goliath,  Sher¬ 
lock  Holmes  and  Moriarity.” 

He  continued:  “I  had  written  a  lot 
of  humor  at  Columbia,  and  I  loved 
stories  with  satire  and  a  twist.  So  I 
thought  it  would  be  interesting  to 
have  a  villain  with  a  sense  of  humor.  It 
would  give  him  some  contradiction, 
some  depth;  make  him  unusual.” 

Robinson  then  thought  of  the  Joker 
name,  and  quickly  realized  he  could 
use  the  picture  of  a  joker  on  a  playing 
card  as  a  model  for  the  character’s 
appearance.  “I  remember  searching 
frantically  that  night  for  a  deck  of 
cards,”  he  chuckled. 

The  Joker  caught  on  immediately, 
and  became  a  permanent  part  of  the 
Batman  comic  books  cast  —  unlike 
many  other  villains  who  would  get 
killed  off  after  one  appearance.  And 
the  Joker,  as  played  by  Cesar  Ro¬ 
mero,  was  one  of  the  most  memorable 
characters  in  the  campy  1960s  Bat¬ 
man  television  series. 

In  the  current  movie,  of  course,  the 
Joker  is  played  by  Nicholson. 
Although  Robinson  noted  that  the 
actor  is  not  tall  and  thin  enough  to 
look  like  the  comic  book  Joker,  he 
said  the  casting  of  Nicholson  was  a 
“great  choice.” 

“[The  performance  was]  a  tour  de 
force,”  declared  Robinson.  “He 
really  got  into  it.  Nicholson  always 


cific  replacement;  dropping  six  com¬ 
ics  (including  “Bloom”)  and  replac¬ 
ing  them  with  five  strips  and  one 
panel. 

Pittsburgh  Press-Gazette:  “Fox¬ 
trot”  by  Bill  Amend  of  Universal. 

Sacramento  Union:  “Ernie”  by 
Bud  Grace  of  King. 

St.  Louis  Post-Dispatch:  “Fox¬ 
trot.” 

St.  Paul  Pioneer  Press  Dispatch: 
“Safe  Havens.” 

San  Antonio  Light:  still  deciding 
when  E&P  called. 

San  Francisco  Chronicle:  “The 
Fusco  Brothers”  by  Joe  Duffy  of 
LLE. 

Staten  Island  Advance:  “One  Big 
Happy.” 

Toronto  Sun:  “One  Big  Happy.” 

Vancouver  Sun:  conducting  a 
reader  survey  to  fill  the  slot  when 
E&P  called. 

Washington  Post:  “The  Fusco 
Brothers.” 

For  more  on  the  end  of  “Bloom” 
and  the  new  “Outland,”  see  E&P’s 
May  6  and  June  24  issues. 


had  that  maniacal  glint  and  wild  look 
about  him.” 

But  Robinson  did  have  a  problem 
with  the  way  Nicholson’s  part  was 
written.  He  noted  that  the  movie 
Joker  is  made  to  seem  like  a  “clown” 
and  “mad  terrorist”  rather  than  a 
master  criminal. 

“In  the  comic  books,”  stated 
Robinson,  “he’s  more  purposeful 
about  his  humor.” 

Robinson  said  he  isn’t  philosophi- 
caUy  opposed  to  revising  and  updat¬ 
ing  Batman  characters  —  noting  that 
he  thinks  the  recently  released  Bat¬ 
man:  Year  One  book  written  by  Frank 
Miller  is  “brillant.”  But  Robinson 
added  that  he  didn’t  believe  the 
changes  in  the  movie  Joker 
“enhanced”  the  character. 

As  for  the  overall  film,  Robinson 
said  it  was  “good  but  could  have  been 
so  much  better.”  He  noted  that  he 
wasn’t  overly  impressed  with 
Michael  Keaton’s  Batman  portrayal 
but  felt  this  was  partly  due  to  the 
script  —  which  the  cartoonist  called 
“disjointed”  and  “full  of  loopholes.” 

(Continued  on  page  44) 


LETTUCE 
ENTICE  MORE 
READERS. 
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These  days  readers  have  healthy 
appetites.  That's  why  we've 
whipped  up  Vegetarian  Views,  a 
nourishing  column,  written  by 
award-winning  cookbook  author 
and  culinary  historian,  Lorna  Sass. 
Her  winning  ways  with  greens 
could  be  just  the  garnish  you 
need. 

Call  toll-free  800-445-4555  for  a 
free  sample  of  our  new  fare,  avail¬ 
able  in  our  FOOD  and  in  our 
HEALTH  packages.  Alaska,  Cali¬ 
fornia,  Hawaii  and  Canada,  call 
collect  (619)  293-1818.  Get  the 
package  that  ties  up  readership 
and  revenues. 
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(Continued  from  page  43) 
Robinson  did  say  the  movie  had 
mostly  “good  performances,” 
“unusual”  sets,  a  “moody”  atmos¬ 
phere,  and  excellent  photography . 

The  film  also  has  plenty  of  revenues 
rolling  in,  but  Robinson  is  not  getting 
any  of  this  money.  Like  most  car¬ 
toonists  working  years  ago,  Robinson 
didn’t  have  ownership  rights  to  the 
characters  he  created. 

Robinson,  who  worked  on  Batman 
comic  books  until  the  mid- 1940s,  cur¬ 
rently  does  the  “Life  With  Robin¬ 
son”  panel  for  —  and  serves  as  edito¬ 
rial  director  of  —  the  Cartoonists  & 
Writers  Syndicate  in  New  York  City. 
He  has  also  done  the  syndicated  “still 
life”  and  “Flubs  &.  Fluffs”  features, 
served  as  president  of  the  National 
Cartoonists  Society  and  Association 
of  American  Editorial  Cartoonists, 
written  and/or  illustrated  over  30 
books,  and  taught. 

These  days,  another  way  the 
award-winning  Robinson  spends  his 
time  is  giving  interviews  about  the 
Joker  and  Batman  to  various  media — 
including  the  BBC.  He  has  also  been 
appearing  at  comic  book  conven¬ 
tions. 

— David  Astor 

Two  HC  agreements 

The  Hearst  Corporation  has 
entered  into  an  agreement  for  exclu¬ 
sive  North  American  syndication, 
merchandise  licensing,  and  publish¬ 
ing  rights  for  “Andy  Capp.” 

The  26-year-old  comic  by  British 
cartoonist  Reggie  Smythe  appears  in 
over  1,400  newspapers  worldwide, 
according  to  Hearst’ s  North  America 
Syndicate. 

Also,  NAS  has  taken  over  direct 
international  distribution  of  its  com¬ 
ics  and  features  under  a  new  agree¬ 
ment  with  Syndication  International. 

SI  managed  international  syndica¬ 
tion  of  NAS  properties  under  an 
agreement  made  with  the  old  News 
America  Syndicate.  This  situation 
was  inherited  when  Hearst  and  King 
Features  Syndicate  purchased  News 
America  in  1987  and  changed  its  name 
to  North  America  Syndicate. 

Blurbs  about  books 

Counter  Culture,  the  first  collec¬ 
tion  from  cartoonists  Kate  and  Pete 
Maratta  of  United  Feature  Syndicate, 
has  been  published  by  UFS  sister 
company  Topper  Books. 

Another  first  comic  collection  is 


Jerry  Robinson 

Wolff  &  Byrd,  Counselors  of  the 
Macabre  by  self-syndicated  cartoon¬ 
ist  Batton  Lash,  140  Henry  St., 
Brooklyn,  N.Y.  11201.  It’s  from 
Andrion  Books. 

Also  out  are  Trumpet  the  Elephant 
and  Trumpet  &  Friends  Funstuf  by 
Zelma  Zitzerman  and  Richard 
Comely.  The  pair  do  the  “Trumpet  & 
Friends  Funstuf”  and  “Timmy, 
Tommy  &  Tyler!”  children’s  cartoon 
features  for  Canada  Wide  Feature  Ser¬ 
vice  and  Miller  Services. 

Other  cartoon  books  include  You 
Don’t  Have  to  Pet  to  Be  Popular  by 
Libby  Reid,  who  does  work  for  the 
New  York  Daily  News  and  other 
publications,  and  the  latest  volume  of 
RAW:  Open  Wounds  From  the  Cut¬ 
ting  Edge  of  Commix.  Both  are  pub¬ 
lished  by  Penguin. 

In  the  column  area,  two  books  by 
independently  syndicated  “Special 
Diets/Nutrition  Hotline”  writer  June 
Roth  —  based  at  1057  Oakland  Ct., 
Teaneck,  N.J.  07666 — are  scheduled 
for  reprint  paperback  editions  from 
Berkley.  They  are  The  Pasta-Lover’ s 
Diet  Book  and  Reversing  Health 
Risks,  co-authored  by  Dr.  Julian 
Whitaker. 

Copley  supplements 

Several  special  supplements  are 
being  offered,  with  art  and  photos,  by 
Copley  News  Service. 

They  include  “Fall/Winter  Fashion 
1989,”  a  25-story  compendium  of 
fashion  news  for  women,  men,  and 
children;  and  “Fall/Winter  Home 
Improvement  1989,”  another  25- 
story  package  with  seasonal  home 
design  and  maintenance  tips  and 
trends. 

There  is  also  “Back  to  School  Mini 
1989,”  which  contains  13  stories  cov¬ 
ering  kindergarten  to  college;  “Sports 
Mini  1989,”  another  13-feature  pack¬ 


age  on  racket  sports,  cross  training, 
injury  prevention,  football,  and  so  on; 
“Travel  1989”;  “Car  Care  1989”;  and 
“Dining  and  Home  Entertaining.” 


Unusual  food  series 

“World  of  Food,”  an  eight-part 
series  written  originally  for  the  Min¬ 
neapolis  Star  Tribune,  is  being 
offered  by  Universal  Press  Syndicate. 

Series  writer  Jeremy  Iggers 
traveled  to  China,  Ecuador,  Ethiopia, 
India,  Nicaragua,  Vietnam,  and  other 
“exotic”  locales.  One  of  his  topics  is 
a  guinea  pig  dish  served  in  a  small 
patio  restaurant  where  chickens  and 
dogs  wander  freely,  and  another  is  a 
restaurant  menu  that  features  items 
such  as  iguana,  turtle,  and  armadillo. 

The  food/travel  pieces  ,  come  with 
color  and  black-and-white  art. 

Fax  for  ‘Hints’  writer 

Readers  of  King  Features  Syndicate 
columnist  Heloise  can  now  send  her 
their  household  hints  via  a  24-hour  fax 
number  (1-512-435-6473). 

Also,  the  columnist  recently  com¬ 
pleted  a  20-city  tour  to  promote  her 
fourth  book,  All-New  Hints  from 
Heloise. 

A  howling  response 

King  Features  Syndicate  humor  col¬ 
umnist  Lewis  Grizzard  received  sev¬ 
eral  thousand  letters  recently  when  he 
asked  readers  what  he  should  name 
his  new  dog. 

But  Grizzard  decided  to  stick  with 
the  name  he  gave  the  canine  originally 
—  Cornbread. 

Fans  of  ‘Lockhorns’ 

Detroit  Free  Press  columnist  Mike 
Duffy  wrote  a  column  recently  about 
the  Leroy  Lockhom  Society,  a  loose- 
knit  group  he  and  other  fans  of  “The 
Lockhorns”  belong  to. 

“The  Lockhorns”  is  by  Bunny 
Hoest  and  John  Reiner  of  King  Fea¬ 
tures  Syndicate. 

It  Includes  columns 

The  National  Forum  —  a  “newspa¬ 
per  of  commentary”  which  contains 
syndicated  columns  and  other  mate¬ 
rial  —  is  being  published  by  Asso¬ 
ciated  Features,  9501  Harrowhill 
Lane,  Burke,  Va.  22015. 
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that  the  consensus  is  usually  wrong,  a 
second  rule  is  that  when  the  data  pro¬ 
vide  contradictory  signals,  the  eco¬ 
nomy  is  typically  approaching  a  turn¬ 
ing  point  —  in  this  case  a  downturn. 
The  good  news  is  that  while  down¬ 
turns  are  painful,  they  are  short-lived. 
Most,  if  not  all,  newspapers  survive 
recessions. 

The  second  challenge  —  structural 
shifts  —  are  more  of  a  dilemma. 
These  changes  have  been  dramatic  in 
the  last  few  years  and  have  the  poten¬ 
tial  to  erode  newspapers’  advertising 
revenue  base  over  the  long  term. 

Some  of  the  changes  are  the  result 
of  the  industry’s  own  success,  such  as 
our  high  profitability  coupled  with 
lowered  technological  entry  barriers 
which  have  attracted  numerous  com¬ 
petitors.  Some  are  due  to  market  and 
competitive  changes  that  have  caused 
competitors  to  look  for  new  revenue 
streams.  For  example: 

•  Tv  is  aggressively  going  after 
newspapers’  local  retail  business. 

•  Weeklies,  community  papers 
and  shoppers  are  nibbling  with 
greater  ferocity  around  the  edges; 
ease  of  entry  via  desktop  publishing, 
targeted  distribution. 

•  Yellow  page  growth  has  been 
explosive. 

•  Home  magazines/auto  traders 
have  taken  some  business  away. 

•  Perhaps  the  most  serious  near- 
term  threats  are  direct  marketing 
vehicles.  According  to  some  esti¬ 
mates,  direct  marketing  expendi¬ 
tures,  broadly  defined,  approxi¬ 
mately  equaled  newspaper  advertis¬ 
ing  revenues  in  1987,  growing  signifi¬ 
cantly  faster  than  newspapers. 

Other  changes  are  due  to  changes  in 
newspapers’  customers’  marketing 
strategies  brought  about  by  competi¬ 
tive  pressures  and/or  acquisitions. 
The  list  is  a  familiar  one: 

•  Consolidation  among  advertising 
agencies  —  merge  and  acquisition 
frenzy  has  hit  the  agency  business. 

•  Upheaval  and  turmoil  in  the 
retail  business  with  mergers  and 
acquisitions  creating  larger  and  more 
powerful  entities. 

•  More  centralized  decision  mak¬ 
ing  and  control  over  media  decisions 
at  regional  and  corporate  headquar¬ 
ters. 

•  Greater  emphasis  on  cost  con¬ 
trol,  advertising  efficiencies,  value- 
added  programs  and  accountability 
with  measured  results  and  a  shrinking 
investment  in  building  long-term 
franchises. 


•  Many  retailers  are  responding  to 
new  and  increased  competitive  pres¬ 
sures  by  making  significant  changes 
in  selling  strategies. 

•  Greater  targeting  of  advertising 
messages  for  tailored  products  to 
targeted  customer  segments. 

•  Pressure  to  discount  and  negoti¬ 
ate. 

All  this  means  more  concentration 
among  buyers  and  less  leverage  for 
newspapers,  more  competition  for 
advertisers’  dollars  and  continued 
pressure  on  advertising  shares  and, 
increasingly,  a  significant  part  of  the 
retail  business  is  beginning  to  resem¬ 
ble  national  business  in  terms  of  the 
selling  process.  The  local  Sears  store 
manager,  for  example,  will  no  longer 
place  advertising.  Newspapers  must 
rethink  how  they  sell  and  break  old 
patterns  —  not  an  easy  task. 

What  all  this  means  is  that  the  rules 
of  the  market  game  have  changed. 


The  culture  encourages  decisions  and 
does  not  penalize  for  mistakes.  Inac¬ 
tivity  is  feared  more  than  making  a 
wrong  decision. 

While  many  entrepreneurial  orga¬ 
nizations  can  be  extreme  in  their 
desire  to  move  quickly,  sometimes 
doing  considerable  damage  to  their 
firm,  there  is,  nevertheless,  a  lesson 
newspapers  can  learn  by  observing 
the  large  and  mature  organizations 
which  are  successfully  adopting 
entrepreneurial  principles.  The  auto¬ 
mobile  industry,  particularly  Ford,  is 
a  good  example.  Having  watched 
their  market  share  shrink  over  a  num¬ 
ber  of  years,  the  lesson  learned  was  a 
painful  one. 

To  succeed  in  a  world  of  rapid 
change  and  uncertainty,  where  you 
cannot  predict  who  may  emerge  as  a 
competitor,  newspapers  must  create 
a  bond  with  their  customers  strong 
enough  to  keep  competitors  at  bay  by 


There  is  a  need  to  challenge  long-held  assumptions 
which  were  developed  in  a  more  predictable  and 
ordered  environment  about  how  we  do  business. 


Also,  the  rate  of  market  change  is 
accelerating  at  an  ever-increasing 
pace.  New  competitors  are  and  will 
continue  to  emerge  from  unexpected 
sources  and  the  time  frame  for  making 
and  acting  on  decisions  is  being  com¬ 
pressed. 

Market  stability  and  predictability, 
best  characterized  by  the  phrase 
“business  as  usual,’’  is  a  thing  of  the 
past.  Uncertainty  and  what  seems  to 
many  like  competitive  chaos  is  the 
prevailing  market  metaphor. 

There  is  a  need  to  challenge  long- 
held  assumptions  which  were  devel¬ 
oped  in  a  more  predictable  and 
ordered  environment  about  how  we 
do  business.  The  common  refrain  by 
managers,  “We’ve  always  done  it  this 
way  and  it’s  always  worked,”  is  no 
longer  acceptable. 

Many  of  the  new  competitors  are 
risk-taking  entrepreneurs  who  move 
quickly  to  exploit  market  opportuni¬ 
ties.  The  contrast  in  corporate  cul¬ 
tures  is  startling. 

In  most  organizations,  decisions 
are  made  when  the  issues  that  are 
under  discussion  are  familiar  and 
more  slowly  made  when  they  are 
unfamiliar  and  accompanied  by  a  high 
level  of  uncertainty  and/or  risk  which 
can  be  quantified. 

In  entrepreneurial  organizations, 
decisions  are  reached  with  great 
speed  and  emphasis  placed  on  not 
allowing  analysis  to  be  used  as  a 
mechanism  for  postponing  decisions. 


satisfying  their  needs.  To  do  that  they 
must  provide: 

•  Quality  in  what  is  produced,  how 
it  is  produced,  and  how  it  gets  to 
customers.  Newspapers  need  to  be 
committed  to  it,  communicate  it  with 
our  staffs,  involve  everyone,  and 
reward  it. 

•  Offer  a  high  level  of  service.  It 
costs  significantly  more  to  get  new 
customers  than  to  maintain  existing 
customers.  Managers  need  to  over¬ 
come  our  tendency  to  view  providing 
service  as  a  cost  rather  than  a  revenue 
enhancer.  Well-handled  problems 
breed  loyalty.  Customers  need  to  be 
seen  as  assets,  to  be  invested  in. 
When  it  comes  to  furnishing  service, 
newspapers  need  to  demand  it  of 
employees,  expect  it,  measure  it,  and 
reward  it. 

•  To  maintain  customer  loyalty, 
they  must  be  responsive. 

•  And  they  need  to  be  innovative. 
Needs  to  be  encouraged  among  our 
employees.  It  means  allowing  for, 
among  other  things,  small  failures  and 
mistakes. 

•  They  need  to  insure  that  all 
employees  are  involved.  They  should 
be  guided  by  the  principle  that  prop¬ 
erly  trained,  supported  and  motivated 
employees  can  help  implement  the 
strategies  we  need  to  compete  suc¬ 
cessfully  in  the  1990s. 

In  other  words,  a  cultural  revolu¬ 
tion  is  required. 

(Continued  on  page  41) 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 


_ HUMOR _ 

HILARIOUS  look  at  contemporary  life. 
IN  A  NUTSHELL  will  keep  your  readers 
laughing  every  week.  Award-winner, 
5-year  track  record.  700  words.  Free 
samples,  rates.  Barbara  Naness,  119 
Wasnin^on  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  14tn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


SENIOR  HEALTH 

SPECIALIST  GERIATRIC  MEDICINE 
writes  America’s  only  health  column 
addressing  all  the  medical  issues  of 
middle  life  and  better.  "Excellent  Read¬ 
er  Response"  says  Rochester,  (NY) 
Democrat  &  Chronicle.  Weekly,  600 
words.  Samples,  rates.  Frank  Macinnis, 
M.D.,  PO  Box  307,  Edmonton,  Alberta, 
Canada  T5J  2J7  (403)  472-5555. 


ANNOUNCEMENTS 


Busuass  oppoHTUiwnes 

An  artist  and  marketing  director  (both 
retired)  looking  to  team  up  with  a  retired 
writer  (DTP)  who  wants  to  keep  his  hand 
in  new  projects  ie.  newsletters,  etc. 
Interested?  Call  Harvey  Kule  (516) 
435-9181. 


How  you  can  make  a  fortune  selling 
information  by  mail.  Thousands  are 
doing  it.  FREE  fantastic  Details!  World¬ 
wide  Entrepreneurs,  Dept  EP04,  Box 
13217,  Jersey  City,  NJ  (57303. 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 

For  information 
call 

(212)  675-4380. 
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BUSINESS  OPPORTUNITIES 


Partner,  preferably  with  sales/marketing 
background,  wanted  for  Vermont's 
11 -year-old  news  and  arts  weekly.  Write 
or  call  Nat  Winthrop,  Vanguard  Press, 
PO  Box  928,  Burlington,  VT  05402; 
(802)  864-0506. 


INVESTORS  WANTED 

INVESTOR  or  PARTNER  with  newspap¬ 
er  experience  wanted  for  fast-vowing 
weekly  newspaper  in  Southern  Califor¬ 
nia.  15,000  circulation,  110  coin- 
operated  newsstands,  company  van. 
Call  (714)  244-4237. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  (lity,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights; 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  (lity,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  sellers.  Call  Dick  Briggs. 
(w3)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


NEWSPAPER  BROKERS 


C.  BERKY  &  ASSOCIATES,  INC. 
&>nsultants  •  Appraisals  •  Sales 
Vast  Network  of  Contacts 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 
(407)  368-4352 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
812  S.  Goliad,  PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030  (214)  669-1469 

KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years  -  over  150  sales 
Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  m  82003  (307)  638-2130 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &  CO.,  INC. 

38  years  in  communications  sales 
Confidential  and  professional  service. 
Brokerage  •  Consultation  •  Appraisal 
Debt  &  Equity  Placement 
GLORIA  BUSHELMAN 
600  Vine  Street,  Suite  2710 
Cincinnati,  Ohio  45202 
(513)  381-7775 


NEWSPAPER  BROKERS 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

$1.1  million  gross,  $250,000  cash 
flow  minimum.  Western  US.  Jim 
Webster  (214)  722-3030. 


ARIZONA  WEEKLY  $175,000  gross. 
Motivated  seller.  WEBSTER  &  ASSOCI¬ 
ATES  (214)  722-3030. 


Award-winning  Arizona  weekly, 
$150,000  gross.  Good  potential, 
located  in  tourist  area.  Ideal  for  couple 
Good  terms.  Contact  Mike  Lindsey, 
(307)  638-2130. 


ESTABLISHED  WEEKLY  in  university 
town.  Exclusive  in  county.  Some  owner 
and  some  bank  financing  to  right 
person.  Write  for  details.  Bill  Berger, 
Associated  Texas  Newspapers,  Inc., 
1801  Exposition  Blvd.,  Austin,  TX 
78703.  (512)  476-3950. 


Established  weekly  in  North  Central 
FL,  growth  area  of  small  towns. 
$77,000  gross.  One  third  down,  owner 
financing.  Write  Box  3994,  Editor  & 
Publisher. 


FOR  SALE: 

Texas  bi-monthly  outdoor  newspaper, 
three  years  old.  Located  in  east  Texas. 
Free  circulation  of  12,000.  Grossing 
over  $60,000  annually.  Selling  to 
pursue  other  interests.  Box  3976, 
Editor  &  Publisher. 


HOW  TO  PURCHASE  a  Newspaper  and 
Succeed,  the  1982  book  which  saved 
newspaper  buyers  thousands,  is  again 
available,  thanks  to  a  chance  discovery 
of  a  small  box  in  storage.  Originally 
$22.50.  Now  $8.50  each  for  last  50 
copies.  This  tells  you  how  to  do  it.  Jay 
Brodell,  2618  Harlan  St.,  Denver,  CO 
80214. 


MASSACHUSETTS  weekly  priced  at 
annual  sales  of  $250,000.  Please 
write:  BARRY  FRENCH,  Broker  - 
Appraiser,  Ashlawn  Road,  Assonet,  MA 
02702. 


New  Mexico  weekly  with  great  potential. 
$100,000  gross,  2,000  circulation, 
town  population  3,200.  Priced  right. 
Contact  Michael  D.  Lindsey,  Media 
Consultants,  Inc.,  PO  Box  1797,  Chey¬ 
enne,  WY  B2003.  (307)  638-2130. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


PENNSYLVANIA  weekly  (3,000  paid) 
with  $300,000  sales.  Complete  with 
real  estate,  $325,000.  Please  write: 
BARRY  FRENCH,  Broker  -  Appraiser, 
Ashlawn  Road,  Assonet,  MA  02702. 

SHOPPER  near  Oklahoma  City  area. 
Owner-college  student  graduating. 
Awesome  potential.  Lots  of  untapped 
area.  $70k  gross.  Sale  $40k.  (405) 
273-0458.  


WEEKLY  FREE  circ.  Eastern  Long 

Island  1 0  yrs.  old . ,  with  or  without  Web 

plant.  Box  3608,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 


PUBLICATIONS  FOR  SALE 

ADVENTURE  TRAVEL  bi-monthly  new 
to  San  Francisco/San  Jose  area. 
60,000  free  circ.  Mac  system.  $250K 
projected  sales.  $195K.  Call  Jay  Shore 
(408)  426-9891. 


MAGAZINE  -  Profitable  business 
monthly.  Santa  Fe  (505)  982-0670. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

America's  leading  newspaper 
telemarketing  company. 
CIRCULATION  DEVELOPMENT  INC. 
For  brochure  and  information 
call  toll  free  l-(800)  247-2338. 


A  newspaper  deserves 
THE  BEST 

Telephone  Sales  &  Door  Crew  Company 
in  the 

UNITED  STATES. 

We  are  that 
COMPANY! 

LEVIS  NATIONAL,  INC. 

(201)  966-5250 


KEVIN  S.  PAPPERT 
(313)  683-2963 


J.  BLENKARN  HOLDINGS 
Canada's  foremost  authority  in 
circulation  telemarketing 
is  now  available  in  the  U.S.A. 
Jeff  Blenkarn  (514)  227-6478. 


THE  PHONE  ROOM  INC. 
"Gold  Bond  Starts" 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 


VER-A-FAST  CORPORATION 
1-800-327-8463 


SERVICE  i  REPAIR 

WEB  OFFSET  PRESS  SPECIALIST 
Offset  press  repair  service,  installation, 
training  and  consultation.  Reasonable 
rates.  Contact  Hank  M.  Bustos,  PO  Box 
26484,  8023  Woodgate  Court,  Balti¬ 
more,  MD  21207.  (301)  922-6218. 


Much  bending  breaks  the 
bow;  much  unbending 
the  mind. 

Francis  Bacon 


EQUIPMENT 
&  SUPPLIES 


CAMERA  A  DARKROOM 

CHEM(X)  no.  1270  Spartan  III  roll  film 
camera,  including  auto  contact  screen, 
film  transport,  reversing  lens,  4-lamp 
light  system,  GAM  exposure  control.  3 
years  old.  Contact  George  Willard  at 
(313)  469-4510. 


SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CKCJptical  213/372-0372. 


COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column-inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


The  trouble  with  most 
people  is  that  they 
think  with  their 
hopes  or  fears  or 
wishes  rather  than 
with  their  minds. 

Will  Durant 


_ MAILROOM _ 

For  Sale 

Kirk  Rudy  model  512  N.P.  inserter 
2  into  1  w/  address  labeling  station 
Like  new,  less  than  1000  hours 
Contact  "Toll  Free”  l-(800)  527-1668 
Automated  Mailing  Systems  Corp. 
Scott  or  Russell  Heisley 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  convenors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Belt  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter.  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791  FAX  (213)  256-7607 

Muller  227  inserter.  6  into  1  configura¬ 
tion  with  auto  reject.  Very  good  condi¬ 
tion.  Available  now,  in  Atlanta. 

ONE  Corporation 

(404)  458-9351  Telex  700563 

RECONDITIONED  or  remanufactured 
48-P  and  72-P  Harris  Graphics  insert¬ 
ing  machines.  Immediate  availabiliW. 
Contact  Harris  Graphics  (513) 
278-2651  and  ask  for  Roger  Miller. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPSETTING 


COMPUGRAPHIC-MCS  Powerview 
#10.  8400-processor  2400Z.  Like 
new.  3  years  old.  Best  offer  over 
$13,000.  (212)  924-8989.  Mon-Fri 
10  AM  to  5  PM. 


COMPUGRAPHIC  MCS  8000,  MCS  5. 
PTS  converter,  2  years  old.  excellent 
condition  with  14  fonts  already  pro¬ 
grammed,  multi  column  option,  auto¬ 
matic  ruling  option.  $17,000.  Call 
Diane  at  (212)  686-1266. 


Custom-bilt  rotary  3-knife  trimmer, 
Harris  RS.  Counter/stacker.  Call  John  at 
(413)  532-7091. 


LINOTRON  202,  Dual  Floppy,  $5,000; 
LINOTRON  202,  Hi-Spd,  Hi-res, 
$8,500;  LINOTRON  202N.  $11,000; 
LINOTRON  202W,  Dual  Floppy, 
$16,000. 

BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. 


MCS  8668,  90-Day  Part  Warranty, 

$10,000; 

POWERVIEW  10,  Single  Disk,  $6500; 
MCS  100  Front  End,  1  Terminal, 
512K,  2  Floppy  Drives,  $3500. 

BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. 


RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer's 
list  price.  Call  Graph-X: 

(215)  439-1942  Fax  (215)  435-7734 


TEGRA  Photo/Plain  Paper  with  Genesis 
RIP,  20  MB,  includes  Duplexer  and 
Graphics  Option,  30  Fonts,  installed 
but  never  used,  $58,500. 

BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


1984  "LIKE  NEW"  FLEXO 
4-unit  Windmoeller  Hoelscher  press 
with  3  half  decks,  double  3:2  Goss 
folder  and  4  Goss  RTP's.  Released  for 
removal  mid-1989  and  is  23-9/16" 
cut-off.  Well  maintained  and  produces 
excellent  color.  All  units  are  capable  of 
being  reduced  to  a  22"  cut-off. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Tlx  42362 


2  GOSS  URBANITE  PRESSES 
We  are  offering  exclusively  2-7  unit 
22-3/4"  Urbanite  presses.  Both  are  in 
exceptionally  good  condition  and  can  be 
viewed  in  operation.  These  can  be 
supplied  with  additional  add-on  mono 
units  or  3-color  units.  Available  in 
September  '89. 

Also,  we  offer  for  sale  on  22-3/4"  Urba¬ 
nite  press  with  5  units,  one  3  color  unit, 
800  series,  4  Cary  pasters.  Operating 
now.  Available  Oct.  '89. 

BELL  CAMP  INCORPORATED 
(201)  492-8877  Fax  (201)  492-9777 


2  UNIT  COLOR  KING 
Hancho  Combo  Folder  60  HP 
Double  Web  Infeeds 
Rebuilt  Complete  1988-All 
Accessories  included 

(408)  453-3400 


6  Goss  Urbanite  roll  stands,  40  inch 
diameter,  with  2  hoists.  No  reasonable 
offer  refused.  Romeo  (201)  794-0400. 


9  UNIT  GOSS  URBANITE 
W/2  COMBINATION  FOLDERS. 
EXCELLENT  CONDITION.  CAN  BE 
SEEN  RUNNING.  COMPLETE  WITH 
MILLSTANDS  &  2  WOOD  PASTERS, 
EXTRA  ROLLERS,  PARTS  AND  AUXIL- 
LIARY  EQUIPMENT.  IMMEDIATE 
POSSESSION.  CALL  (718)  629-2900. 
ASK  FOR  WARREN  FORD. 


E&P  Classified 

Selling  Supplies? 

Buying  or  Selling 

Used  Equipment? 

Put  your  ad  in  E&P  Classified,  where 
you'll  find  better  prospects  and  better 
buys  .  .  .  whether  it's  a  press,  photo- 
typsetting  or  mailroom  equipment, 
camera  &  darkroom  equipment  and 
supplies,  or  computers  and  computer 
software. 


MV  10011 -21267}  4380 


ABP 
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EQUIPMENT  &  SUPPLIES 


ADD-ON  WEB  EQUIPMENT 
4  M.A.N.  1983-84  160  page  double 
3:2  folders 

3  Goss  Mark  II  color  cylinders 
Goss  Mark  V  units 
Goss  Mark  V  double  3:2  folders 
Goss  Mark  V  4-high  angle  bar  sections 
Goss  Mark  Mark  V  double  color 
cylinders 

Goss  Mark  V  single  half  decks 
Goss  Mark  V  40"  digital  reels 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION  (913)492-9050 
Tlx  4-2362  fax#  (913)  492-62 1 7 


CARY  PASTERS 

6  used,  priced  at  $10,000-$25,000 


97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Fax  (312)  459-9707 


It  isn’t  what  people 
think  that  is  important, 
but  the  reason  they 
think  what  they 
may  think. 

Eugene  Ionesco 


4  UNIT  V-25  HARRIS 
JF-1  Combination  Folder  50  HP 
Rebuilt  1985/86 

Cutoff  Controls  And  All  Accessories 
(408)  453-3400 


Five-unit  Goss  Community  press  with 
community  folder  in  excellent  condi¬ 
tion.  Purchased  new  in  1973  to  print 
8,500  daily  newspaper  where  it  now 
can  be  seen  in  operation.  Available 
September  1.  Priced  at  $185,000. 
Phone  Jim  Huckle  at  (616)  929-3571. 


GOSS 

5- Unit  SSC,  22-3/4”,  available  now, 
1978/80 

4-Unit  Community,  1978/83,  wkly  in 
A-1  condition 

3- Unit  Community,  1967  oil,  wkly 
available  now 

Add-on  Community  units,  oil  lub.  and 
grease 

SC  folder  1975,  rebuilt  and  guaranteed 
10-Unit  600  Series  Urbanite,  available 
now 

4- Unit  500  Series  Urbanite,  available 
now 

Add-on  Urbanite  units  and  folders 
HARRIS/COTTRELL 

6- Unit  Harris  V-15A  1974  w/JF7 
JF7  folders  with  drive 

KING 

4-Unit  News  King  w/KJ6,  available  now 
Add-on  units,  folders  and  upper  formers 
MISCELLANEOUS 

Enkel  splicer,  ribbon  deck,  imprinters, 
press  drives,  ink  pumps,  gluers  and 
more. 

AHE  YOU  CONSIDERING 
SELUNG  YOUR  PRESS? 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  fax  (913)  492-6217 


When  people  are  bored, 
it  is  primarily  with  their 
own  selves  that  they 
are  bored. 

Eric  Hoffer 


EQUIPMENT  &  SUPPLIES 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 
73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1500  series  unit 

Goss  1500  folder  DP 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  METRO  2:1  FOLDER 
•3104  double  delivery  22-3/4”  cutoff. 
1985  NEW  SU  FOLDER 
•SU1709.  Never  used.  Still  on  original 
skids. 

Star  International  Corp. 

Grafton  State  Bank  Building 
101  Falls  Rd.,  Suite  603 
Grafton,  Wl  53024 

(414)377-9422  FAX  (414)377-3655 


GOSS  URBANITE 

22”  (560mm)  CUTOFF 
10  Units,  1978-83 

22-3/4”  (578mm)  CUTOFF 
13  Units,  1974-78 
10  Units.  1971 
6  Units,  1972,  U-921 
5  Units,  1976 
4  Units,  1978,  U-1245 
Add-on  units  and  folders 
Upper  formers 

Tabloid  bar  nests,  Hi-page  count 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


GOSS  URBANITE  (Presently  in  use) 
6  Printing  Units  plus 
2  Three  Color  Satellites 
2  Folders  (One  1/4  folds) 

6  Automatic  Splicers  and  Infeeds 

For  Sale  Bs  Owner 
Contact:  A.  C.  Andrews 
(901)  423-1340. 


HARRIS 

-M5,  6  units,  Y  unit,  1975 
-845,  6  units,  Y  unit,  1980 
-V-15D.  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Super  Suburban  1500,  10  units,  2 
-  folders. 

-Urb  3-color  unit  (rebuilt  22.77) 

-Urb  3-color  unit  (rebuilt  22.80) 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
-Metro  2  units,  22-3/4  inches 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 


CLASSIRED  AOVERTISINa 
Older  Blank 


Company. 


Qaasification _ 

Authorizad  Signatura. 
Copy - 


No.  of  Insertions: 


Amount  Enclosed:  $. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1, 1989 

UNE  ADS  POSmONS  WANTED 

1  week  —  $6.30  per  line  1  week  —  $3.70  per  line 

2weeks  —  $5.50  per  line,  per  issue.  2  weeks  —  $3.05  per  line,  per  issue. 

3weeks  —  $4.80  per  Hne,  per  issue.  3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  —  $4.10  per  line,  per  issue.  4  weeks  —  $2.40  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service.  Add  $4.00  per  insertion  for  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wantsd  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  lllustrabons,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  per  insertion:  1  time,  $80;  2  to  5 
times,  $75;  6  to  12  times,  $70;  13  to  25  times  $65;  26  to  51  times  $60;  52 
times,  $55. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rataa  ava/tabla  upon  request 
Box  number  responses  are  mailed  each  day  as  they  are  received. 

Edttor  A  Ptiblish«r 

11  West  19th  Street.  NY,  NY  10011.  (212)  675-4380. 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 


HELP  WANTED 
ACCOUNTING 


LET  OUR  RECENT  NEW  SALES 
SUCCESS  SAVE  YOU  MONEY  ON 
TRADE-IN  PRESSES 

2-Unit  Color  King  w/KJ6  folder, 
autolube 

8-Unit  Color  King  w/KJ8,  upper  former, 
KJ6  (1983),  25,000  IPH 

5- Unit  News  King  (1976),  can  be  seen 
in  operation  doing  quality  work 

4- Unit  Goss  Comm.  w/Comm.  folder 
from  wkly.  Wl  paper,  extra  clean 

6- Unit  Goss  Community  Press  (1977) 

7- unit  1987  Goss  Community  press 
with  2  SSC  folders;  can  be  seen  in 
operation. 

5- Unit  1976  Goss  Community  located 
at  Midwest  daily;  can  be  seen  in  oper¬ 
ation;  clean  -  priced  to  sell 

1-Quadra-Color  unit  (1981) 

Baldwin  count-o-veyor 

All  equipment  offered  "as-is"  or  recon¬ 
ditioned,  delivered  and  installed. 

WEB  PRESS  CORPORATION 
Midwest  Office 
(913)  236-4127 
5300  Foxridge  Drive 
Mission,  Kansas  66202 
Contact;  Terry  Morton 


NEWSPAPER  WEB 

V-15A:  Add-on  units  (vintage  1978) 
Continuous  inker 
Circumferential  register  top  side 

V-25;  4  units 
2,  JF-10  folders 
Butler  splicers 

V-25;  8  units 
JF-1  folder 
Stacked  rollstands 

N-800/845;  Complete  press  systems 
Up  to  10  units 

RBC-2  folders  with  upper  formers 

These  press  systems  and  components 
are  owned  by  EGS  Americas,  Inc.  and 
are  available  "As  Is"  or  completely 
rebuilt. 

EGS  AMERICAS  Inc. 

90  Washington  Street 
Dover,  NH  03820 
Tel;  (603)  742-4969 
FAX;  (603)  742-0535 


PRESSES 

GOS.S  Urbanite  Folders 

Goss  Urbanite  Units 

Goss  Urbanite  Rollstands 

Goss  Urbanite  Drives 

Goss  Urbanite  1/4  folders 

Goss  Urbanite  Balloon  formers 

Hoe  colormatic  3-2  folder  23-9/16  C.O. 

Hoe  Balloon  Formers 

Goss  Balloon  Formers 

Guilmout  Quarterfolder  and  Trimmer 

Goss  RTP's  40  and  42  inches 

Goss  Mark  1  Half  Decks  and  Hump 

Goss  Mark  2  Half  Decks  and  Humps 

Goss  Double  2-1  folder  22-3/4  C.O. 

Goss  Skip  Slitters  all  C.O. 

Goss  Portable  Inc.  Fountains 
Hoe  Skip  Slitters  all  C.O. 

Paper  roll  track  and  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  press  rebuilding 
We  do  machinery  moving  and  erecting 
Northeast  Industries,  Inc 
(213)  256-4791  FAX  (213)  256-7607 


PRESS 

Make  your  old  R.T.P.'s  into  new 
Tension  panel  upgraded  to 
simplified  system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791  FAX  (213)  256-7607 


WEB  OFFSET  PRESSES 

8-Unit  Harris  Graphics  NC  400, 

2  JF-40  Folder 

Harris  V-15  A  6  units,  new  style  with 
JF-1  folder  22-3/4”  c.o. 

8-Unit  Goss  suburban  1000  Series, 
2-SC-Folder 

2-Unit  V-22  w/JF-1  Folder 

Harris  JF-4  combination  folder  with  1/2 
&  1/4  and  double  parallel  22-3/4” 
c.o. 

Harris  upper  former  for  V  series  folders 

Sheeter,  Clark-Aiken  from  a  Harris  V 
series  press,  22-3/4”  by  36”  double¬ 
width 

Count-o-veyor  2  model  104,  as-is  or 
rebuilt  with  Tach  generators 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 

NAUGATUCK,  CT  06770 

(203)  723-0928  Fax  (203)  723-0394 


MOVINCI 


•  1-4  ^ 


«  Ui«/) 

« 

•  ODUi  occc 


Don't  forget  to  send  us  your  label! 

Your  mailing  label  contains  valuable 
information  for  our  subscription  de¬ 
partment.  When  you  send  us  your 
label  along  with  your  change  of 
address,  we  are  able  to  expedite 
transferring  the  information  and 
therefore  give  you  uninterrupted  ser¬ 
vice!* 

Thank  you  for  your  assistance! 

*Allow  approx.  4  weeks  for  change  to  go  through. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 

Cross-head  perforator  for  Goss  SC  22 
3/4  inch  cut  off.  Please  contact  Jack 
Sitzman  at  (605)  339-3633. 


WANTED;  2  units  1500  Suburban, 
22-3/4"  cut-off,  stack  or  floor  unit.  No 
dealers.  Call  (814)  736-9666. 


Thinking  is  one  thing 
no  one  has  ever  been 
able  to  tax. 

Charles  F.  Kettering 


HELP 

WANTED 


_ ACADEMIC _ 

UNIVERSITY  OF  ALABAMA.  Master’s 
Program  invites  applicants  who  have 
demonstrated,  or  shown  potential  for, 
excellence  in  journalism.  Assistant- 
ships.  Write;  Journalism  Dept.,  Tusca¬ 
loosa,  AL  35487-0172  or  call  (205) 
348-8613.  AA/EOE 


CONTROLLER 

The  Durham  Herald-Sun  newspapefs  is 
seeking  an  experienced  executive  with  a 
minimum  of  three  to  five  years  in-depth 
newspaper  financial  experience.  Degree 
in  accounting  required;  CPA  a  plus. 
Good  interpersonal  and  communica¬ 
tions  skills  essential.  Prefer  experience 
with  the  latest  generation  Collier- 
Jackson  or  equivalent  MIS  software. 
Attractive  benefits  package.  Send 
confidential  resume  including  complete 
outline  of  supervisory  and  direct 
management  responsibilities  to;  James 
Alexander,  Controller,  Durham  Herald 
Co.,  115  Market  St.,  Durham,  NC 
27702.  EEO/AA  Employer. 


CREDIT  MANAGER 

The  Birmingham  News  has  an  Immedi¬ 
ate  opening  for  a  credit  manager.  A 
college  degree  with  a  major  in  account¬ 
ing,  business  or  related  field  is 
preferred.  The  successful  candidate  will 
have  been  a  credit  manager  for  the  last 
three  to  five  years. 

We  offer  competitive  pay  and  excellent 
company  benefits.  Send  resume,  along 
with  SALARY  HISTORY  to; 

Personnel  Office 
The  Birmingham  News 
PO  Box  2553 
Birmingham,  AL  35202. 

An  Equal  Opportunity  Employer 


A  Master  of  Arts  in  Journalism  (two  yTOr)  programme  will 
commence  during  1990.  The  course,  wHb  a  strong  practice 
orientation,  will  prepare  graduates  in  all  fields  for  professional 
employment  as  journalists  in  print,  radio  arw  television. 
ProfessioTKil  up-grixJing  courses  will  also  be  provided. 

The  appointee  will  take  major  responsibility  fcx  detemiiniriq  the 
details  of  the  programme  and  for  the  direction  ancT  the 
initiation  of  a  research  programme.  Establishm^  and 
maintenance  of  o  close  working  relationship  with  major  news 
organisations  at  local,  notional  and  interrKitional  levels  will  be 
expected.  Refeiwce  AC  89-38. 

Applicants  should  be  outstanding  scholars  ond/or  possess  an 
outstanding  reputation  in  the  relevant  profession  with 
experience  at  a  senior  level  in  commerce,  industry  or 
govemmer’t.  Appointees  will  be  r^uired  to  provide  academic 
and  general  lecidership  by  teaching  and  by  takir^  an  active 
role  in  research,  entrepreneurial  activities,  liaison  with 
governments  and  tne  commercial  sector. 

Professors  may,  with  approval,  undertake  a  limited  amount  of 
consultative  work.  Appointment  as  Head  of  Department  on  a 
rotating  basis  is  a  requirement.  The  University  reserves  the  right 
to  fill  an  advertised  Chair  by  invitation.  The  salary  is  $A63,yi9 
per  annum. 

Initial  enquiries  may  be  nrode  ta  Mr  Ross  Walker 
042-270934.  Applications  should  quote  t^  Reference, 
contain  details  of  qualifications,  employment  history,  rwrorch 
interests,  publications  and  the  names  and  addresses  of^ree 
referees  and  should  be  addressed  to  the  Recruitment  Officer 
[^ademk  Staff).  A  secure  FAX  is  available  at  042-27  0700. 
Nease  mark  envelope  Confidential  —  Appointment. 
Applications  close  8  September  1989. 

£qualifyof9mphynmitofiportuoifyNUniv9f%ifyMiey. 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


MANAGEMENT  OPENINGS 


PUBLISHER 

For  20,000  dally  and  part  of  progressive  news¬ 
paper  chain.  Ideal  candidate  will  be  a  “hands- 
on  manager"  with  strong  background  in  sales/ 
marketing  Salary  in  the  mid-five  figures  plus 
incentives. 

GENERAL  MANAGER 

For  150,000  weekly  group  and  part  of  a  major 
chain.  Must  have  prior  experience  in  a  com¬ 
petitive  marketplace,  preferably  in  a  suburban 
market  of  a  major  metro  area,  amd  have  a 
successful  record  in  sales  and  marketing. 
Salary  in  the  mid-  to  upper-five  figures. 

GENERAL  MANAGER 

For  a  small  weekly  group  located  in  a  major 
eastern  market.  Candidate  must  have  prior 
experience  in  similar  market  and  have  a  suc¬ 
cessful  track  record  in  competitive  situaton. 
Salary  in  the  thirties  plus  incentives. 

GENERAL  MANAGER 

For  small  weekly  and  commercial  print  shop. 
Candidate  must  have  strong  background  in 
the  production  area;  commercial  printing 
experience  is  highly  desirable.  Salary  in  the 
thirties  plus  incentives. 

CONTROUER 

For  group  of  newspapers  and  cable  companies. 
Report  to  CEO  with  responsibility  for  all  finan¬ 
cial  matters.  Salary  in  the  forties. 

HUMAN  RESOURCE  MANAGER 

For  100,000  daily  located  in  the  western 
states.  Must  have  prior  personnel  manage¬ 
ment  experience  on  a  comparable  size  prop¬ 
erty.  Degree  required.  Salary  in  the  forties. 

CIRCULATION  MARKETING  MGR 

For  a  major  metro  located  in  an  extremely 
competitive  marketplace.  Report  to  the  Circu¬ 
lation  Director  and  supervise  outside  contrac¬ 
tors  as  well  as  inside  staff.  Good  growth 
potential  for  candidate  with  fresh  ideas  and  a 
creative  mind.  Degree  required,  advanced 
degree  desirable.  Salary  in  fifties  plus  bonus. 

CIRCULATOR  PROMOTION  MGR 

For  100,000  plus  daily  located  in  highly  com- 
prtitive  market  on  the  east  coast.  Report  to  the 
Circulaton  Director.  Salary  in  the  thirties  plus. 

CIRCUIATON  ZONE  MGR 

For  large  metro  located  in  the  east.  Prior 
experience  with  independent  contractors  is 
highly  desirable.  Degree  required.  Salary  in  the 
upper-thirties  plus. 

CIRCUIATON  ZONE  MGR 

For  metro  daily  located  on  the  west  coast. 
Experience  with  both  youth  earners  and  adults 
is  required.  Supervise  up  to  15  DSM.  Both  AM  & 
PM  properties.  Salary  in  the  thirties. 


HOME  DELIVERY  ZONE  MGR 

For  small  daily  located  in  the  Mid-Atlantic 
States.  Report  to  the  Circulation  Director  with 
responsibility  for  10,000  daily  circulaton.  Sal¬ 
ary  in  the  twenties  plus  incentives. 

MAILROOM  MANAGER 

For  large  weekly  group  located  in  the  western 
states  and  part  of  a  major  mewspaper  chain. 
Salary  in  the  twenties. 

PRODUCTON  DIRECTOR 

For  large  group  of  weeklies  and  commercial 
printing  operation.  Report  to  Operations  Direc¬ 
tor  and  supervise  staff  of  100  non-union 
employees  in  pre-press,  ad  services,  compos¬ 
ing  room,  plate,  press,  and  bindery.  Salary  in 
the  fifties-plus  bonus. 

PRESS  FOREMAN 

For  metro  daily  located  in  the  midwest.  Must 
have  prior  management  experience  with  the 
larger  offset  presses.  Salary  in  the  thirties. 

COMPOSING  ROOM  MGR 

For  weekly  group  located  in  the  midwest. 
Report  to  the  general  manager  and  supervise 
up  to  20  non-union  employees  with  responsi¬ 
bility  for  up  to  275  pages  per  week.  Salary  in 
the  thirties. 

REGIONAL  RETAIL  MGR 

For  large  metro  located  on  the  East  Coast. 
Report  to  the  RAM  ano  supervise  several 
Account  Executives.  Must  be  a  results  oriented 
manager  and  self-starter.  Salary  in  the  fifties- 
plus. 

TELEMARKETING  MANAGER 

For  metro  daily  located  on  the  East  Coast.  Will 
be  responsible  for  setting-up  new  department 
and  sales  concepts  for  retail  department.  Will 
hire  and  train  telephone  sales  personnel  and 
should  be  computer  literate.  Salary  in  the 
forties-plus. 

ACCOUNT  EXECUTIVES 

For  large  eastern  metro  in  a  competitive  mar¬ 
ket.  Must  have  prior  experience  in  a  major 
market  with  a  successful  track  record.  Salary 
in  the  forties  plus. 

ADVERTISING  DIRECTOR 

For  20,000  daily  located  in  the  midwest  and 
part  of  a  progressive  newspaper  chain.  Report 
to  the  Publisher  and  supervise  a  staff  fo  ten. 
Salary  in  the  thirties. 

At.ERTiSING  SALES  MGR 

For  group  of  weeklies  in  a  major  urban  area. 
Supervise  staff  of  five  and  report  to  the 
Publisher.  Salary  in  the  thirties-plus  bonus. 


All  positions  fee  paid. 

Send  resume  in  confidence  or  call: 
Patrick  Quinn 

pdq 

RECRUITERS  " 


Post  Office  Box  1641 
Media,  Pennsyivania  19063 
(215)  353-4722 


CONTROLLER  -  Small  but  prestigious 
daily  100  miles  west  of  IBoston  needs 
controller  to  help  it  cope  with  growing 
need  for  financial  analyses,  control  and 
planning.  Should  have  newspaper 
experience,  accounting  degree  and 
solid  people  skills.  Good  benefits, 


ADVERTISING  DIRECTOR  for  success¬ 
ful,  rapidly  expanding  weekly  group  in 
NYC.  Base  salary  to  E^K  with  opportun¬ 
ity  to  top  lOOK  in  first  year.  Box  4001, 
Editor  &  Publisher. 


solid  people  skills.  Good  benefits,  _  CLASSIFIED  MANAGER 
including  401(k)  plan.  Apply  to  A.C.  The  R^ord  in  Troy,  NY,  has  an  oppor- 
Hutchison,  Publisher,  The  Recorder,  tunity  for  a  professional  sales-oriented 


14  Hope  St.,  Greenfield,  MA  01301. 


classified  leader.  Strong  promotional 
sales  talent  is  a  must,  along  with 


Do  you  have  what  it  takes  to  be  the  chief  I 
executive  of  a  small  daily  newspaper  in 


executive  of  a  small  daily  newspaper  in 
Zone  2?  In  order  to  be  successful  you 


thrive  and  grow  with  our  45,000  circu- 


thnniH  rctrnna  hartorn unri  in  'atiof  daily  and  Sunday  newspaper  in 
should  have  a  strong  background  in  | 


either  advertising,  circulation,  or  news,  Knn,.,  ni,n  ni,,„  , 
and  a  working  knowledge  of  all  other 

areas  of  the  newspaper  operation.  Must  rf  uAPPF^N^’^^Fnnli  nnnnrtnni' 

be  willing  to  become  V  iack-of-all-  K 

trades.  Salary  $35-40,000  with  paid 

MBO’s,  401K  plan,  and  other  excellent  sri 

benefits.  Reply  to  Box  4008,  Editor*  Broadway,  Troy,  NY 

Publisher.  _ 

-  CLASSIFIED  SALES  MANAGER 

Established  newspaper  brokerage  firm  for  New  Times  in  Phoenix,  one  of  the 
is  seeking  an  associate.  Must  have  nation's  largest  weekly  newspapers  with 
publishing  experience  and  be  financial-  a  circulation  of  140,000.  We  are  look- 
ly  secure.  Reply  in  confidence  to  Box  ing  for  a  creative  people-oriented  mana- 


publishing 
iy  secure. 


Editor  &  Publisher. 


ger  with  a  telemarketing/sales  manage¬ 
ment  background  to  direct  an  energetic 
GENERAL  MANAGER  eight-person  telemarkebng  staff.  Posi¬ 

tion  reports  to  Classified  Director. 
Florida  community  newspaper  has  an  Salary,  bonus  plan  and  excellent 
opening  for  a  general  manager  to  grow  coftipany  benefits.  Send  resume  and 
in  a  growing  market.  Qualified  candi- 

date  should  have  exoerience  in  tor,  Gail  Walsh,  PO  Box  2510,  Phoenix, 


date  should  have  experience  in  tor,  Gail  Walsh,  PO  Box  2510,  Phoenix, 
community  newspaper  publishing  and  a  ^  aouu4. 
strong  advertising  sales  background. 

CLASSIFip  MANAGER 

We  offer  an  excellent  salary,  bonus  and  Shopt^r  publications  group  in  Monte- 
benefit  package.  Please  send  a  resume  toY-  experienced  supe^ 

and  a  cover  letter  outlining  your  qualifi-  visor  to  build  emerging  classified 


cations  and  salary  history  to  Box  3961,  Candidate 

rditnr  x.  Piihiisher  should  have  solid  classified  sales  and 

management  experience,  the  ability  to 


Editor  &  Publisher. 


ADVERTISING 


AD  MANAGER 


conceptualize  and  implement  programs 
as  well  as  excellent  people  skills.  Good 
opportunity  for  a  No.  2  in  a  larger 


in  a  larger 


"S'ot  Gannett  Co..  I«.  Send 

l‘fS;r,;inim;m“rofa;''M  la“£  SfSsf  SaSreS' ““ 
experience  (newspaper/magazines),  saunas,  ua 

Salary  base  plus  commission.'expense/ 
full  benefit  package.  Soho.  Send 
resumes: 

ESRAC  PUBLISHING,  INC. 

Attn:  Bill  Schaul/Ad  Director 
PO  Box  274,  Canal  Street  Station 
New  York,  NY  10013 


ADVERTISING  DIRECTOR  |  er  in  one  of  the  largest  markets  in  the 
to  manage  retari  and  classified  sales  for  ,  country,  send  a  risume  with  salary 
group  of  suburban  community  weeklies  ronuiromonte  tn- 
in  northern  New  Jersey.  Submit  ^  jerrv  Scott 


DISPLAY  SALES  MANAGER 
Classified 

Major  daily  seeks  experienced  classified 
professional  to  manage  display  sales 
staff.  Desire  individual  with  proven 
track  record,  experience  in  competitive 
marketplace  beneficial.  If  you’re  inter¬ 
ested  in  joining  an  aggressive  newspap- 


resume,  salary  history  to  Job  Seekers, 
F^  Box  1493,  Hackensack,  NJ  07606. 


ADVERTISING  DIRECTOR 
Immediate  opening  at  100,000-plus 
circulation  weekly  newspaper  in  compe¬ 
titive  New  Jersey  market.  Successful 
candidate  will  be  responsible  for  grow- 


Jerry  Scott 

Classified  Advertising  Manager 
Fort  Worth  Star-Telegram 
400  W.  Seventh  St. 

Fort  Worth,  TX  76101 


EXPERIENCED  SALES  MANAGER 
100,000  circulation,  free  shopper, 
Madison,  Wl  ADI,  train  and  motivate 


ing  25-person  department.  Retail  sales  staff,  must  have  broadcast  and  daily 
and  management  experience  necessary;  newspaper  savvy.  Send  resume  to  Bart 
classified  experience  a  plus.  Salary  Olsen,  Shopper  Stopper,  PO  Box  217, 
commensurate  with  ability  to  reorganize  Merrimac,  Wl  53561. 


ADVERTISING  SALESPERSON 


and  expand  staff  then  improve  sales  - 
based  in  the  mid-$50’s.  Please  send  MAKE  YOUR  MOVE 

cover  letter,  references  and  resume  to  TO  THE  BIG_LEAGUES 

Box  3990,  Editor  &  Publisher.  Confi-  We’re  looking  for  a  few  good  men  and 
dentiality  assured.  women  who  think  advertising  sales  is  as 

_  important  as  service.  You  must  be  will- 

ADVERTISING  SALESPERSON  !,"8  f.®,"’®'*®  calls;  unwilling  to  take 
Hard-working,  creative  person  to  deve-  "c  answer.  Were  iTOKing  for 

lop  new  bufiness  for  Indiana’s  news-  achievers,  not  clock-watchers.  Our 

papers.  Will  work  for  ad  service  being  training  program  wiN  give  you  rate  card, 
torni^ed  by  the  Hoosier  State  Press  Asso-  and  product  knowledge, 

ciation.  Experience  selling  newspaper  enabling  you  to  compete 
advertising  imperative;  work  with  state  territopr.  We  offer  a  cpmpetitive 
press  association  a  plus.  Compensation  ?®  .rX  rff 

negotiable,  commensurate  with  experi-  tunities.  Interested.  Send  your  fasume 


ence.  Send  resume  to  HSPA,  115  N 
Pennsylvania  St.,  Suite  300,  Indiana 
polis,  IN  46204. 


to  the  Personnel  Dept.,  News/Sun 
Sentinel,  101  N.  New  River  Dr.,  Fort 
Lauderdale,  FL  33301-2293.  An  Equal 
Opportunity  Employer. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ARTIGRAPHICS 


NEW  EMPLOYMENT  PAPERS 
Advertising  Director 
Magazine  Publisher  needs  Newspaper 
Marketing  Expert  to  run  Zones  1,2,3  for 
150,000  circulation/weekly  free 
employment  paper.  Display,  classified, 
editorial,  unique,  multi-media 
approach.  Excellent  administrative  and 
sales  skills  required.  Great  salary/bonus 
and  growth  potential.  Resume  and 
salary  history  in  confidence  to  Box 
3947,  Editor  &  Publisher. 


OUTSTANDING  MANAGEMENT 
OPPORTUNITY 

Memorial  Press  Group,  the  northeast’s 
most  progressive  newspaper  group, 
seeks  a  goal-oriented,  results-minded 
classified  advertising  manager  to  deve¬ 
lop  and  direct  sales  staff  for  our  23 
weekly  community  newspapers.  Report¬ 
ing  directly  to  the  vice  president,  this 
senior  level  management  position 
requires  a  demonstrated  ability  to  deve¬ 
lop  innovative  and  customized  market¬ 
ing  tools  which  produce  strong  sales 
results.  Creative  problem  solving,  sales 
training,  market  share  aggressiveness 
and  strong  leadership  are  key  elements 
for  success  in  this  position.  The  ideal 
candidate  will  have  both  telephone  and 
outside  sales  experience  in  competitive 
market,  possess  excellent  interpersonal 
skills  combined  with  the  ability  to 
manage  multiple  zones  and  to  develop 
new  opportunities.  Budgeting  experi¬ 
ence  and  knowledge  of  front  end 
systems  a  must.  If  you  meet  our  require¬ 
ments  and  want  to  play  a  key  role  in 
helping  us  maximize  our  market  poten¬ 
tial,  please  send  resume  and  salary 
history  in  confidence  today! 

Director  of  Human  Resources 
Memorial  Press  Group 
Box  959 

Plymouth,  MA  02360 


Newspaper  editors 
find  advertisements 
in  E&P  more  helpful  - 
at  least  six  times 
more  than  any  other 
publication! 


RETAIL  ADVERTISING  MANAGER 

Seeking  an  aggressive,  experienced 
advertising  manager  for  Southern  Dela¬ 
ware  shopper  and  100  year-old  twice- 
weekly.  Ideal  candidate  will  be  goal- 
oriented,  results-minded,  and  possess 
exceptional  training  and  leadership 
skills.  If  you  are  a  team  player  who 
doesn't  mind  getting  your  hands  dirty, 
send  a  resume  with  cover  letter  and 
salary  requirements  to; 

George  Terwilliger,  Publisher 
Chesapeake  Publishing 
PO  Box  1130 
Seaford,  DE  19973 


RETAIL  ADVERTISING  MANAGER 
Immediate  opening  at  30,000-plus 
daily  with  three  weeklies  in  a  competi¬ 
tive  and  growing  market.  Looking  for 
experienced,  ambitious  manager  to  lead 
and  motivate  retail  staff  of  nine.  Excel¬ 
lent  opportunity  to  grow  into  advertising 
director's  position.  Excellent  compen¬ 
sation  package.  Retail  management 
experience  a  must.  Send  resume  to 
Steve  Elkins,  Journal  News,  Court  St. 
and  Journal  Square,  Hamilton,  OH 
45012. 


Retail  Advertising  Sales  Manager 
We  are  a  large  Texas  newspaper  in  need 
of  an  experienced  Sales  Manager  for  our 
advertising  department.  This  person 
will  be  responsible  for  supervising  a 
team  of  outside  sales  motivating, 
counseling  and  assisting  with  problem 
customers.  Will  also  be  responsible  for 
developing  promotional  programs  who 
has  at  least  3  years  of  experience  in  an 
adve:1ising  management  position,  is 
extremely  motivated  and  has  excellent 
communication/interpersonal  skills. 
Interested  applicants  should  send  a 
copy  of  their  resume  and  a  salary  history 
to: 

Austin  American-Statesman 
PO  Box  670 
Austin,  TX  78767 
Attn;  Personnel 


SALES  MANAGER 

We're  looking  for  somebody  on  the  way 
up  (or  who  wants  to  be)  with  manage¬ 
ment  aspirations  and  a  desire  to  own  a 
piece  of  the  rock  (there  aren't  too  many 
of  these  opportunities).  We’re  going  to 
fill  a  middle  management  sales  mana¬ 
ger  position  that  requires  creative, 
administrative  and  motivational  skills. 
The  right  applicant  will  have  the  neces¬ 
sary  education  and  track  record.  The 
newspaper  is  a  metro  daily  and  the 
market  is  one  of  the  best  in  the 
midwest.  If  you’re  a  goal-directed  self¬ 
starter  who  needs  plenty  of  room  to 
grow,  send  a  detailed  resume  with  a 
letter  of  introduction  to  Box  4010, 
Editor  &  Publisher. 


SALES  MANAGER 

We’re  looking  for  a  person  who  likes 
people  and  motivating  others  to  work 
with  our  11-person  advertising  sales 
department.  It’s  a  top  sales  manage¬ 
ment  position  that  demands  organiza¬ 
tion,  self-motivation  and  a  genuine 
interest  in  print  advertising  for  one  of 
the  best  small  market  daily  newspapers. 
Petoskey  (Michigan)  News-Review  will 
reward  your  hard  work  with  a  complete 
salaiy  and  bonus  program.  Fringe  bene¬ 
fits  include  health,  dental,  optical  and 
life  insurance.  Send  your  resume  and 
qualifications  to  Ken  Winter,  Editor  and 
(general  Manger,  Petoskey  News- 
Review,  319  State  St.,  Petoskey,  Ml 
49770. 


TELEPHONE  SALES  MANAGER 
Award-winning  metropolitan  daily  news¬ 
paper  (circulation  240,000)  in  highly 
dynamic  market  seeks  talented  and 
aggressive  telephone  sales  manager  to 
lead  staff  to  star  performance.  Individu¬ 
al  must  have  five  years  classified  adver¬ 
tising  sales  and/or  supervisory  experi¬ 
ence,  with  strong  background  in  tele¬ 
marketing  and  computer  systems,  and  a 
successful  sales  track  record.  Responsi¬ 
bilities  include  motivating  staff  of  24 
sales  professionals  and  4  supervisors, 
meeting  ambitious  revenue  objectives, 
developing  sales  strategies  and  giving 
clear,  effective  direction.  Competitive 
salary.  Send  your  resume  to; 

Jeiyl  Parade 

Asst.  Classifieo  Advertising  Manager 
Los  Angeles  Herald  Examiner 
nil  South  Broadway 
Los  Angeles,  CA  90015. 

EOE 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E&P.  Write: 

E&P  Ciassified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


Fame  and  rest  are 
utter  opposites. 
Richard  Steele 


GROW 

wnw 


SALES 

REPRESENWn/ES 


Sales  people  are  needed  for 
two  (2)  new  offices  and  to  add 
to  our  New  York  and  Chicago 
sales  team. 

Helpful:  3  years  newspaper 
sales  experience... college 
degree . . .  retailingyproduct 
field  sales/experience 
demonstrated,  initiative  and 
“entrepreneurial”  sales 
development  skills  big 
pluses.  Salary  open. 

■  NEW  YORK 

■  MINNEAPOLIS 

■  DENVER 

■  CHICAGO 


For  New  Ybrk  send  letter  and 
resume  to  Jon  Hickey, 

NY  Sales  Manager,  LANDON, 
750  Third  Ave.,  NY,  NY  10017 

Candidates  for  other  locations 
send  letter  and  resume  to 
Dick  Jones, 

Regional  Manager,  LANDON, 
435  No.  Michigan  Ave., 
Chicago,  IL  60611 


DESIGN  DIRECTOR 
Top  university  seeks  star  designer  for 
magazines,  newsletters  and  brochures. 
Incumbent  should  have  at  least  an  asso¬ 
ciates  degree  in  art/design,  bachelors 
degree  preferred  or  comparable  experi¬ 
ence  of  three  or  more  years  in  high  level 
design  position.  Must  inspire  creativity 
and  communicate  well  with  clients. 
Macintosh  experience  preferred.  Salary 
to  mid-$30’s  commensurate  with 
experience.  Send  convincing  cover 
letter,  resume  and  three  non-returnable 
samples  to; 

FJ7376 

172  Thackeray  Hall 
University  of  Pittsburgh 
Pittsburgh,  PA  15260 
AWEOE 


DESIGNER 

Experienced  page  designer  for  4-person 
art  department  in  booming  Southern 
California.  Applicant  should  have  Mac 
expertise  for  maps,  charts,  graphics  and 
color;  ability  to  turn  out  deadline  infor- 
mation  graphics;  production  skills  and 
knowledge  of  color.  Illustration  talent  a 
plus.  The  Press-Enterprise  in  Riverside 
County,  CA,  one  of  the  nation’s  fastest 
growing  areas,  is  a  150,000  aggressive 
daily  with  new  Goss  offset  presses. 
Write  Sally  Ann  Maas,  Press-Enterprise, 
Box  792,  Riverside,  CA  92502. 


GRAPHICS  JOURNALISTS 
Pioneer  Press,  a  growing  Chicago 
community  newspaper  group,  has  two 
full-time  positions  responsible  for  deve¬ 
loping  information  graphics  and  page 
designs.  BA  Journalism  with  concentra¬ 
tion  in  graphics  and  page  design  plus  2 
to  3  years  experience.  Knowledge  of 
Macintosh  required.  Excellent  company 
benefits  including  dental.  Interested 
applicants  please  send  resume  to  Pion¬ 
eer  Press,  Human  Resources  Dept., 
1232  Central  Ave.,  Wilmette,  IL 
60091.  EOE/M/F. 


GRAPHICS  DIRECTOR 
The  Oregonian,  327,000  daily/ 
415,000  Sunday,  seeks  experienced 
manager  to  oversee  news  graphics, 
artists  and  page  design  staff.  Must  have 
strong  supervisory  and  art  direction 
skills.  Background  in  informational 
graphics,  Macintosh  and  page  design 
required.  Experience  in  directing  a 
graphics  staff  on  a  medium  to  large 
circulation  metro  daily  newspaper 
preferred.  Salary  and  company  paid 
benefits  are  tops  in  the  industry.  Apply 
to  Personnel  [director.  The  Oregonian, 
1320  SW  Broadway,  Portland,  OR 
97201.  Equal  Opportunity  Employer. 


_ CARTOONIST _ 

ARTIST/CARTOONIST-  Send  samples 
of  work  &  price  per  drawing  to;  C.P.S., 
PO  Box  9^  Dixon,  IL  61021 


_ CIRCULATION _ 

AMBITION,  DEDICATION, 

AND  ENERGY. 

If  you  possess  these  talents  and  are 
looking  for  a  challenging,  highly  reward¬ 
ing  position  in  Northern  California,  we 
have  the  job  for  you.  Excellent  oppor¬ 
tunity  in  a  growing  market.  If  you  are 
highly  motivated,  service-oriented  and 
have  the  knowledge  to  increase  circula¬ 
tion  through  home  delivery,  this  posi¬ 
tion  may  be  for  you. 

The  candidate  we  select  will  be  a  crea¬ 
tive  and  enthusiastic  motivator  who  can 
get  the  job  done  through  people. 

We  offer  a  future  for  advancement,  relo¬ 
cation  allowance,  salary  with  bonus, 
and  a  comprehensive  benefits  package. 
Please  send  resume  and  salary  history 
to  Box  3988,  Editor  &  Publisher. 
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HELP  WANTED 
aRCULATION 


HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

HELP  WANTED 
EDITORIAL 


CIRCULATION  DIRECTOR 
6-day,  19,000  evening  daily  with 
15,000  TMC  (all  mail).  Hands-on 
supervisor  that  is  growth-oriented.  Good 
salary  and  benefits.  Send  resume, 
salary  history  and  requirements  with 
cover  letter  to  Lyle  Rawer,  Register- 
Mail,  140  S.  Prairie  St.,  Galesburg,  IL 
61401. 


CIRCULATION  DIRECTOR 
Wanted  (or  weekly  newspaper  and  TMC 
operation  northeast  of  Baltimore.  Excel¬ 
lent  salary,  benefits  for  person  know¬ 
ledgeable  in  sales  promotions,  distribu¬ 
tions  systems  ,  budgeting  and  accoun¬ 
tability.  A  Times-Mirror  newspaper. 
Send  resume  and  salary  requirements 
to;  Anne  Worthington,  do  THE  AEGIS, 
PO  Box  189,  Bel  Air,  MD  21014. 

CIRCULATION  DIRECTOR 
18,000  daily  located  in  Eastern  North 
Carolina  looking  for  experienced, 
aggressive  person  with  a  solid  back¬ 
ground  in  circulation  management. 
Marketing  experience  a  plus.  Competi¬ 
tive  salary  and  complete  fringe  benefit 
Mckage.  Reply  to  Box  4003,  Editor  & 
Publisher. 


CIRCULATION  DIRECTOR 
29,000  circ.  N.E.  daily  seeks  circula¬ 
tion  director  who  is  skilled  in  promo¬ 
tion,  marketing  and  people  manage¬ 
ment.  Great  opportunity  for  person  who 
wants  to  move  up  from  smaller  news¬ 
paper  or  who  is  second-in-command  at 
larger  daily.  Send  resume  and  salary 
history  to  Box  4006,  Editor  & 
Publisher. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


DATA  PROCESSING 

PROGRAMMER/ ANALYST 
Metropolitan  daily  newspaper  in  Zone  1 
seeking  prcMrammer/analyst.  Candidate 
must  have  S/38  or  AS/4(jO  experience. 
INSI  software  experience  a  plus.  Prog¬ 
ressive  company  with  excellent  benefits 
package.  Send  resume  and  salary 
history  to  Box  3959,  Editor  & 
Publisher. 


EDITORIAL _ 

35,000  daily  in  Zone  5  needs  a 
knowledgeable  and  energetic  business 
writer.  Competitive  salary  and  complete 
benefits  package.  Great  opportunity  in  a 
highly  competitive  market.  Send  replies 
to  Box  3991,  Editor  &  Publisher. 


A  MAJOR 

INTERNATIONAL  NEWSPAPER 

is  looking  for  a  business/financial 
correspondent  for  its  New  York 
bureau.  The  ideal  candidate  will  be 
a  strong  writer,  very  probably  with  a 
news  agency  background  and 
experience  abroad,  who  can  provide 
an  unusually  astute  audience  with 
coverage  of  breaking  stories,  analy¬ 
sis,  and  exclusive  reporting.  One-of- 
a-kind  job.  Reply  to  Box  4005,  Editor 
&  Publisher. 


ASSISTANT  PHOTO  DIRECTOR 
The  editors  of  the  evening  Herald- 
Journal  and  morning  Post-Standard  in 
Syracuse,  NY,  are  looking  for  someone 
with  strong  picture  and  people  skills  to 
help  manage  a  15-person  photo  depart¬ 
ment.  Papers  have  a  combined  daiiy 
circulation  of  nearly  200,000  daily  and 
more  than  225,000  Sunday  In  a  city 
with  a  university  renowned  for  its  photo¬ 
journalism  program.  Applicants  should 
have  a  bachelors  degree  and  at  least  3 
years  daily  newspaper  experience.  We 
are  an  equal  opportunity  employer, 
offering  excellent  salary  and  benefits 
and  the  opportunity  to  advance  and 
grow.  Send  resume  and  samples  of  work 
to  Toren  Beasley,  Photo  Director,  Syra¬ 
cuse  Newspapers,  PO  Box  4915,  Syra¬ 
cuse,  NY  13^21. 


ASSISTANT  SPORTS  EDITOR 
We  want  a  dynamic  take-charge  sports 
veteran  for  the  Number  2  spot  on  an 
aggressive  sports  staff.  If  your  skills, 
experience  and  ambition  match  our 
demanding  requirements,  you  can  be 
instrumental  in  setting  the  direction 
and  tone  of  sports  coverage  for  the 
largest,  most  respected  newspaper  in 
the  region.  You'll  be  responsible  for 
guiding  design  and  layout  and  helping 
coordinate  the  efforts  of  our  reporting 
staff.  You  must  have  a  minimum  of  five 
years  experience  in  sports  on  a  daily 
newspaper.  Submit  letter,  resume, 
clips,  tearsheets  demonstrating  layout 
skills,  references  and  salary  history  to 
Human  Resources  Dept.,  Billings 
Gazette,  PO  Box  36300,  Billings,  MT 
59107.  Application  deadline  Tuesday 
August  8.  EOE/M/F. 


ASSISTANT  CITY  EDITOR 
Our  40,000-circulation  daily  has  a 
great  staff  of  reporters  and  we  need  an 
assistant  city  editor  to  match.  The  even¬ 
ing  slot  on  our  3-editor  city  desk  is 
open,  waiting  to  be  filled  by  a  person 
who  knows  the  business  but  considers 
him/herself  an  innovator.  Send 
resumes,  clips,  to  Karen  Henson,  CiW 
Editor,  Montg^omery  Journal,  2 
Research  Court,  Rockville,  MD  20850. 

EOE. 


BUSINESS  WRITER 
Nashville  Banner  seeking  energetic 
business  writer  with  at  least  2  years 
experience  reporting  business.  Staffer 
will  cover  medical  industry  and  banking 
on  a  six  person  business  staff.  Nashville 
Banner  Newspaoer,  1100  Broadway, 
Nashville,  TN  37203. 


BUSINESS  REPORTER  Ready  to  move 
up  to  a  national  boating  monthly? 
Respected  business  newspaper  cover¬ 
ing  the  recreational  boating  industry 
from  manufacturing  through  retailing  is 
adding  staff  writers.  Requires  solid 
business  journalism  skills  and  produc¬ 
tivity.  Offers  starting  salary  in  upper 
$20  s,  suburban  Connecticut  location, 
some  travel.  Send  cover  letter,  resume 
and  clips  to;  David  Eastman,  Editor, 
Soundings  Trade  Only,  35  Pratt  Street, 
Essex,  CT  06426. 


BUSINESS  REPORTER  sought  by 
award-winning  weekly.  Two  years  exper¬ 
ience  required;  background  covering 
healthcare,  communications  preferred. 
Resume,  clips  to  Paul  Ericson,  Editor, 
Rochester  Business  Journal,  1  Mount 
Hope  Ave.,  Rochester,  NY  14620. 

E&P  Employment 
Zone  Chart 
on  page  55. 


CITY  EDITOR 

We  are  seeking  an  experienced  person 
who  will  supervise  our  reporters  and 
stringers  and  who  has  layout  and  design 
experience.  We  are  a  growing  indepen¬ 
dently  owned  AM  daily  that  takes  pride 
in  its  people  and  its  newspaper.  Excel¬ 
lent  fringe  package,  good  working 
conditions  and  competitive  salaiy.  Send 
full  resume  and  tearsheets  to  Jim  Oliv¬ 
er,  Editor,  Somerset  Newspapers,  Inc., 
Box  638,  Somerset,  PA  15501. 


CITY  STAFF 

20,000  PM  needs  versatile,  energetic 
reporters  to  handle  wide  range  of  hard 
news,  features.  Some  experience 
preferred  but  will  consider  talented 
novices.  Suburban  jobs  also  open. 
Zones  1,  2  preferred.  Send  resume, 
clips  to  Sue  Simoneau,  City  Editor, 
Bristol  Press,  99  Main  St.,  Bristol,  CT 
06010. 


COPY  EDITOR 

Opening  on  news  desk.  Send  letter, 
resume  and  work  samples  to  Paul 
Neely,  M.E.,  Chattanooga  Times,  PO 
Box  951,  Chattanooga,  TN  37401. 


COPY  EDITOR  -  Phoenix  Gazette  look¬ 
ing  for  aggressive,  versatile,  energetic 
copy  editor  for  universal  desk.  Must 
handle  features  and  hard  news  with 
equal  skill,  challenge  copy  and  write 
superlative  headlines.  Minimum  experi¬ 
ence:  5  years  at  medium-  to  large- 
circulation  dailies.  Send  resume,  work 
samples  to:  Gary  Crooks,  Copy  Desk 
Chief,  Phoenix  Gazette,  120  E.  Van 
Buren,  Phoenix,  AZ  85004. 


COPY  EDITOR  -  National  business/ 
financial  daily  newspapers.  New  York 
City,  $40,00(J  plus. 

PO  Box  350453,  New  York,  NY  11235 


COPY  EDITORS,  REPORTER 

The  York  Daily  Record,  a  42,000  circu¬ 
lation  daily,  gutsy  enough  to  aim  for 
perfection,  wants  three  new  staffers  to 
join  an  ambitious  team.  The  Record  has 
a  long  history  as  a  crusading  newspap¬ 
er.  As  a  public  trust,  we  strive  for  inte¬ 
grity  in  everything  we  do.  We  are  dedi¬ 
cated  to  being  the  best  in  a  fast¬ 
growing,  hotly  contested  market,  50 
miles  north  of  Baltimore. 

Our  openings: 

NIGHT  COPY  EDITOR/NEWS 
Candidate  must  be  able  to  aggressively 
edit  local  and  wire  copy  on  deadline. 
Display  fanaticism  concerning  style, 
grammar  and  spelling,  and  have  a  flair 
for  layout.  Salary:  $26,200  per  year. 

DAY  COPY  EDITOR/ENTERTAINMENT 
Versatile  self-starter  will  coordinate  and 
paginate  24-page  entertainment  maga¬ 
zine,  8-page  broadsheet  Arts  &  Leisure 
section,  and  2-page  Weekend  section. 
Organizational  skills  necessary  to  coor¬ 
dinate  copy  from  local  writer,  corres¬ 
pondents  and  wire.  Exciting  feature 
layout  ability  essential.  Salary  $26,200 
per  year. 

STAFF  WRITER 

Aggressive,  enterprising  reporter  who 
writes  well  and  cannot  stand  to  get  beat 
on  a  story.  Salary  range  $20,176  to 
$25,400  per  year. 

If  you  can  measure  up  to  these  high 
expectations  send  cover  letter,  resume, 
and  clips  to  James  McClure  ME,  York 
Daily  Record,  PO  Box  W-401,  York,  PA 
17404. 


COPY  EDITOR 

Exemplary  wordsmith  for  25,000  PM 
daily  in  northern  Rockies.  Send  resume, 
clips  and  a  few  of  your  favorite 
sentences  to  News  Editor,  The  Post- 
Register,  PO  Box  1800,  Idaho  Falls,  ID 
83403. 


COPY  EDITOR  needed  for  quality 
Arkansas  daily.  Year's  experience 
preferred  but  sharp  beginners  consid¬ 
ered.  Clips,  resume,  salary  history  to 
Box  4004,  Editor  &  Publisher. 


COPY/LAYOUT  EDITOR 
Versatile,  creative  copy  editor  sought  for 
fast-paced  night  desk  at  60,000  circu¬ 
lation  New  Jersey-New  York  metro  area 
daily.  Strong  background  in  handling 
local  news  copy  and  writing  accurate, 
lively  headlines  is  essential.  Applicants 
must  show  an  ability  to  design  news 
pges  on  deadline,  and  be  able  to  step 
into  any  news  desk  slot.  Salary  starts  at 
more  than  $30,000.  Opportunity  for 
advancement.  Send  resume  and  tear- 
sheets  to  Box  3950,  Editor  &  Publisher. 


Daily  newspaper  seeks  Lifestyle  Editor. 
Must  have  strong  layout,  writing  skills. 
Good  benefits.  30,000  pius  circulation. 
Send  resume  and  clips,  to  Charles 
Lenox,  The  Advertiser,  PC)  Box  3268, 
Lafayette,  LA,  70502. 

EARN  MONEY  READING  BOOKS! 
$30,000/yr  income  potential.  Details. 
Call  l-(805)  687-6000  Ext.  Y-4261. 


EDITOR 

Small,  privately-owned  daily  is  seeking 
individual  to  take  charge  of  10-person 
newsroom.  Editorial  and  lay-out  skills  a 
must.  Send  resume,  work  samples  and 
salary  requirements  to  Box  3983, 
Editor  &  Pubisher. 


EDITOR.  Experienced  take-charge 
professional  to  edit  and  write  for  a 
15,000  circulation  weekly.  Responsi¬ 
bilities  include  supervising  staff  of  3 
reporters  and  3  production  people. 
Send  resume  and  salary  history  to: 
MBW  Box  161,  1  Lincoln  Plaza,  New 
York,  NY  10023. 


EDITOR 

Experienced,  take-charge  professional 
for  award-winning  community  newspap¬ 
er  group  on  Long  Island.  Resumes  and 
clips  to  Editorial  Department,  Richner 
Publications,  379  Central  Ave., 
Lawrence,  NY  11559. 


EDITORIAL  WRITER 
45,000-circulation  independent  in 
prime  living  area  needed  to  write  strong 
editorials  on  state,  local  issues.  Write, 
with  samples,  to  Edward  0.  Casey, 
Executive  Editor,  The  Capital,  Box  91 1, 
Annapolis,  MD  21404;  (301) 
268-5000. 


EDITORIAL  WRITER 
Full-time  writer  wanted  to  provide  force¬ 
ful  and  logical  editorials  on  subjects 
lobal  to  local  for  Zone  5  metro  daily, 
ubmit  resume  and  published  writing 
samples  by  August  25th  to  Box  4011, 
Editor  &  Publisher. 


EDITOR/JEWISH  WEEKLY 
Located  Miami.  Varied  duties.  Box 
5636,  Miami,  FL  33101. 


EDITOR  needed  for  award-winning 
twice-weekly  in  rapidly  growing  town  on 
Florida's  Gulf  Coast.  Writing  and  photo 
skills  a  must,  as  well  as  experience  in 
editing  and  lay-out.  Looking  for  some¬ 
one  with  the  drive  and  ability  to  make 
this  "Top  5”  paper  even  better.  Mail 
resume  and  clips  to  North  Port  Times, 
13644  S.  Tamiami  Trail,  Norh  Port,  FL 
34287. 
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EDITOR  &  PUBLISHER  for  July  29,  1989 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


EDITOR 

Major  Veterans  Association  in  midwest 
seeks  Editor-in-Chief  for  Flagship 
Magazine.  Must  have  solid  publications 
management  experience.  Contact  Ben 
Long,  Travaille,  Executive  Search. 
(202)  463-6342  or  mail  to  1140 
Connecticut  Ave.  NW,  Washington,  DC 
20036. 


EDITOR-  Opportunity  for  aggressive, 
talented,  energetic  journalist  in  highly 
competitive  market  in  Idaho.  Applicant 
must  be  enthusiastic  and  willing  to 
coach  writers  and  copy  editors  to 
produce  “must  read"  stories.  Strong 
writing/editing/design  skills;  excellent 
news  judgment  and  management  skills. 
Seven-day  AM  means  night  work.  Send 
samples,  resume  and  salary  require¬ 
ments  to  Box  4007,  Editor  &  Publisher. 


EDITOR  -  To  write  and  manage  staff  of 
three  on  a  growing  suburban  weekly 
with  emphasis  on  quality  news.  Send 
resume  to  Winston  Burrell,  PO  Box 
23497,  Knoxville,  TN  37933. 

EDITOR 

Weekly  publication  offers  extraordinary 
opportunity  for  editor-in<hief.  Chance 
to  run  editorial  side  of  one  of  the 
nation’s  most  respected  trade  publica¬ 
tions.  Excellent  salary.  Send  resume 
with  salary  history  and  requirements  to: 

PO  Box  1831,  Dept.  U 
Murray  Hill  Station,  NY,  NY  10156 
Equal  Opportunity  Employer 


FOOD  EDITOR 

The  Kansas  City  Star  is  looking  for  an 
experienced  journalist  to  write  and 
produce  our  recipe-oriented  food 
section  and  review  restaurants  for  this 
185,000-circulation  PM  daily.  The 
right  candidate  will  have  at  least  five 
years  newspaper  or  magazine  experi¬ 
ence  and  have  demonstrated  an  interest 
in  food  coverage  and  restaurant  review¬ 
ing.  Send  resume  and  samples  of  your 
work  to  Michael  Nelson,  AME/Features, 
The  Kansas  City  Star,  1729  Grand  Ave., 
Kansas  City,  MO  64108.  Minority  appl¬ 
icants  encouraged.  No  phone  calls, 
please. 

GENERAL  ASSIGNMENT  REPORTER 
The  Herald,  a  12,500-circulation 
southern  Indiana  daily,  seeks  reporter 
skilled  at  news  and  feature  writing. 
Send  resume  and  clips  to  John 
Rumbach,  Managing  Editor,  PO  Box 
31,  Jasper,  IN  47546. _ 

GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 

GRAPHICS  EDITOR 

The  Buffalo  News  seeks  experienced 
supervisor  to  oversee  graphics  and 
photo  operation.  Strong  supervisory 
skills  and  background  in  informational 
graphics,  Macintosh,  photography  and 
design  required.  Job  calls  for  individual 
who  can  work  well  with  staff  and  news¬ 
room  department  heads  on  assignment, 
selection  and  positioning  of  art  and 
graphics.  Send  resume  to  Deputy  ME 
Ed  Cuddihy,  One  News  Plaza,  Box  100, 
Buffalo,  NY  14240.  An  Equal  Oppor¬ 
tunity  Employer. 


INVESTOR’S  DAILY 

National  daily  business  and  financial 
newspaper  is  adding  reporters  in  Los 
Angeles  and  New  York.  Business  writing 
experience  and  advanced  degree  (any 
subject)  preferred.  Beat  possibilities: 
bankin^financial  services,  computers, 
stocks,  mutual  funds,  and  personal 
finance.  Resume  and  clips  to  Wesley 
Mann,  Editor,  1941  Armacost  Ave.,  Los 
Angeles,  CA  90025. 

EDITOR  &  PUBLISHER  for  July  2 


IMMEDIATE  OPENING.  EDITOR. 
Large,  award-winning,  Macintosh- 
equipped  South  Dakota  weekly.  Typing, 
layout,  planning,  photography  and  dark¬ 
room  skills.  Resume  and  references 
required.  Write  Redfield  Press,  Box 
440,  Redfield,  SD  57469. 


LAYOUT  DESK 

We’re  looking  for  someone  who  can 
design  enticing  inside  pages,  who’s 
handy  with  graphics  and  break-outs, 
and  who  writes  jazzy  headlines  and 
outlines.  Job  offers  lots  of  variety  and  a 
chance  to  learn  Macintosh  computers 
inside-out.  We’re  a  22,000  AM,  recen¬ 
tly  named  one  of  the  best  small  dailies 
in  Pennsylvania.  Send  resume,  design 
samples  and  references  to  Mike  Stew¬ 
art,  Managing  Editor,  Press-Enterprise, 
3185  Lackawanna  Avenue,  Blooms- 
burg,  PA  17815. _ 

LOOKING  FOR  TOP  REPORTERS 

South  Florida  business  and  legal  daily 
looking  for  two  reporters  with  hustle  and 
an  eye  for  unconventional  stories  who 
can  provide  thoughtful  business  and 
real  estate/zoning/Tand  use  coverage  in 
our  growing  market. 

We  want  people  with  minimum  five 
years  experience,  preferably  on  a  metro. 
If  you  can  write  and  are  tired  of  superfi¬ 
cial  business  coverage  send  at  least  six 
clips,  salary  history,  resume  and  names 
of  three  references  to  Box  3985,  Editor 
&  Publisher. 


MANAGING  EDITOR  for  three-times 
weekly  looking  to  go  daily.  Community- 
minded  journalist,  must  have  strong 
organizational,  management  and  design 
skills  in  addition  to  editorial  experience. 
Willing  to  relocate.  Send  resume,  work 
samples  to:  Leslye  Asera,  Benicia 
Herald,  PO  Box  65,  Benicia,  CA 
94510. 


Managing  Editor  needed  for  a  13,000 
evening  daily.  Individual  must  have 
experience  editing  and  managing  staff. 
Send  resume  &  salary  history  to: 
Personnel,  Bozeman  Daily  Chronicle, 
PO  Box  1188,  Bozeman,  MT  59771. 


MIDWEST  SUBURBAN  DAILY,  50,000 
circulation,  needs  managing  editor  with 
a  sense  of  hard  news,  soft  news,  humor 
and  mission.  You  have  five  to  ten  years 
experience,  demand  excellence  of  your¬ 
self  and  those  who  work  for  you  and  you 
like  people  and  developing  staff.  You 
want  to  deliver  the  best  reader  service 
possible  and  be  part  of  a  growing 
company.  Salary  $50-$60,000. 
Resume  and  support  materials  to  Box 
3999,  Editor  &  Publisher. 


NEWS  DESK  EDITOR 
We’re  looking  for  someone  with  versatil¬ 
ity:  a  strong  content  editor  who  is  adept 
at  layout  and  can  write  bright  headlines 
for  our  35,000  PM  daily.  Send  resume 
and  tearsheets  displaying  your  layout 
and  headline-writing  skills  to:  Steve 
Jacob,  Editor,  The  Telegraph,  111  E. 
Broadway,  Alton,  IL  62002. 

NEWS  EDITOR 

For  successful  weekly  in  John  Day,  OR. 
Two  years  reporting  experience,  and 
journalism  degree  preferred.  Compen¬ 
sation  commensurate  with  experience 
and  qualifications.  Send  resume,  writ¬ 
ing  samples  and  references  to  Karla 
Averett,  The  Blue  Mountain  Eagle,  PO 
Box  69,  John  Day,  OR  97845. 


NEWS  EDITOR 

36,000  daily  in  southwestern  Michigan 
needs  talented  editor  to  manage  5-per¬ 
son  copy  desk.  Strong  leadership, 
makeup  and  editing  skills  essential. 
Send  resumes  to  Craig  Swanson,  Editor, 
The  Herald-Palladium,  PO  Box  128,  St. 
Joseph,  Ml  49085. 

),  1989 


NEWS  EDITOR 

13,000  Zone  2  daily  seeks  well- 
rounded  news  editor  who  can  supervise 
reporters  and  stringers  and  do  layout. 
We  are  a  family  owned,  growing  AM  in 
beautiful  resort  area.  Competitive 
salary,  great  fringe  package  and  excel¬ 
lent  working  conditions.  A  career  Msi- 
tion.  All  replies  confidential.  Send 
resume  to  Box  3980,  Editor  & 
Publisher. 

NIGHT  CITY  EDITOR 
The  Quad-City  Times  is  searching  for  an 
energetic,  savvy  leader  to  head  up  our 
night  rep^ing  staff  as  we  head  into  our 
most  exciting  year  ever.  Are  you  aggres¬ 
sive?  Do  you  get  excited  about  the  big 
story?  Do  you  like  to  help  reporters 
improve  thier  writing  and  grow  into 
editors?  Can  you  direct  spot  news  cover¬ 
age?  Can  you  plan  long-range  projects 
and  series  that  will  have  an  impact?  If 
the  answer  to  all  of  the  above  is  yes, 
please  send  resume  to: 

Gary  Sa^r 
Managing  Editor 
Quad-City  Times 
PO  Box  3828 
Davenport,  Iowa  52808 

NYC  Community  Newspapers 
IMMEDIATE  OPENINGS 

Executive  Editor . 34-38K 

Managing  Editor . 30-34K 

News  Editor . 26-30K 

Copy/Layout  Editor . 26-30K 

Features  Editor . 24-28K 

Reporter  (senior) . 20-24K 

Reporter  (junior) . 16-20K 

Rush  cover  letter,  resume,  clips 
CELIA  WEINTROB 
Brooklyn  Paper  Publications 
26  Court  St.,  Brooklyn,  NY  11242 


PART  TIME  CORRESPONDENTS 

Immediate  ground  floor  opportunity  for  correspondents  in  major  U.S.  metro 
areas  with  innovative  new  electronic  publishing  company  created  by 
Washington-based  news/public  affairs  professionals.  Prepare  daily  news 
briefs  (Mon-Fri)  for  public  affairs  and  corporate  decision-makers.  Service 
has  been  market-tested  and  is  ready  to  go  online. 

State  Capital  Correspondents.  Will  prepare  daily  (Mon-Fri)  comprehensive 
executive  briefings  on  government  activities  in  key  state  capitals.  Start  at 
$12,000/yr.  and  grow  as  business  grows,  including  opportunity  for  stock 
participation  and  potential  future  desktop  publishing  franchise  ownership. 
Now  recruiting  for  Fla.,  Texas,  Mich.,  III.,  Ohio,  NJ.,  N.Y.,  Mass.,  La.  Must 
have  broad  knowledge  of  state  government  operations. 

Metro  Area  Correspondents.  Will  prepare  daily  (Mon-Fri)  executive  sum¬ 
mary  briefings  from  metro  areas.  Start  at  $6,000/yr.  and  grow  with 
business,  including  opportunities  for  stock  participation  and  potential 
future  desktop  publishing  franchise  ownership.  Now  recruiting  for  Miami, 
Orlando/St.  Pete,  Houston,  Dallas/Ft.  Worth,  Detroit,  Chicago,  Cleve.,  Cinn., 
Pittsburgh,  Phila.,  Roch/Buffalo,  New  Orleans,  Shreveport/Monroe  (La.). 

We  supply  laptop  computer  (or  will  help  finance  yours)  and  proprietary 
software,  and  will  train  in  system  use.  Ideal  for  telecommuters,  free¬ 
lancers,  recently  retired  news  people  or  daily/weekly  editors  with  spare 
time. 

Call  today  l-(800)  666-3236. 


PROFESSIONAL  RESUME  SERVICES. 
Complete  resume  preparation.  Cover 
letters.  Updates.  Mailing  services. 
Professional.  Effective.  Confidential. 
Call  l-(800)  8-RESUME  anytime. 


PEOPLE/LIFESTYLE  EDITOR 
Community-oriented  editor  for  daily 
section.  Strong  feature  writing,  layout, 
organizational  skills  needed  for  position 
on  fast  expanding  daily  in  number  1 
growth  area  in  Southern  California.  We 
want  someone  who  can  provide  innova¬ 
tive  page  design,  lead  three-person  staff 
and  support  content  with  award¬ 
winning  features.  Phone:  Vem  Lawson 
(805)  273-2700. 


PROGRESSIVE  northeastern  democrat 
seeks  press  secretary  with  a  minimum 
of  5  years  print  experience,  some  elec¬ 
tronic  experience  a  plus.  Responsible 
for  writing  speeches  and  articles  for 
publications.  Excellent  writing  skills 
and  an  abiliW  to  work  with  deadlines  are 
essential.  Must  be  well  organized, 
computer  literate  and  willing  to  work 
hard.  Salary  commensurate  with  exp^i- 
ence.  Send  resume  and  two  writing 
samples  to  Betsy  Ripton,  Box  2884, 
Washington,  DC  20515. 


REPORTER 

The  Bradenton  (Florida)  Herald  wants  a 
reporter  to  cover  aging,  religion,  and 
general  assignment.  Must  be  good 
writer  and  understand  the  issues.  No 
calls.  Send  resume,  clips  and  refer¬ 
ences  to  Bruce  Lind,  Managing  Editor, 
102  Manatee  Ave.  West,  Bradenton,  FL 
34205.  A  Knight-Ridder  newspaper. 


REPORTER/ASST  EDITOR 
Experienced  professional  to  report  and 
assist  Editor  on  a  15,000  circulation 
weekly.  Photography  and  darkroom 
experience  a  plus,  ^nd  resume  includ¬ 
ing  salary  history  to:  MBW  Box  160, 

1  Lincoln  Plaza,  New  York,  NY  10023. 


REPORTER-The  Tampa  Tribune’s 
regional  sections  are  looking  for  aggres¬ 
sive  and  enterprising  reporters  with  1-2 
years  experience.  Send  clips  to  Larry 
Lane,  Assistant  Managing  Editor,  The 
Tampa  Tribune,  PO  Box  191,  Tampa, 
FL  33601-4005. 
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_ EDITORIAL 

REPORTER/PHOTOGRAPHER  sought 
for  Pocono  Mountains  afternoon  daily. 
Entry  level  considered.  Commitment  to 
excellence  a  must.  Send  resume  and 
clips  to  M.E,  Wayne  Independent,  220 
8th  Street,  Honesdale,  PA  18431. 

REPORTER 

Daily  News  of  Lebanon,  PA,  seeks 
general-assignment  reporter.  1-3  years 
of  experience  preferred,  but  will  consid¬ 
er  college  grad.  Send  resume  &  clips  to; 
Jim  Burchik,  Managing  Editor,  718 
Poplar  Street,  17042. 

REPORTER  for  Midwest  PM  Monday- 
Saturday.  We're  expanding  our  coverage 
and  opening  a  new  Putnam  County 
bureau  office  in  Granville,  Illinois.  Join 
our  team  of  experienced  journalists! 
Excellent  opportunity  for  beginner. 
Journalism/pnotography  background 
helpful.  We  will  train.  Must  be  good 
typist  and  own  car.  Send  resume  to 
Joyce  McCullough,  News-Tribune,  426 
Second  Street,  LaSalle,  Illinois  61301. 

SLOT/COPY  EDITOR-For  regional 
sections  of  The  Tampa  Tribune.  Mini¬ 
mum  2  years  experience  with  emphasis 
on  page  design.  Strong  editing  skills  a 
must.  Send  resume  &  samples  to  Larry 
Lane,  Assistant  Managing  Editor,  The 
Tampa  Tribune,  PO  Box  191,  Tampa, 
FL  33601-4005. 

SPEAK  HUNGARIAN? 

Senior  editoriai  executive,  non-smoker 
for  work  in  Europe.  Must  write  good 
Hungarian.  Rush  resume  to  George 
Spencer,  Rue  Souveraine  40,  Brussels, 
1050  Belgium.  FAX  (322)  512-4808. 

SPORTS  COPY  EDITOR 
The  Danbury  News  Times,  40,000  AM, 
45,()00  Sunday  paper  named  best 
Sunday  paper  in  New  England  in  its 
class,  seeks  experienced  desk  person. 
Lousy  hours,  lots  of  work!  Layout,  edit¬ 
ing  experience  required.  Resume,  tear- 
sheets,  writir^  sampies  to:  David 
Bilmes,  Sports  uitor,  The  News  Times, 
333  Main  St.,  Danbury,  CT  06810. 


SPORTS  EDITORS 

Pioneer  Press,  a  growing  Chicago 
community  newspaper  group,  has  2 
full-time  positions  responsible  for  coor¬ 
dinating  sports  coverage,  laying  out 
pages  and  writing  sports  copy.  BA  in 
|ournalism  with  3  to  4  years  sports  writ¬ 
ing  skills  and  editing  experience 
required.  Layout  skills  essential.  Excel¬ 
lent  company  benefits  including  dental. 
Interested  applicants  please  send 
resume  to  Pioneer  Press,  Human 
Resources  Dept.,  1232  Central  Ave., 
Wilmette,  IL  60091.  EOE/M/F. 

SPORTS  WRITER  wanted  for  tri-county 
group  of  weeklies  in  north  Florida.  Can 
develop  into  tri-weekly  sports  editor. 
Send  clips  and  resume  to  Jim  Smith, 
PO  Box  370,  Live  Oak,  FL  32060. 


NEED  A  JOB? 

Then  you  need  MediaLine.  MediaUne 
is  a  daily  updated  job  listing  service. 
With  just  one  call  you  will 

•  have  access  to  new  job  openings 
everyday. 

•  hear  about  jobs  for  staff  writers,  copy 
editors,  sports  writers  or  editors. 

•  save  moriey  on  endless  phone  calls, 
chasing  ieads  that  are  weeks  old. 

Cetll  our  business  office  to  find  out  how 
to  get  your  job  search  into  high  gear. 

800-237-8073 

in  CA:  408-296-7353 

Jl^nScMSTiOMAllEONTHELIlIc 

21S6  The  Aiame<}a,  San  Jose,  CA  9S126 


HELP  WANTED 

_ EDITORIAL _ 

SPORTS  COLUMNIST 
Growing  suburban  daily  newspaper  in 
major  market  seeks  sports  columnist 
who  will  make  an  alrea^-great  sports 
section  even  greater.  CoFumn  ideas 
abound  in  this  heavy  pro  and  college 
area.  We  want  the  writer  who  strives  to 
be  the  best  in  the  business  and  can  take 
us  with  him  or  her  to  the  top.  Send 
resume  and  five  samples  of  your  best 
work  to  Box  4009,  Editor  &  Publisher. 

State  general-excelience  winner  seeks 
experienced  copy  editor  with  ability  to 
write  bright-and-accurate  headlines, 
design  sparkling  pages,  meet  deadline 
and  foilow  guideiines.  Contact  Burl 
Denson,  news  editor.  The  Meridian 
Star,  PO  Box  1591,  Meridian,  MS, 
39301.  Telephone  (601)  693-1551. 


The  Record-Journal,  a  31,000-circula¬ 
tion,  AM-Daily  in  central  Connecticut, 
is  accepting  applications  for  the  posi¬ 
tion  of  Town  editor.  We  need  an  exper¬ 
ienced  assignment  editor  dedicated  to 
local  news  gathering  to  direct  one  of  our 
three  bureaus.  If  you  are  a  motivator  for 
young  staffers,  love  community  news- 
papering  and  want  to  work  for  a  growth- 
oriented  paper  in  a  very  competitive 
market,  send  your  resume  to:  William 
H.  Watson,  Managing  Editor,  Record- 
Journal,  11  Crown  St.,  Meriden,  CT 
06450. 


The  News/Sun-Sentinel  in  Fort  Lauder¬ 
dale,  Florida,  is  looking  for  a  creative, 
energetic  copy  editor  for  its  universal 
features  desk.  Applicant  should  have  a 
minimum  of  two  years  experience  as  a 
copy  editor  doing  a  mixture  of  editing, 
headline  writing  and  iayout.  Applicants 
must  have  some  background  in  features 
and  entertainment  material  and  experi¬ 
ence  working  under  daily  deadline  pres¬ 
sure.  Send  resumes  and  layout/editing/ 
headline  samples  to  Valerie  Bender, 
Features  Desk  Editor,  News/Sun- 
Sentinel,  101  N.  New  River  Dr.,  Fort 
Lauderdale,  FL  33301. 


Thrice-weekly  in  Central  Florida  has 
immediate  opening  for  reporter/editor. 
Must  be  self-motivated  and  ready  to 
work.  Contact  Katrina  Elsken,  Okeecho¬ 
bee  News,  PO  Box  638,  Okeechobee, 
FL  34973.  (813)  763-3134. 


TOP-NOTCH  copy  editor  sought  for 
award-winning  news  desk  on 
60,000-circulation  daily  in  South 
Carolina.  Three  to  five  years  experience 
desired  but  will  consider  bright  recent 
graduate.  Duties  include  editing,  head¬ 
line  writing  and  layout.  A  New  York 
Times  newspaper.  Please  send  resume 
and  clips  to  Gloria  Fair,  News  Editor,  or 
Allen  Parsons,  Managing  Editor,  PO  Box 
1657,  Spartanburg,  SC  29304. 

VISUAL  ARTS  REPORTER/CRITIC  for 
arts  and  entertainment  section  of  The 
Oregonian,  a  major  northwest  daily. 
Secondary  coverage  in  dance  or  music 
requires  proven  experience  in  writing 
critical  analysis  of  shows,  daily  news 
coverage  of  visual  arts  beats  and  feature 
stories  drawn  from  those  beats.  Salary 
and  benefits  are  tops  in  the  industry. 
Apply  including  clips  to  The  Oregonian, 
Personnel  Dept.,  1320  SW  Broadway, 
Portland,  OR  97201.  Equal  Opportuni¬ 
ty  Employer. 

WRITERS 

The  Sandusky  (Ohio)  Register  has 
several  entry-level  news  and  feature 
writing  openings.  Send  resume,  five 
feature  and  five  news  clips  to  Rex 
Rhoades,  Sandusky  Register,  314  W. 
Market  St.,  Sandusky,  OH  44870. 
Ohio,  Pa.,  Ind.,  Mich,  applicants 
preferred. 


HELP  WANTED 

_ EDITORIAL _ 

WANTED;  SUPERSTAR  REPORTERS 

If  you  have  5-years'  reporting  experi¬ 
ence  and  you  break  more  stories  than 
any  other  reporter  at  your  paper,  we  may 
have  a  job  for  you. 

Gannett  News  Service  has  statehouse 
bureau  jobs  open  in  Columbus,  OH; 
Springfield,  IL.;  Tallahassee,  FL.;  and 
Albany,  NY.  We  want  reporters  with 
significant  political  experience  and 
solid  news  judgment  to  break  exclusive 
stories. 

Apply  for  this  job  ONLY  if  you  are  the 
best: 

-  Producer  at  your  paper.  Investigations 
and  projects  are  valued,  but  this  is  a 
wire  service  and  you  must  be  able  to 
produce  on  deadline. 

-  Enterprise  reporter  at  your  paper.  We 
want  scoops  and  people  who  know  how 
to  dig  for  information  with  little 
direction. 

If  you  meet  these  qualifications  we 
need  a  1-page  letter  explaining  why  you 
should  get  the  job,  a  resume  and  5  of 
your  stories  that  ran  on  the  front  page  of 
your  paper  in  tl.e  last  month.  Send 
resume  to;  Mindi  Keirnan,  Gannett 
News  Service,  PO  Box  7858,  Washing¬ 
ton,  DC  20044. 

WEEKLY  EDITOR  sought  for  scenic 
communi^  of  3,200.  Photo  skills  and 
lively  writing  a  must.  Good  opportunity 
for  skilled  reporter  to  advance.  Send 
non-returnable  clips  to  Ron  Loesch, 
Publisher,  PO  Box  930,  Petersburg,  AK 
99833,  by  August  15.  (907) 
772-9393. 

_ MARKETING _ 

MARKETING/PROMOTION  MANAGER 
We  are  a  Zone  3  newspaper  seeking  an 
aggressive  and  experienced  circuiation 
marketing  and  promotion  manager  with 
the  potential  to  move  into  the  assistant 
circulation  director's  position.  A  degree 
in  business  or  marketing  is  preferred, 
but  we  will  give  strongest  consideration 
to  experience  and  past  achievements. 
The  principal  duties  of  the  position  are: 
1)  develop  annually  a  marketing  plan 
and  budget  consistent  with  circulation 
goals,  2)  identify  and  evaluate  ongoing 
promotional  needs  and  recommend 
programs  and  resource  allocations,  3) 
assist  in  the  marketing-related  training 
of  saies,  customer  service  and  tele¬ 
marketing  personnel,  4)  implement 
market  research  and  monitoring  tools 
which  allow  proactive  decisions  regard¬ 
ing  sales  and  promotion,  5)  prepare 
reports  of  promotional  efforts  and  their 
impact  on  circulation. 

We  offer  a  competitive  salary  starting  in 
the  mid-  to  high-$30's,  retirement  and 
thrift  plans  and  medical,  life  and  long 
term  disability  insurance.  Most  impor¬ 
tantly,  we  offer  a  challenging  market 
and  professional  work  atmosphere. 
Interested  persons  should  reply  in 
confidence  to  Box  4013,  Editor  & 
Pubiisher. 

PHOTOGRAPHY 

ASSISTANT  PHOTO  DIRECTOR  for 
327,000  daily/416,000  Sunday  in 
Portland,  Oregon.  Will  work  as  photo 
editor  with  direct-line  responsibility  for 
supervision  of  photographers  and  lab 
staff.  Primary  responsibility  will  be 
planning,  coordinating  and  assigning 
news  photo  coverage  and  working 
directly  with  city  desk.  Will  also  work 
with  photo  director  and  other  depart¬ 
ment  editors  in  coordinating  coverage  to 
accomodate  needs  of  all  departments. 
Experience  in  directing  a  photo  staff  on 
a  medium  to  large  circulation  metropo¬ 
litan  daily  newspaper  preferred.  Salary 
and  company  paid  benefits  are  tops  in 
the  industry.  Apply  to  Personnel  Direc¬ 
tor,  The  Oregonian,  1320  SW  Broad¬ 
way,  Portland,  OR  97201.  Equal 
Opportunity  Employer. 


HELP  WANTED 
PHOTOGRAPHY 

ASSISTANT  PHOTO  DIRECTOR 
The  editors  of  the  evening  Herald- 
Journal  and  morning  Post-Standard  in 
Syracuse,  NY,  are  looking  for  someone 
with  strong  picture  and  peopie  skills  to 
help  manage  a  15-person  photo  depart¬ 
ment.  Papers  have  a  combined  daily 
circulation  of  nearly  200,000  daily  and 
more  than  225,000  Sunday  in  a  city 
with  a  university  renawned  for  its  photo¬ 
journalism  program.  Applicants  should 
have  a  bachelors  degree  and  at  least  3 
years  daily  newspaper  experience.  We 
are  an  equal  opportunity  employer, 
offering  excelient  salary  and  benefits 
and  the  opportunity  to  advance  and 
grow.  Send  resume  and  samples  of  work 
to  Toren  Beasley,  Photo  Director,  Syra¬ 
cuse  Newspapers,  PO  Box  4915,  Syra¬ 
cuse,  NY  13^21. 

DREAM  JOB  -  Weekly  news  and  enter¬ 
tainment  new^per/magazine  in  beau- 
tifui  Florida  (lulf  Coast  city  needs  a 
photographer  experienced  in  both 
studio  and  candid  shoots.  Prefer  some¬ 
one  with  own  equipment  -  both  35mm 
and  medium  formats.  Job  involves 
working  with  and  taking  direction  from 
art  director.  Flexibie  hours,  some  nights 
and  weekends.  Young,  creative  staff 
working  on  graphically  exciting  publica¬ 
tion.  Good  pay  and  benefits.  Respond  to 
Editor,  The  Express,  370  12th  Ave. 
South,  Suite  202,  Naples,  FL  33940, 
(813)  262-1932. 

Midwest  Monday-Saturday  PM  seeking 
PHOTO-EDITOR  with  background  in 
color  processing.  Budget,  scheduling 
and  photo  experience  required.  Join  our 
young,  aggressive  newsteam.  Excellent 
opportunity.  Send  resume  to  Joyce 
McCullough,  News-Tribune,  426 
Second  Street,  LaSaiie,  IL  61301. 

The  Los  Angeles  Times  is  looking  for  a 
color  lab  technician  with  a  minimum  of 
five  years  experience  in  the  processing 
and  printing  of  color  and  black  and 
white,  under  the  pressure  of  deadline. 
Must  also  be  able  to  operate  wire 
service  receivers  and  transmitters. 
Reply  by  letter  to  Jim  Wilson,  Photo 
Editor,  the  Los  Angeles  Times,  Times 
Mirror  Sq.,  Los  Angeles,  CA  90053. 

You  can’t  have  a  better 
tomorrow  if  you  are 
thinking  about  yesterday 
all  the  time. 

Charles  F.  Kettering 

PRODUCTION/TECH 

ALL  PRODUCTION  AREAS 
One  of  America's  fastest  growing  news¬ 
paper  groups  needs  qualified  people 
with  solid  experience  in  management 
skills  for  various  areas  of  newspaper 
production  including  composition 
through  distribution.  Above  average 
compensation,  benefits,  and  the 
chance  for  promotion  are  ali  available  to 
those  who  can  make  things  happen.  We 
publish  daily  and  weekly  newpapers 
from  coast  to  coast  and  in  Europe,  and 
we  will  not  allow  our  standards  to  be 
compromised.  If  you  think  you  have 
what  it  takes  to  join  our  ranks  and  you 
would  like  to  be  considered  for  present 
and  future  openings,  send  your  resume 
and  a  cover  letter  with  salary  history  and 
references  to  Jess  Allred,  Ingersoll 
Publications  Company,  457  North 
Harrison  Street,  Princeton,  NJ  08540. 

ASSISTANT 

PRESSROOM  SUPERINTENDENT 
Interested  in  moving  up?  Family-owned 
medium-sized  daily  in  zone  2  is  looking 
for  the  right  person  to  fill  this  hands-on 
position.  Ability  to  supervise  empioyees 
important.  Mechanical/electrical  back- 

f’ounds  a  plus.  Please  send  resume  to 
ox  3958,  Editor  &  Publisher. 
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HELP  WANTED 
PRODUCTIONITECH 


HELP  WANTED 
PUBUC  RELATIONS 


POSITIONS  WANTED 
ADMINISTRATIVE 


POSITIONS  WANTED 
EDITORIAL 


ASSISTANT  PRESSROOM  FOREMAN 
For  48,000  circulation  AM  newpaper  in 
zone  2.  Candidate  should  be  exper¬ 
ienced  in  doubie-width  press  opera¬ 
tions,  letter  press  and/or  offset,  and 
possess  good  mechanical  skills  and 
leadership  abiiities.  Excelient  compen¬ 
sation  and  benefits.  Send  resume  with 
salary  history  to  Box  3993,  Editor  & 
Publisher. 


MACHINIST 

Looking  for  machinist  capabie  of 
rebuilding  Goss  Urbanite  printing  press¬ 
es.  Machine  shop  located  in  Southern 
California.  Good  pay  scale  and  good 
benefits.  Contact  Sam  or  Mario  (213) 
256-4791;  121  North  Ave.  60,  Los 
Angeles,  CA  90042. 


PRESSMAN  -  Our  growing  company  is 
looking  for  a  pressman  who  is  self- 
motivated,  reliable  and  people- 
oriented.  For  the  right  person,  we  offer, 
opportunity  for  advancement,  top 
wages,  and  full  benefit  package  which 
includes  profit  sharing,  and  perfor¬ 
mance  bonuses.  Experience  in  non-heat 
web  necessary.  Send  resume,  cover 
letter,  and  salary  requirements  to; 

Donna  Cooke 
B.D.  Press,  Inc. 

Box  138 

Fairfax,  Vermont  05454 


PRINTING 

Experienced  Goss  Urbanite  press  opera¬ 
tors  for  high  volume  newspaper  plant... 
mostly  tabloid  weeklies.  Growing 
company  with  excellent  opportunity  for 
quality-conscious  operators.  Good  pay, 
excellent  benefits.  Send  resume:  DCI 
Printing,  3945  Wheeler  Ave.,  Alexan¬ 
dria,  VA  22304.  ATTN:  Roger  Silvey. 
Phone:  (703)  823-1686. 


PRODUCTION  MANAGER 
American  Sports  Publishing,  Inc.,  the 
parent  company  of  BASEBALL  AMERI¬ 
CA,  seeks  a  Production  Manager. 
Requirements  include:  strong  organiza¬ 
tion  skills,  excellent  time  management 
practices,  deadline  awareness,  know¬ 
ledge  of  Varityper  EPICS  system,  paste¬ 
up  skills  and  some  design  experience. 
Baseball  knowledge  is  advantageous. 
This  is  a  new  position  for  us  and  you  will 
be  able  to  create  the  department  as  you 
see  best.  We  are  growing  rapidly  and  are 
eager  to  bring  on  board  energetic  and 
committed  people.  Send  resume  and 
salary  history  to: 

Dave  Chase,  VP/Associate  Publisher 
BASEBALL  AMERICA 
PO  Box  2089 
Durham,  NC  27702 
Please  NO  Phone  Calls.  American 
Sports  Publishing,  Inc.  is  an 
Equal  Opportunity  Employer. 

_ PROMOTION _ 

PROMOTION  MANAGER 
Major  metropolitan  northeast  publish¬ 
ing  firm  is  seeking  a  creative,  energetic 
promotion  manager  to  be  responsible 
for  the  coordination,  development  and 
implementation  of  all  marketing  and 
promotion  plans  and  strategies.  Candi¬ 
dates  for  this  position  should  have  a 
bachelor’s  degree  in  a  related  field 
coupled  with  a  minimum  of  five  years 
experience  in  marketing  or  promotion  - 
preferably  with  a  newspaper  of  over  a 
100,000  circulation  although  we  will 
consider  ad  agency  experience.  Ours  is 
a  dynamic  environment  that  offers  job 
satisfaction  along  with  professional 
growth  and  development.  We  also  offer 
an  excellent  starting  salary  and  a 
comprehensive  benefits  program.  Inter¬ 
ested  candidates  should  send  a  resume 
and  salary  requirements  to  Box  3987, 
Editor  &  Publisher. 


PR  JOBS.  Twice-monthly  listing  tracks 
current  Calif,  openings  in  PR.  $30  for  3 
months.  For  free  sample,  mail  SASE  to 
Calif.  Communications  Connection,  PO 
Box  186,  Carmichael,  CA  95609. 


_ SALES _ 

COX  ARIZONA  PUBLICATIONS 
Outside  Sales  Manager 

Hire,  train,  motivate  and  transfer 
contract  salespeople  for  our  store  sales 
program.  Keep  all  records  on  sales  and 
trends,  complete  weekly  payroll,  set  up 
new  store  locations.  Build  and  maintain 
a  good  rapport  with  new  and  existing 
store  iocations. 

A  strong  direct  sales  background  is 
imperative.  Must  be  well  organized  and 
willing  to  work  hard.  Must  be  creative.  A 
B.S.  degree  is  desirabie  but  not  a 
necessity.  Must  work  well  with  people 
and  be  company-oriented.  A  strong 
positive  attitude  is  essential. 

If  you  meet  these  qualifications,  please 
send  a  resume  to:  Cox  Arizona  Publica¬ 
tions,  120  W.  First  Avenue,  Mesa,  A2 
85210,  c/o  Personnel. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

Advertising/General  Management 

25  years  diversified  newspaper  back¬ 
ground.  Both  weekly  and  daily  (20,000 
-  110,000)  experience.  Heavy  classi¬ 
fied  and  display  management  back¬ 
ground.  People-oriented,  family  man 
with  strong  training/eoal-setting/ 
budgeting/follow-throu^  abilities  to 
increase  sales.  Most  recently  advertis¬ 
ing  director  of  a  20,000  daily.  BA  in 
marketing. 

This  individual  is  available  for  interview 
and  placement  at  NO  cost.  The  fee  has 
been  paid  by  his  present  employer.  He 
is  available  due  to  economic  conditions/ 
job  elimination.  If  interested  in  obtain¬ 
ing  more  information,  please  contact: 

GOOD  NEWS 
Suite  245  North 
Alpine  Center 
Bettendorf,  lA  52722 
(319)  359-4877  FAX  (319)  359-8539 

Need  an  NIE  Director?  I  have  4  degrees, 
18  years  teaching  experience,  masters 
in  journalism.  (503)  935-1182. 

PUBLISHER/GENERAL  MANAGER 
Put  16  years  of  successful  ownership- 
management  of  two  weekly  newspapers 
to  work  for  you.  Seeking  new  challenge 
in  Zones  8  or  9.  Community,  quality, 
profit  motivated.  Box  3814,  Editor  & 
Publisher. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


PUBLISHER/GM  -  Experienced  in 
dailies/weeklies  with  bottom  line,  total 
budget  responsibility.  Now  running 
small  group.  Available  now.  Box  3992, 
Editor  &  Publisher,  for  full  resume. 

_ CARTOONIST _ 

AWARD-WINNING  CARTOONIST  will 
add  zest  to  your  editorial  page!  Spent  a 
10-year  hiatus  in  advertising  at  a  large 
metro  newspaper.  I  can  draw  circles 
around  other  cartoonists!  Box  3989, 
Editor  &  Publisher. 

EDITORS,  why  waste  1,000  words 
when  this  quick  on  the  “draw”  cartoon¬ 
ist  can  say  it  all  for  you.  Call  Will  at 
O'Toons,  PO  Box  414,  Roseland,  NJ 
07068,  (201)  239-1209.  P.S.  I  will  go 
to  the  outer  limits  in  search  of  an  editor¬ 
ial  cartoonist  position. 


_ CIRCULATION _ 

Country  circuiation  job  wanted.  Wili 
travei,  wiil  relocate.  District  manager 
experience  with  Wichita,  Kansas  daily 
and  Hutchinson,  Kansas  daily. 

Gene  Springer  (701)  572-3119. 

Ongoing  sales  proficiency.  Seasoned, 
broad-spectrum  exposure.  Box  5302, 
Orange,  CA  92613.  (714)  538-3053. 


_ EDITORIAL _ 

Bilingual  journalist,  Columbia  J-School 
grad,  seeks  reporting  or  editing  assign¬ 
ment  in  France.  Call  Dan  at  (203) 
429-7891. _ 

BOOK  REVIEWER.  Reporter  has  sold 
freelance  book  reviews  to  major  papers 
for  seven  years.  Seeking  more  freelance 
work  or  full-time  book  review  job.  Fast, 
reliable.  Editing,  layout  skills.  Box 
4014,  Editor  &  Publisher. 

COPY  EDITOR,  zone  9,8,7,  near  the 
mountains.  Veteran  familiarity  with 
grammar,  AP  style,  libel  law.  First 
Amendment.  Former  top  reporter,  now 
dedicated  wordsmith.  Reputation  for 
flawless  copy,  lustrous  heads,  sound 
ethics,  teamwork.  Enjoy  night  shifts.  In 
confidence:  (206)  527-2749  message. 

EDUCATION  REPORTER 
MuKibeat  reporter  at  small  daily  seeks 
education  reporter  position  at  mid-sized 
daily  in  Zone  8  or  9.  Box  3973,  Editor  & 
Publisher. 

HARVARD  BA  wants  entry  spot  as 
sportswriter.  Small  daily  in  West.  Box 
4002,  Editor  &  Publisher. 


INSIDE  SPORTS,  slot/rim/layout  editor 
on  AP  award-winning,  50(j,000-plus 
daily  seeks  management.  10  years 
experience,  most  of  them  with  the 
nation’s  best.  Let  this  hands-on  free 
agent  make  a  career  move  that  would 
benefit  both  of  us.  Reply  to  Box  3929, 
Editor  &  Publisher. 

MASTER’S  DEGREE  CANDIDATE  seek- 
ing  position  in  qrint  journalism.  Excel¬ 
lent  writing  ability.  Published  back¬ 
ground,  editorial  experience.  Andrew 
Russo,  28  Grove  Street,  Salinas,  CA 
93901. _ 

NEWSMAN,  B.A.  English  magna  cum 
laude,  four  years  experience  including 
police  beat,  court  beat  and  feature  writ¬ 
ing,  seeks  job  as  feature  writer.  For 
clips,  resume,  write  J.A.H.,  2415 
Lejeune  Rd.,  Waycross,  GA  3l501. 

REPORTER  WITH  COPY  EDITING 
experience.  Business,  finance,  auto 
and  advertising/marketing  are  fortes. 
Solid  GA  background.  Good  photogra¬ 
pher.  Excellent  references  and  experi¬ 
ence,  including  one  of  the  nation’s  top 
metro  dailies.  Nights,  relocation  OK. 
Box  3998,  Editor  &  Publisher. 

REPORTER  1979-85  wants  re-entry  as 
PM  copy  editor  or  in  news  library.  Clips, 
references  and  MA.  (715)  275-3539, 
nights,  (COT). 

WRITER/PHOTOGRAPHER 
B.A.  Degree  with  1  year  daily  exp.  seeks 
P/T  spot  assignments  in  NYC.  Business, 
Arts,  Travel,  Entertainment.  Call  for 
clips/resume.  (212)  752-2614. 


_ FREELANCE _ 

BANGKOK-based  reporter  solicits  inter¬ 
est  in  feature  articles  from  INDOCHINA 
and  Burma  from  mid-August.  Resume 
(Columbia  U.  Masters)  and  overseas 
ciips  available.  Call  Ken  Stier  (212) 
586-0152  or  write  c/o  Kyodo,  50  Rock¬ 
efeller  Plaza,  Rm.  816,  NY,  NY  10020. 


PRODUCTION/TECH 

PRESS  FOREMAN  with  fifteen  years 
experience  in  all  phases  of  offset  news- 

Baper  production.  (Including  Goss 
letro  and  T.K.S.  Presses).  Places 
strong  emphasis  on  preventative  press 
maintenance,  print  quality,  low  cost, 
and  newsprint  waste  reduction.  Box 
3946,  Editor  &  Publisher. 

Young,  experienced  Production  Super¬ 
visor  at  liberty.  Hands-on  composition 
and  pre-press.  Zones  1,  2,  &  5. 

(802)  98B-2283. 
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SHOP  TALK  AT  THIRTY - 

Newspaper  challenges:  The  last  epitaph 


By  Len  Forman 

I’d  like  to  describe  the  environment 
the  newspaper  industry  is  likely  to 
face  as  it  enters  the  19%s. 

Many  expect  it  to  be  very  much  like 
the  one  we  are  now  experiencing, 
except  more  intense,  with  greater 
uncertainty  and  more  competition.  In 
this  kind  of  environment,  competitive 
advantage  will  accrue  to  those  who 
get  close  to  their  customers,  under¬ 
stand  their  needs  and  provide  solu¬ 
tions  to  their  problems  —  that  is,  who 
offer  a  marketing  partnership. 

Because  newspapers  have  histori¬ 
cally  not  been  very  good  at  providing 
this,  and  because  it  will  require  a  rev¬ 
olution  in  attitudes  to  achieve  it,  a 
number  of  observers  have  suggested 
that  newspapers,  like  the  dinosaurs 
they  appear  to  be  in  the  electronic 
age,  will  become  extinct. 

My  bet  is  that  their  crystal  ball  is 
cloudy.  However,  don’t  let  my  confi¬ 
dence  mislead  you.  Newspapers  are 
very  aware  of  the  magnitude  of  the 
challenges  that  confront  them. 

•  Although  daily  newspapers  have 
enjoyed  substantial  and  sustained 
revenue  growth,  their  position  as  the 
number  one  advertising  medium -is 
threatened  based  on  long-term  busi¬ 
ness  trends. 

•  Their  share  of  consumer  adver¬ 
tising  has  been  declining  and  con¬ 
tinues  to  do  so.  From  a  high  of  39%  in 
1970,  it  has  fallen  to  33%  in  1988.  That 
is  a  real  loss  of  almost  15%  of  total 
newspaper  advertising  revenue. 
Furthermore,  it  is  not  limited  to 
national;  retail/local  has  fallen  to  36% 
from  46%. 

•  At  the  same  time,  circulation 
penetration  has  been  declining.  Cir¬ 
culation  growth  has  been  non-exis¬ 
tent,  while  household  growth  has 
been  averaging  about  1%,  with  evi¬ 
dence  that  youth  are  not  adopting 
habits  of  earlier  generations  and 
reading  newspapers  as  they  adopt 
lifestyle  patterns  that  come  with  get¬ 
ting  older.  Thus,  with  competition 
growing,  intensifying  and  coming 
from  a  variety  of  sources,  newspapers 
are  becoming  a  less  efficient  vehicle 
for  advertisers.  This  decline  is  self¬ 
reinforcing,  with  declines  in  circula- 


(Forman  is  executive  vice  president 
of  the  Newspaper  Advertising  Bureau. 
The  above  is  excerpted  from  the  text  of 
a  speech  he  recently  presented  before 
the  Advertising  Research  Federation.) 


tion  reinforcing  declines  in  adver¬ 
tising,  which  further  erodes 
advertising  —  what  systems  model¬ 
ers  call  a  positive  feedback  loop.  If 
not  arrested,  this  spiral  could  easily 
become  irreversible. 

It  is  helpful  to  classify  these  mar¬ 
ketplace  challenges  into  two  catego¬ 
ries:  short-term  or  cyclical,  and  long¬ 
term  or  structural. 

Let’s  deal  with  the  short-term 
issues  first.  These  are  primarily  eco¬ 
nomic. 

During  the  last  12  to  18  months, 
newspapers  have  begun  to  see  their 
operating  earnings  squeezed. 

The  gap  between  advertising 
revenues  and  total  costs  narrowed  in 
1988  as  a  result  of  a  slowdown  in 
revenue  growth.  The  growth  in 
expenditures  has  remained  in  the  6% 
to  7%  range  for  the  past  three  years. 


The  growth  in  revenues,  however,  fell 
to  6%,  having  grown  9%  the  year  ear¬ 
lier. 

Unlike  the  past,  when  variable 
costs  were  a  large  component  of  total 
costs  —  falling  when  volume  fell  — 
newspapers  today  are  primarily  a 
fixed-cost  business.  The  only  vol¬ 
ume-variable  cost  of  any  significance 
is  newsprint.  Falling  advertising  vol¬ 
ume  puts  inexorable  pressure  on  pro¬ 
fitability,  reducing  the  cash  flow 
necessary  to  finance  necessary  mod¬ 
ernization. 

Further  compounding  the  problem 
is  the  changing  mix  of  advertising.  In 
1983,  classified  advertising  repre¬ 
sented  about  29%  of  total  advertising 
revenue.  By  1988  that  proportion  had 
grown  close  to  40%.  The  classified 
category  is  the  most  sensitive  to 
changes  in  economic  conditions. 
Automotive,  real  estate  and  help- 
wanted  are  all  very  volatile. 

In  1988,  the  growth  in  classified 
dropped  to  10%  from  the  15%  rate  of 
growth  in  1987.  Preliminary  data  sug¬ 
gest  that  classified  growth  is  under  6% 
currently.  A  recession  will  only  inten¬ 
sify  this  decline. 


Since  1975,  newspapers  have 
experienced  almost  il  years  of 
expansion  and  only  two  years  of  con¬ 
traction.  That  is  an  impressive  eco¬ 
nomic  run  with  double-digit  revenue 
growth  fueled  by  rate  increases  often 
greater  than  10%,  leading  to  a  sense  of 
invincibility.  That  is  history.  Com¬ 
petition  and  slow  economic  growth 
restrain  the  industry’s  classic 
response  —  raise  prices. 

Economists  are  in  agreement  that 
the  economy  will  grow  in  real  terms 
by  2.6%  this  year.  1  am  not  wagering 
any  bets  on  that  prediction.  The  only 
certainty  in  economic  forecasting  is 
that  the  consensus  is  usually  wrong. 

The  current  expansion  looks  tired 
by  a  number  of  measures:  inflation  is 
accelerating;  employment  growth  is 
peaking;  capacity  utilization  close  to 
historic  highs;  corporate  investment 


in  plant  equipment  is  modest;  produc¬ 
tivity  growth  has  stalled  and  unit 
labor  costs  are  accelerating;  there  has 
been  a  rapid  run-up  in  interest  rates; 
and  the  consumer,  who  has  been  the 
engine  of  growth  during  the  last  two 
years,  cannot  be  relied  upon  to  keep 
the  engine  running.  Consumer  debt  is 
piling  up  and  there  is  evidence  that 
consumer  expenditures  are  slowing. 

Also,  despite  recent  news  stories, 
the  Federal  Reserve  has  been  nervous 
about  accelerating  inflation.  We  have 
learned  that  when  the  Federal 
Reserve  gets  nervous  and  tries  to 
slow  the  economy,  it  is  rare  indeed 
that  they  are  able  to  do  it  gracefully. 
The  result  typically  is  a  credit  crunch 
which  often  precipitates  a  recession. 
Almost  all  the  postwar  recessions 
have  been  preceded  by  a  credit 
crunch. 

The  current  situation  is  further 
compounded  by  the  trade  imbalance 
and  federal  budget  deficit.  Both 
problems  constrain  the  options  avail¬ 
able  to  policy  makers. 

So,  where  does  that  leave  us?  If  one 
guidepost  in  economic  forecasting  is 
(Continued  on  page  45) 


Since  1975,  newspapers  have  experienced  aimost 
11  years  of  expansion  and  oniy  two  years  of 
contraction.  That  is  an  impressive  economic  run  with 
doubie-digit  revenue  growth  fueied  by  rate  increases 
often  greater  than  10%,  ieading  to  a  sense  of 
invincibiiity.  That  is  history. 
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$213,700,000,000 

IN  INDUSTRIAL  SALES 

13%  increase-1988vsl987 


Figures  courtesy  of  New  England  Business^  August  1989  issue. 


SALES! 

PROFIT! 

NEW  ENGLAND! 

Reach  the  profitable  and  growing  communities  of 
New  England  with  your  ad  in  these  New  England  newspapers, 

MAINE 

Bangor  Daily  News  (M) 

Maine  Weekend 
The  Lewiston  Daily  Sun  (M) 

Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 

Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Concord  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 


MASSACHUSETTS 


CONNECTICUT 


RHODE  ISLAND 


BosIton  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Lowell  Sun  (E&S) 

Daily  Eveni-^g  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Standard  Times  (New  Bedford)  (E&S) 
The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Union-News  (Springfiei (AD) 

Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Telegram  &  Gazette  (Worcester)  (ME&S) 


£yv 


The  Advocate  (Stamford)  (AD&S)  The  Newport  Daily  News  (E) 

The  Bridgeport  Post  (E)  Providence  Bulletin  (E) 

Bridgeport  Telegram  (M)  Providence  Journal  (M&S) 

Bridgeport  Post-Telegram  (S)  The  Westerly  Sun  (E) 

The  Day  (New  London)  (M&S) 

Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S)  c  ^  P 

Manchester  Journal  Inquirer  (E) 

Meriden  Record-Journal  (M&S)  V  ^ 

Middletown  Press  (E)  ^ 

New  Britain  Herald  (E) 

New  Haven  Register  (M&S) 

Waterbury  American  (E)  * 

Waterbury  Republican  (M&S)  ^  SjS 

VERMONT  ^ 

The  Times-Argus  (Barre-Montpelier)  (E&S) 

Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


Today's  readers  care  about  more  than  the  home  team.  When  the  sea¬ 
sons  open,  they  want  to  know  what's  up  with  everyone — rising  stars,  fading 
greats,  and  who  looks  like  No.  1. 

We  ^t  your  paper  ready  for  the  the  kickoff  (and  tipoff,  and  first  pitch) 
with  special  packages  of  preview  stories.  And  for  readers  more  interested  in 
veggies  and  veils  than  fumbles  and  fastballs,  we  tackle  other  seasons, 
including  gardening  spring  brides,  back-to-school,  and  home  electronics. 

A  dozen  times  a  year,  you'll  receive  tightly  edited,  brightly  written 
special  packages  of  10  to  15  stories,  at  no  extra  charge.  Call  Irwin  Breslauer 
at  (212)  580-8559,  and  give  your  readers  reason  to  cheer. 

SCRIPPS  HOWARD 
i!B  NEWS  SERVICE 
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